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In the 21st century, the attention of every organization in terms of products and services have been directed towards corporate social responsibility. Consumers are influenced to consume their product without have adverse effect on the environment, its resources and climate a large. Organization like the hospitality sectors have also seen this concept as a marketing tools for consumers engagement and profit maximization.  One of the revolutionary concepts that has sprung up in lieu of this is the circular economy. Rodiriguez-Anton and Alonso-Almeida (2019) describe circular economy as a model that aim resources maximization and minimizing waste by promoting sustainability through close-loop system of production. Corveliec et al. (2022) added that it modifies the conventional system of “take, make and dispose”, by introducing concept such as reusing, recycling and recovering.  This system has offered numerous advantages such the efficient use of resources, environmental sustainability, cost saving, innovation and job creation. However, Korhonen et al. (2018) critique that its implementation often poses serious challenges in terms of infrastructure, technology, and implementation, Corveliec et al. (2022) added that while circular economy offers a promising long-term benefit, initial investment in implementation is costly. This essay takes Marriot International as a case study to explore how hospitality sector implement circular economy within their corporate social responsibility.
Rodriguez-Anton and Alonso-Almeida (2019) define circular economy as a regenerative system that target the end-of-life of products and make attempts at restoring them.  Resources that are considered waste in the previous economy, are recycled, reused and regenerated for further or continuous use.  This is described by Corveliec et al. (2022) as a closed-loop system for products, materials and resources, others description for circular economy is the model that allows the reducing, reusing, recycling and recovering of materials at every stage of the product lifecycle. 
Kirchherr etc al. (2017) stated that the core principles of circular economy are rooted in four concepts; reduce, reuse, recycle and recover. An economy is said to circular, it the design of its products and all the processes involved have been aimed at minimizing resources right from inception, the resources that are put into use are expected to reused and not discarded after it offers the required services to the consumers. These products should also have the tendency to be converted into new products to extend its lifestyle, if such products can not be totally converted into reusable resources, some valuable resources can still be extracted.  
Introducing the circular economy into the business landscape has offered numerous advantages, one of which the environment itself benefits. Geissdoerfer et a. (2017) stated that the goal of circular economy is to reduce waste and maximize the use of resources, studies have shown that this would help reduce pollution and ensure the sustainable use of resources. There is a global climate challenges which is linked with pollution, circular economy can offer a lasting solution to this challenge. Another advantage highlighted by Korhonen et al. (2018) is that it offers economic benefits by creating new job and business opportunity, since resources can be utilized effectively and reuse the cost of waste management is reduce and thus increase the overall profitability.  Morseletto (2020) also added that its offer social benefits, customers engagement increase, since they feel responsible in their consumption of goods and services. Circular economy can increase the overall public health and create a sustainable future for the future generation. 
However, there are several critiques of the circular economy and its adoption in business, Morseletto (2020) stated that circular economy is difficult to implement, the existing system before circular economy is regarded as an open loop, where products and services only follows direction from production to consumer. Adopting the system will mean change in product designs, readjustment of the supply chai system and creating systems towards the consumer end that allows the smooth process of recycling and reusing. Another challenge identified is the viability of this economy, Yong (2007) argue that, though circular economy seems to have a promising benefit, but the benefits would only come to place as a long-term benefit, installing the infrastructure, having legal permissions and following regulatory framework, cost of awareness and training for customers about the new economy.
As discussed above, the principle of circular economy has it root in sustainability, which is one of the goals of corporate social responsibility. Lindgreen and Swaen (2010) define corporate social responsibility as a form of business model target sustainable development by creating a social, economic and environmental benefits   for all its stakeholders.  Its holds both the producers and the consumers responsible to achieve this goal. The key aspect of CSR includes; environmental sustainability, social responsibility, ethical business practices, stakeholder’s engagement, and corporate governance. Tai and Chuang (2014) added that CSR helps to reflect the commitments of organizations to positive contribution to the society and its stakeholders. It has evolved in the recent years to be a new business strategy for organizations in the 21st century. 
However, there has been various criticism regarding the adoption of CSR, Rauhala (2015) stated that the concept of CSR can be referred to as “Greenwashing”, this means company’s only seems to commit to CSR practices for marketing purpose rather than genuinely bee committed to its goals. This approach would not lead to the roper addressing of the root causes of social and environmental problems. Another critic is that, there is lack of accountability and transparency in terms of CSR practices among organization, Zhang and Yang (2021) opine that there are no global and legal systems that can holds organizations accountable for their social and environmental impact, such activities thus lack transparency and accountability.  Katona (2019) also added that the drive of most organization when engaging CSR is profit maximization rather than commitments.
As close look at CSR and Circular economy shows a peculiarity in working together, the goals of CSR is to ensure ethical governance, environmental responsibility, and positive impact in the society. Circular economy also shared in the same goals by minimizing environmental footprint, they achieve this by closing the open loop of production, this reduces pollution which s directly related to carbon footprint.  Organization can source for resources and materials responsibly, which means creating a sustainable supply chain, and align it with the ethical conditions made available by CSR. CSR and circular economy fit in because their duo can help in enhancing brand reputation, the sustainability agenda proposed by these two concepts can serve as a powerful tool for differentiation and brand image strengthening. Another link between CSR and circular economy is the creation of social responsibility and community engagement, this can be achieved through job creation and innovation, however Killing et al. (2023) suggests that more emphasis should be placed solely on environmental aspects, this is because of the perception that circular economy do not have principles that directly translate to social benefits.
To put this concept into a better perspective, Marriot International, one of the top ten hospitality organization globally will be use as case study, the review of their CSR policy and will help to understand and detect their limitation and possible challenges. The CSR of Marriot is deeply rooted in their Serve360 project (Marriot, 2022), with the theme “doing good in every direction”. The content of the policy is such that the Serv360 is built on four pillars, which include; embrace, engage, sustain, and inspire. The embrace concept is aimed at improving diversity and inclusion at workplace both within their workforce and even as a form of guest experience. The second pillar is based on empowering employees and partnering with communities, the “sustain” pillar is aimed at minimizing the environmental footprint through responsible operation within the organization and effective resources management. The “inspire” concept is aimed at promoting ethical standards and sustainable hospitality practices. Marriot (2022) added that this pillar has led to the initiation of various target such as reducing water consumption by 30% and waste to landfill by 45%, and food waste by 50% by 2025. 
Marriot has implemented this through several initiatives such as adopting the Green building standard, this would ensure that their hotels and other unit ensure that they have LEED certification and embrace the use of sustainable design principles in their renovation process or building of new hotels. Marriot have also embraced community engagement by partnering with local organizations to educates and partake in environmental projects. Another important thing to note is how they source for their products, it must be environmentally friendly and does not lead to it degradation. Overall, Marriot embrace employee engagement.
However, there are critiques and limitation regarding CSR policy a Marriot, the Serve360 has faced many critiques, one of which is greenwashing, which describe the concept the CSR campaign by organization may just be a means of marketing and not being socially responsible to their consumers and the environment at large. Marriot has address this by being transparent and giving annual report of their Serv360 progress, they have dutifully reported their achievements and shortcomings.  Another major concern is whether or not the CSR policy is evenly distributed across all their global reach and regions. Other issue are labor issues and limited community impact. 
CSR policies has enhanced their brand reputation and have also help them to save cost, the CSR policies has also been the reason for improved employee engagement and its improves their risk management system. How well does the CSR policy of Marriot fit into the theory of circular economy? Is the question that would be answer in the next paragraph.
One of the organizations that embraces circular economy in their operation is the Marriot International, this hospitality industry has waved the concept of circular economy into their “Serve360” CSR policy (Sanvitale,2020). Landau (2020) added that the concept is aimed at prioritizing resources efficiency, waste reduction and close-looped system. With respect to minimizing waste generation, a sustainability report of Marriot (2020), show that they introduce software and campaign to combat food waste, one of the ssytem is the “Winnow”, it consists of a scale, camera and a tablet, it adopts AI technology and help chef to know when they are overproducing and supply other data about food and waste. The report also showed that Marriot implement the “Food Waste Warrior” program, which is projected to reduce food waste by 50% by 2025, food waste digester at selected hotels are results. This is the same case for water conservation, they have witnessed 30% water reduction since 2009.
In terms of reusing and repurposing, Ruiz et al. (2022) stated that Marriot has embraced the concept of linen reuse programs, furniture and equipment reuse. Outdated hotel uniforms are also recycled into carpet padding and tote bag, this is an approach to close the widely open loop of waste system in the hospitality sector. These activities are part of the Serve360 project (Marriot, 2022), this project encapsulate all the 17 sustainable development goals, with reports such as 25.6% global reduction in carbon intensity per square meter of conditioned space from 2016 baseline. They have a target of sourcing for a minimum of 30% of their overall electricity from renewable energy by 2025, they are currently at 17.2% which is a huge improvement and an obvious evidence of adopting circular economy in their operation.
In terms of design and infrastructure, they have a goal of sourcing from locals and environmentally sustainable supplier, this is to achieve their goals of low carbon footprint as an organization. They have also adopted green building standard; the hotels are renovated to incorporate sustainable designs in their energy and electricity, heating and cooling systems.  Marriot have also partnered with various circular economy forerunners like Close loop partner to explore innovative waste management technique and solution in their hospitality operation. However, despite their numerous goals and achievement, maintaining uniformity in their brands and various hotel chain across regions has not been fully done, question about greenwashing still needs answers and other issues associated to this industry. By integrating waste minimization, recycling and adopting certain circular principle, Marriot has embraced circular economy and has been able to fit in CSR policies into this system. 
Integrating circular economy principles into Corporate social responsibility (CSR) framework, has witness a growth, especially with emphasis on sustainability and environmental responsibility. Hospitality organization are part of the major groups that adopt this. The circular economy has offered numerous advantage such as cost saving and environmental sustainability It has been reported to be a source of job creation and innovation. The challenges peculiar to it is in its implementation which is expensive and has a long-term rate of return. Circular economy concept aligns with goals of sustainability and ethical business practices. Companies like Marriot International exemplify the integration of circular economy principles into CSR policies through initiatives aimed at waste reduction, resource conservation, and community engagement. However, critiques regarding greenwashing, accountability, and regional disparities highlight areas for improvement in CSR implementation.
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