UWTSD X JÖTTNAR
Client: Jöttnar Ltd
Brand: Jöttnar - https://www.jottnar.com/ 
Theme: Select one from the three options offered.
Dates: Filming in March. Send/present initial ideas. Final product between late April and Mid-May. Feedback.

Initial Brief:

1. Create 4 or 5 x 30-60 second promotional films that demonstrates the chosen theme.

2. Create 5 x images that can be used on social media, promotional material (email) or website, that demonstrates the chosen theme.

Theme Options

Select from these three options:

A) Technical Excellence
B) Fast | Light
C) Emotive | Passion



Creative direction for the films and images:
We are after powerful, highly emotive content in a reportage style, showing product in situ. Take a look at the example images and videos in this brief for guidance on desired style. 

Most of the short films you see on our YouTube channel are our historical films that have worked in the past to situate the brand in the technical mountain clothing industry to reinforce our credibility and background. They worked to make noise and grab attention at the time as a new brand in a very competitive and busy market. 

We’re moving AWAY from this to a new evolutionary style for the brand which is more inclusive to a far greater audience. Allowing the company the potential to grow more substantially in a very fast evolving and far-reaching industry.

So, please do not copy the previous themes seen in our historical YouTube films, which focus on a heavily masculine style with an overearnestness to them.

We’re moving in a new direction which we are very excited to have your assistance in achieving. You can find direction information on the shoot guidance document. 

Jöttnar is looking to the future generations as to what’s possible in filmmaking and photography to evolve our brand image. 

EXAMPLES: Short film/video examples of the style we are after:

· Pas Normal: https://www.instagram.com/reel/Cw18WcmoJkG
· Pas Normal: https://www.instagram.com/reel/CkDkRt7M_Pq
· Norda: https://www.instagram.com/reel/Cvw55jLoCzQ
· Rapha: https://www.instagram.com/reel/CtEmXyXMZUR
· Henbu (videographer): https://www.instagram.com/reel/C0cRtqAP_QB

EXAMPLES: Strong imagery examples and great camera angles to use for inspiration:

· Maap: https://www.instagram.com/p/C0ON6UKy4Jb
· ASRV: https://www.instagram.com/p/CtITjdUpw_g
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Appropriate sound/music is to accompany the films, which should fit in with the theme. The footage can be captured in any environment to best demonstrate the theme, but the greater the perception of mountain/outdoors the better. Remember, we make the finest mountain clothing in the world, built for the harshest conditions. Portraying the outdoors and essence of mountain sports is essential.

Model selection is difficult to get right, if desired. We advise avoiding too much ‘visually clear’ model usage in terms of facial shots, as this could limit our end use if the model choice is off-brand and not coherent to our target audience. Fast shots and quick angles can help you overcome a focus on the model. You can see our model ‘look’ preference by looking at the shoot guidance document  and the latest product page imagery on the website (those product/model shots with a grey background, not white). 

You may use climbing, skiing, trail running, mountaineering objects as you see fit (if desired). 
 
Key format details:

Video format:
1. 4K
+
1. Reformatted for YouTube 1920 x 1080

Video format for Reels/Story:
1. 1080 x 1920 pixels, vertical, aspect 9:16.

Video format for Social Feed:
· 1350 x 1080 pixels, portrait video

Image Format:
1. Original aspect ratio
+
1. Reformatted for Social 1080 x 1350 pixels, portrait


Products:

· SVEND - Men's lightweight hooded windproof hybrid jacket. Ultra-light, breathable mid layer.

· ASGER – Men’s & Women’s lightly insulated, versatile jacket built with Polartec® Alpha® Fleece

· NJORD - A versatile, high performance ultra-lightweight windproof jacket.

· MAGNI LX - A hooded, grid-backed, stretch-fleece mid-layer.

· SIGRID - A soft, grid-backed, stretch-fleece mid-layer.

· SKAL - A technical, lightweight, performance beanie.


Confidentiality: Please do not share or post to the public any of your work relating to our brand without prior consent from a member of staff at Jöttnar.

Please also keep any communications, brand insight and brand direction confidential. Once we are happy with your work, we will then give our consent for you to publish it online on your own channels, if desired. This approved work must not be edited post-submission and shared without prior consent or approval from Jöttnar Ltd.

All submitted creative assets and work will be deemed as property of Jöttnar Ltd and free to use for any commercial purpose at any time.
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