
Qualitative Research

Week 5 
Lecture 1

Getting started with research

Amare Desta
[PhD, MEd, MSc, LCGI, BSc (Hons)]

Professor of Information & Knowledge Management
Email: a.desta@uwtsd.ac.uk

1



Learning objectives

• To explain the characteristics of different forms of research

• To understand the key ingredients of research and how they differ in 
relation the purpose of the study

• To understand how research might lead to impact

• To help students think through the issues they will need to consider 
when preparing a research proposal

• To understand the interdependence of philosophy, design and 
methods in effectively addressing research questions



Knowledge translation

•Research not a set of competing 
alternatives – more akin to a series of 
‘translational flows’
•Different stages offer different 
contributions
•Different individuals enjoy/prefer, and 
are good at different parts of the 
process dependant on – career choice, 
stage of career, expertise, etc.
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Types of research

•Basic research, focusing on:
–Development
–Refinement 
–Testing 
oAbout testing principles and theories –

essentially knowledge creation



Types of research

•Applied research
–Explores the value of basic research and
–Delivers outcomes to policy-makers and 

practitioners
oUtilises basic research

•Evaluation research
–Evaluates specific activities/programmes or 

policies
–Helps practitioners measure and understand 

outcomes



Levels of research
related to levels of degree

•Undergraduate research – tends to be specific and 
bounded
•Postgraduate research tends to have greater scope 
and make contributions to knowledge and/or practice
•Funded research – usually conducted by more 
experienced researchers. Similar criteria apply to 
consultants
•Whichever of the above, all need to be seen as 
scholarly



Nature of scholarship 

•Academic work – recognised by other 
scholars
•Original – in approach, methodology or 
explanation  
•Situated – in the context of past debates or 
other literatures
•Critically reflexive – offers critical evaluation 
of other literatures, theories and its own 
limitations
•Logically consistent – is coherent 



Nature of scholarship 

•Methodologically coherent – design and methods 
support objectives and the approach taken 
justified

•Synthesis – theory and data combined into 
cohesive argument 

•Audience – primarily academic but also 
practitioner

(Adapted from Mauch and Birch, 2003)



Aims of a research project

•Contribution to knowledge
– Pattern recognition 
– Generalisability 
– Appropriateness of context/problem
– Replicability 

•Training and innovation in research 
methodology
– Developing an appropriate research design 
– Being ‘scientific’ comes not from what you study but with 

the methodology



Aims of a research project

•The impact and engagement agenda: 
influencing policy and/or practice
– Dissemination, but also a recognition of pathways for 

impact
– Bringing about a change or benefit to one or more 

constituencies
– The translation of knowledge to third parties (e.g. 

policymakers)
– Speculating on what the findings  will have on 

business and organisations and addressing how 
problems could be elevated and changes made



Writing a research proposal: the elements

•Draw together ideas 
•Build on previous work: see what the literature 
already says
•See how elements of the research process come 
together and how this links to a design for the 
research including methods and analysis
•Demonstrate the coherence of what is being 
proposed
•Ensure the coherence of what is being proposed



Clear questions and research objectives

•There can be several purposes behind a 
particular research project and these need 
to be clearly articulated:
–Recognition of patterns in data or information
–Development or refinement of a particular 

methodological approach
–Ability to generalize to a wider population
–Ability to describe a problem in a sufficiently 
detailed way to show the realism of a 
particular context



Being reflective and reflexive in research 

•Being aware of any bias brought into the process by 
the researcher
•Reflectivity requires researchers to think carefully 

about cultural and political contexts as well as 
researcher interaction with respondents and any 
bias
•Reflexivity’s primary concern relates to 

interpretation – an acceptance that all data (of 
whatever type) could be problematic – researchers 
need to search themselves, their community and 
their language



The impact and engagement agenda

•The need to be aware of conflicting demands –
theory/practice/relevance/engagement

•The need to relate the above pressures to types of 
research
• Mode 1 and mode 2

• Action research

•Understand the above in relation to bodies 
assessing impact and research relevance, e.g. 
REF/AACSB/EQUIS



Concise description of the research 
design and methods

Research skills

Research design 
methodology

Field data 

research questions
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