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Executive Summary
The purpose of this study is to analyse the financial health of Marriott International by analysing key financial ratios. Study time will be spent mostly on the 2020 and 2021 budget years. To provide performance statistics, the research will zero in on the details of the relevant financial and non-financial instruments. The hotel business, which the firm is a part of, has gotten cutthroat recently. Therefore, it is essential to provide reliable financial performance figures to make decisions.
The ratio analysis would help the company get the greatest performance possible. Ratio-based performance reviews provide a clear picture of the company's actions and the areas that require work to remain competitive. Financial statement analysis would provide a complete picture of the company's internal and external operations. The results would be included in future planning efforts.
To provide lodging and dining services, go no further than Marriott International Inc. (Marriott). Several high-end, luxury, and niche hotel management, franchising, and licensing companies exist. Travelers may book rooms at various Marriott properties, vacation packages that include airfare and a hotel stay, and hire cars. The company serves Europe, North America, Asia-Pacific, Africa, the Caribbean, the Middle East, and Latin America. Hotel chain Marriott's main office is in Bethesda, Maryland, USA. Based on the total number of guest rooms they provide; Marriott is the biggest hotel chain in the world. It operates in 131 countries and territories with 30 different hotel brands and 8,000 hotels totalling 1,423,044 rooms. Only 2,149 of the total 8,000 hotels are run by Marriott directly; the other 5,493 are franchised to independent operators. The corporation also runs twenty hotel reservation centres. 
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[bookmark: _Toc120225367]Introduction 
An organization's financial statements are analysed via financial statement analysis to help decision-making. This study is used by interested parties outside the company to gauge its overall health, financial performance, and market worth. Financial statement analysis is used internally to keep tabs on spending. The financial accounts of a company provide vital information on the economic health of the company as a whole and its departments and divisions (DeFranco, 2020). Thus, the company's activities may be evaluated in light of past, current, and future results. A company or organization must generate and maintain the three principal financial statements by the criteria for assessing financial statements. The three primary financial statements are the balance sheet, income statement, and cash flow statement. Several lenses are used to inspect the books of account. Ratio analysis, which uses significant ratio metrics to detect statistical correlations, is one of the essential methods.
Marriott International is one of the most prominent names in the United Kingdom and Northern Ireland hospitality sector. Some of the major hotel companies in the world have been impacted by the pandemic, and it is expected that this will have a significant negative effect on the economy in 2020 and 2021 (Suryono, 2020). The effects of COVID-19 on the hospitality industry call for an in-depth understanding of the company and a performance review. One of the finest places to look for insights into how the firm will perform in the future is its financial analysis report. There are 8,000 Marriott International hotels in the United Kingdom alone. Thus understanding the company's financial records and reports is essential for making informed choices about its future. Profitability, market share, and growth in the hotel industry may all be gleaned through an analysis of the company's financial parameters (Campisi, 2019). With almost 8,000 properties, the UK is one of the most important markets for the company. It will be simpler to draw inferences from the statistics based on the UK's larger market share and information from other regions where the company operates, such as Northern Ireland. 
[bookmark: _Toc463944602]

[bookmark: _Toc120225368]Financial Analysis
The phrase "financial analysis" encompasses a broad range of activities and contexts in the business world. Financial analysis is the examination or review of corporate operations and activities to determine a company's overall market performance, its viability, and the application of the operation management system (Correia, 2022). In the case of Marriott International, the offered data about the company's activities in 2020 and 2021 would serve as a decent starting point. Analyses may be improved using financial ratios, which provide insight into vital monetary operations. Profitability ratios would be the first grouping. Profitability ratios are tools of financial analysis used to assess a company's capacity to generate revenue from various sources.
For Marriott International Hotels, the gross profit margin is the most important indicator of financial health. The gross profit margin measures how much of a percentage of sales goes into the company's bottom line. The profit margin is determined by multiplying the gross profit percentage by the gross profit ratio to total sales, as reported by Marriott International (Neoh, 2018).

	Gross profit margin (2020)
	Gross profit margin (2021)

	[bookmark: _Hlk120223461]68.1%
	77.1%



The ratio of gross profit to total costs shows how much reduction may be made without affecting profits. Marriott International's revenues and profits improved somewhat in the 2020 fiscal year. Profits soared by almost 9 percent in the next fiscal year (Correia, 2022).
Profitability is measured by comparing net earnings to revenue, and the net profit margin does just that. Market research suggests that Marriott International and other hotel chains should seek to differentiate themselves from the competition. The profit margin for fiscal years 2020 and 2021 at Marriott International.

	Net Profit Margin (2020)
	Net Profit Margin (2021)

	9.72%
	11.16%



It was huge because Marriott International made so much money during that period. The company was making such concerted efforts to preserve the high profits that the only plausible outcome was a rise in the figure between the two years (Suryono, 2020). Understanding a firm by looking at how profitable it is about its revenue is crucial.
The following parameters, collectively known as liquidity ratios, will determine the company's ability to satisfy its short-term commitments. The current ratio measures how quickly a company can pay off its short-term debts by increasing its current assets relative to its current liabilities.

	Current Ratio (2020)
	Current Ratio (2021)

	.4911:1
	.5659:1



The 2020 version of Marriott International's current ratio indicates that the corporation has two current assets for every obligation (Dirman, 2020). The computation showed that using a ratio based on two years was quite advantageous.
As such, the following is the fast ratio, also known as the final test ratio. An organization's quick ratio is determined by dividing its current liabilities by its current assets minus its inventory (Schmidgall, 2022). The following shows Marriott International's quick ratio data for the two fiscal years.

	Quick Ratio (2020)
	Quick Ratio (2021)

	.52: 1
	.45:1



There was good news; the report said that since the numbers were close to one. Stockpiles account for the vast majority of Marriott International's liquid assets. The company's swift test ratio was rather beneficial, given the circumstances (Campisi, 2019). When the hotel sector experiences a downturn, Marriott International must be able to keep running smoothly even though its stock value will likely drop.
The following gearing ratios depict the breadth of the relationship between the firm's activities and the owners' shares. The Debt-to-Equity Ratio is one example of a Gearing Ratio. This establishes a connection between shareholders' capital and the company's operating debt. The debt and equity of Marriott International are detailed in the balance sheet or statement of financial condition (Campisi, 2019). Finding the debt-to-equity ratio is as simple as dividing the total debt by equity. This ratio represents the extent to which shareholders' equity exceeds the level of debt used to fund the company's operations.

	Debt to Equity Ratio (2020)
	Debt to Equity Ratio (2021)

	25.70
	 17.07



The data shows that debt-to-equity ratios are very low, which may indicate the company's success. Any ratio of debt to equity of more than two is undesirable. The minimum amount that may be considered helpful in the Marriott International case is far smaller.

[bookmark: _Toc120225369]Financial Analysis Trends
[bookmark: _Toc120225370]Profitability
When analysing a company's finances, trend analysis is a crucial tool. The profitability of Marriott International is one metric that might be analysed using trend analysis to get insight into the company's health and its place in the industry as a whole. Several profitability measures were analysed, and the firm seemed to perform better than its competitors. Investors are making money off of this enterprise. Beginning 2020, the gross profit margin was 68.1% (Suryono, 2020). If the company's sales are as high as this, it makes a profit. The rising proportion from 68.1% to 77.1 % does provide a very encouraging picture. The company's activities have yielded a considerable profit (Correia, 2022). Compared to the cost of the provided goods, the sales value is rather high. The company's overall success may also be gauged by its net profit margin. If you add up all the money a business makes and subtract all its costs, that's the net profit margin.
[bookmark: _Toc120225371]Liquidity
The liquidity ratio shows how well the company can meet its present financial commitments with its available cash flow. A healthy current and quick ratio indicate that Marriott International has enough cash. The company's ability to efficiently satisfy its financial commitments is shown by a current ratio of 2020. The fast ratio, which was close to .5:1, was a major problem with the liquidity ratio. That was much below par (Neves, 2022). The company has invested much in the stock. Therefore, fluctuations in the price may affect the business. A crucial indicator of a company's ability to operate its business is its liquidity ratio. That Marriott International can achieve its near-term commitments is implied by the company's present ratios, according to the company's financials.
[bookmark: _Toc120225372]Gearing
The gearing ratio measures the overall financial dangers of running a business. Companies' debt loads are simply one measure of their inherent instability. Most failing businesses have huge amounts of debt that they cannot service. The organization prioritizes fulfilling its obligations. Thus, even its little income is often used toward clearing its debts. This may prevent the company from making necessary investments or expanding its operations (Campisi, 2019). The gearing ratio for the 2020 fiscal year at Marriott International was just 25.70, which is rather low compared to similar companies. This sum suggests that the company owed more to its stockholders than it was worth, suggesting that it had an unsustainable level of debt. To its credit, the company has kept its headcount relatively modest for the last two years. The company could keep its debt-to-equity ratio in the black even after the catastrophic loss of income caused by the COVID-19 epidemic. Given its diversified business portfolio and low gearing ratio, Marriott International is not in imminent danger.
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[bookmark: _Toc120225373]Knowledge from Ratio Analysis
[bookmark: _Toc463944607]In their research, Schmidgall and DeFranco found that hotel managers, owners, and corporate executives all place different weights on key financial statistics about hotel management. Liquidity indicators are popular among C-suite executives, whereas general managers favor operational and activity ratios. From the standpoint of hotel owners, the most important financial measures are profitability (Campisi, 2019). Using financial ratios, hotel management may track their business' progress and evaluate how well the hotel is reaching set goals. A handful of ratios may give hotel management an objective look at how well their establishment is doing. The management team of a hotel needs a significant quantity of working capital since they may have several pressing short-term financial obligations. So, understanding liquidity ratios is crucial for anyone interested in the hospitality industry (Syed, 2021). In addition to its day-to-day responsibilities, a hotel often has several debt-based long-term commitments. Large hotel chains utilize this debt to meet their financial obligations. As a result of the need for a large number of permanent assets to run efficiently, hotel management businesses often need access to long-term loan financing.


[bookmark: _Toc120225374]Benefits and Limitations of Ratio Analysis
One of the most important steps following financial planning and budgeting is financial analysis. Though financial reports may give some insight into a company's financial health, more comprehensive data is required for financial analysis. Because of the current state of the economy, there is a greater focus on conserving scarce resources. Because of this, businesses are said to struggle to maintain their stability over the long run. But the hotel and tourism business cannot count on this consistency (DeFranco, 2020). It is now crucial for businesses in the hospitality and tourist industries to regularly conduct performance evaluations, such as economic-financial analysis, to better understand their market standing and prepare for future hazards. It is a method of creating results drawn from various academic fields. The hotel's administration and anybody else interested in the hotel's financial health, business operations, cash flow, etc. Making several challenging financial choices is required when investing in hotel and tourist businesses. Long-term financial success requires heavy upfront spending on fixed assets to generate a reasonable return on investment (ROI). Financial managers in the hospitality and tourist businesses must be vigilant in identifying and mitigating the inherent risks associated with any investment.


[bookmark: _Toc120225375]Conclusion 
Those interested in learning more about Marriott International and its place in the business can do so with the help of the ratios analysis provided by the firm. Profitability, liquidity, and gearing ratios have been the primary means of assessing the company's financial health. The firm has found success, and its approach to keeping costs down and sales up has resulted in healthy profits. The firm's profitability and gearing ratios are higher than the other two. With two positive rations, the business is flourishing. The debt-to-equity ratio is excellent, and profits have increased. Some restrictions must be considered even though ratios provide useful information for making decisions. Given that the ratios are heavily dependent on financial statements, which may be affected by various factors, there is room for doubt. The ratio may mislead you when comparing Marriott International to its competitors.
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