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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Using multiple browsers such as Edge/Chrome as well as loading the site multiple times and on my phone, it managed this in under a second. Which according to (Das, 2023) is a major factor when it comes to determining a websites traffic and conversion rate. Statistics show 40% of website users will choose not to wait more than 3 seconds for the webpage to load before leaving. This impacts a websites ranking on google. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: There are 11 subpages, which is not too complicated all mostly relevant, (services prices and about info/contact info). Dropdown button’s, easy to navigate through and has a good layout. This shows all available services clearly and helps with the customer service aspect and will likely result in repeat business as a good experience can have positive reverberations across all aspects of business, which include brand reputation and customer satisfaction etc.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes very easily. This helps with efficiency and assists in uplifting the overall user experience. It is detailed in terms of the services they provide so the user can find the right service they require which strengthens the user’s trust in the professional nature of the company and its employees, which could potentially result in repeat business and increased positive brand reputation via reviews or referrals.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Overall its efficient in terms of functionality, however a wide selection when it comes to the type of service or the type of property can be quite bloated in respect to options to choose when booking a service which while being a good way to determine prices and requirements, can be confusing, so narrowing the field of options and prices to a more slimmed down interface could result in a smoother experience for the user.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design is pleasant, light colours, spacing text appropriately, uses different text sizes/colours for emphasis. Layout is clean and organised and being a cleaning company, this seems very appropriate. All the colours work well together. The mobile site is almost the same layout however they have re organised the content to function better when using a small screen on also move the dropdown options to a dedicated menu button.


	Question 2b -  How does the website use imagery, video and colour?

	Answer: Colours are bright and refreshing white and bright green which aids in the cleanliness and organisation of the content. Relevant picture’s have been added which include pictures of staff which attempts to invoke a welcoming feeling. I cannot find any videos on the site. (Vasquez, 2023) Talks about how Imagery can have a major effect on user engagement as humans process images significantly faster than text, and also is easier to remember than text.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: No webchat, only E-mail and phone contact support. This can have a negative impact on user engagement and experience. (Respro.ai, 2024) Explains how the convenience and accessibility it provides will positively affect the user engagement, as real time communication can overcome any communication issues and creates a positive interactional environment for users. It is also important that business evolve with technology to ensure continuous appeal.

	Question 2d – How effective are the social media links on the website? 


	Answer: They work well, the icons towards the bottom of the page each linking to a separate social media site represented by each company’s logo is helpful. The links mostly worked except the Instagram link which did not load. The data looked mostly up to date in terms of contact/address info however it seems that their page on X, had no uploads and looks not to have any recent updates


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services provided by the company are clearly plastered all over all the home page of the site. There is also a dedicated dropdown menu labelled: ‘Services’. Upon clicking the service dropdown menu you are greeted with the different types of cleaning services which can be selected and will then take the user to a dedicated page explaining that particular service with every potential question a user could ask, being answered pre-emptively. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Towards the bottom of the page under the ‘Company’ sub heading you will find reviews. However, the first review you are greeted with is dated august 2023 which is not up to date and the rest of the reviews are not dated which could potentially damage the prospect of new customers. (Novak, 2021) talks about the potential loss of customers due to lack of good review data will make decision heavily based on other’s experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: A professional website layout, which looks modern and crisp, along with imagery which is relevant strengthens the user’s desire to use the services provided and many positive reviews with an updated social media presence, all positively contribute to the customer experience and present a high quality service being provided and would ultimately push me to recommend this to other’s.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes prices are made very clear, as when selecting a service not only does it go into detail in regards to availability and price, it also shows examples of prices along with an example of the type of property and type of services required to better ensure understanding when it comes to cost of the cleaning service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaning

	
	2.London

	
	3. Domestic

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I do, given the constant evolution of technology and the popularity of online purchases of services, it is extremely relevant. According to (Giant Creative, n.d.) a website gives you complete control of your brand image and gives you the ability to shape the direction of the company and its services. Data shows around 84% of modern day consumers will be morel likely to trust and engage with a company if they have a website.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: As I have previously stated the amount of services provided can be overwhelming when trying to determining what service a user will require. This can deter potential customers and to combat this I would simplify the types of services and their layout on the website and being clean and crisp in my opinion is a better representation of transparency and can result in a more trusting customer likely to recommend this service to others.




Reference List 
	
Das, S. (2023). How fast should a website load in 2023? [online] BrowserStack. Available at: https://www.browserstack.com/guide/how-fast-should-a-website-load.

Vasquez, S. (2023). The Power of Visuals: Using Images and Videos in Web Design - Skylarker - Atlanta Web Design. [online] Skylarker - Atlanta Web Design - Skylarker website design. Available at: https://www.skylarkerdesign.com/the-power-of-visuals-using-images-and-videos-in-web-design/.

‌Respro.ai. (2024). Enhancing Customer Engagement with Webchat Services. [online] Available at: https://www.respro.ai/post/enhancing-customer-engagement-with-webchat-services [Accessed 21 Mar. 2026].
‌
Novak, M.C. (2021). The Impact of Online Reviews and the Statistics to Prove It. [online] learn.g2.com. Available at: https://learn.g2.com/impact-of-online-reviews.
‌

‌ Giant Creative. (n.d.). Are websites still relevant? [online] Available at: https://giantcreative.co.uk/blog/are-websites-still-relevant.
‌








