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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 

The Hollywood Bowl's website loads the homepage and other important pages with little latency. A seamless user experience is enhanced by what appear to be optimal images and interactive features. Quick loading speeds encourage users to stay on the site longer and lessen the possibility that they may leave early. Overall, the performance is dependable; nevertheless, ongoing optimisation is necessary to sustain speed during periods of high usage.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

The website has several subpages, such as areas for food services, reservations, destinations, and deals. Users may effortlessly navigate between pages thanks to a well-organised layout and a clear top menu. Internal links and drop-down menus facilitate effective navigation for potential clients. Users may easily find pertinent information because to this logical layout, which makes surfing more enjoyable and accessible.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

Yes, a built-in online booking system allows users to make reservations straight from the website. The procedure is simple and walks consumers through every step of the process, from choosing a venue to confirming a time slot and finishing the payment. By enabling clients to finish transactions swiftly and effectively without the need for third-party platforms, this feature improves convenience and boosts user happiness.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

Usability could be improved by simplifying certain pages that contain a high volume of information, which may overwhelm users. Introducing clearer progress indicators during the booking process would enhance user guidance. Additionally, improving accessibility features, such as text resizing and screen reader compatibility, would make the website more inclusive. These improvements would strengthen the overall user experience and ensure the website meets a wider range of user needs.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:

Hollywood Bowl's website is aesthetically pleasing, reflecting its entertainment-focused brand with vibrant colours and contemporary design features. A favourable initial impression is produced by the layout's clarity and interest. Through responsive design, the website successfully adjusts to mobile devices while preserving readability and functionality. Some material is more compacted on smaller displays to increase usability, but the look stays the same.

	Question 2b -  How does the website use imagery, video and colour? 



	Answer:

To create a lively and captivating experience, the website skilfully employs vivid hues and excellent graphics. Pictures of cuisine, social events, and bowling aid in conveying the brand's ambiance. Vibrant colours are utilised to draw the eye and draw emphasis to important elements, including reservation options. Although there isn't much video material, the website's overall attractiveness is increased and user engagement is supported by the extensive use of images.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:

There isn't a live chat facility on the website that allows for immediate customer service. Rather, it depends on contact details and FAQs for questions. Although these methods offer rudimentary support, the lack of live chat might make it less convenient for consumers who want prompt answers. By providing prompt and direct assistance, a chat option might enhance the consumer experience.


	Question 2d – How effective are the social media links on the website?


	Answer: 

Links to social media sites on the website enable consumers to interact with the brand offline. These connections provide user-generated content, promotions, and updates while also encouraging consumer interaction. However, by making them more noticeable or integrating live material, their integration and exposure might be enhanced. Improving this function would improve communication and raise participation levels.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

Hollywood Bowl's services, including bowling, food, beverages, and special deals, are presented in a straightforward and concise manner. Each service is explained on the website using straightforward headers, succinct explanations, and graphic components. Customers can rapidly grasp what is offered and how to obtain it thanks to this framework, which facilitates well-informed decision-making.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:

The website's main pages do not prominently feature customer reviews. Instead, in order to see comments, visitors might have to go to outside websites like Google or social media. Customer opinions are less visible as a result. Although external evaluations are probably available and current, their influence on customer trust is diminished by their absence of direct integration on the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

Through expert photography, distinct branding, and the promotion of an enjoyable, sociable experience, the service is portrayed as being of superior quality. The website presents a compelling value proposition by emphasising group activities, contemporary facilities, and food alternatives. Due to the service's convenience, simplicity of scheduling, and alluring entertainment experience that appeals to a broad audience, customers may select or suggest it.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Partially available prices are frequently offered within the booking process rather than being prominently shown up front. For people comparing alternatives, this might make it a little less obvious. Nonetheless, the cost seems to be commensurate with the calibre of the experience provided. This strategy could be used by the business to persuade customers to start the reservation process before seeing the whole expenses.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Bowling alley

	
	3. Bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when using common search terms such as “bowling near me” or “bowling alley,” the Hollywood Bowl website typically appears within the top search results. This suggests effective use of search engine optimisation (SEO), allowing the company to maintain strong online visibility and attract potential customers.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Because they serve as a key platform for marketing, communication, and transactions, websites are still very important in today's UK business environment. A website enables clients to access information, make reservations, and interact with services at any time for organisations like Hollywood Bowl. Websites provide more control over content and branding, despite the growing importance of social media. Additionally, they provide a more dependable and polished setting for thorough information and safe transactions. As a result, websites are still essential to corporate operations and customer involvement in the digital economy.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

Adding a live chat option is a crucial suggestion for enhancing the Hollywood Bowl website. This would enable clients to get help right away whether completing reservations or making questions. Frustration or abandoned transactions might result from a lack of real-time help. The business might boost customer happiness, communication, and conversion rates by using live chat. This enhancement is especially crucial in the cutthroat digital world where consumers demand quick and easy assistance.
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