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APPLE LIFE+

Revolutionising Preventive Healthcare through Al

Apple Life+ has a very high relevance
because the demand of digital health
solutions is increasing due to the ageing
population and rising health

Apple Life+ provides:
Real-time health monitoring

Al-driven predictive diagnostics q
. n . consciousness. Consumers are
Personalised lifestyle recommendations

Smooth access to medical practitioners. demand'lr‘g SRS and:lo:"e convenlent,‘ P‘
This healthcare service is subscription-based personalised, anq technol OQU"based
where healthcare is no longer reactive, but rather N\ healthcare experiences (Deloitte, 2023;

proactive (Kotler et al., 2024). 3] PwC, 2021).

@Value Proposition .

Apple Life+ supports sustainability by: < An intelligent, high-end healthcare offering
« Reducing hospital visits & 5 that improves the quality of life and fits the
« Encouraging preventive care Apple brand, which is innovation-focused
« Promoting long-term health (Apple Inc., 2024)
effectiveness.
These benefits align with broader Apple Life+ is like having a personal doctor

healthcare trends focusing on resource in your pocket—helping you stay healthy, ‘\0
optimisation and improved patient ? P not just treating you when you're sick. 'a* |
outcomes (McKinsey & Company, 2022). X

A+

Conclusion Reference
Apple Life+ makes Apple Inc. the leader in the field of proactive healthcare by combining Al i N G D e T D e e e SR )
wearables, and personalised insights into  single, unified ecosystem. It reacts to the health PuC (2021) Global Consumer Isighis Puise Survey: Health and lfestyle rends. Av tps: v puc com(Accessed: 2 April 2026).
needs and ensures sustainability, convenience and prevention thus offering a premium and MeKinsey & Company (2022) The future of healthcare: Value creation through Al Ay ‘hitos:(fwww. mckinsey.com (Accessed: 2 April 2026).
human centric solution that enables users to live healthier, longer and more informed lives. Apple Inc. (2024) Apple Annual Report (Form 10-K). Avallable at: lips./fuow.aRAle.com (Accessed: 2 April 2026).





