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ECO-FRIENDLY
MARKETING PRESENTATION

Sustainable Innovation with Beco
Biodegradable Products. Better Plan righter Future.

o SUSTAINABLE @ BIODEGRADABLE @ RESPONSIBLE 6 FUTURE-READY

1. INTRODUCTION

Beco is an emerging indian brand
focused on biodegradable and
eco-friendly household products.
It aims to replace plastic-based
daily essentials with sustainable
alternatives such as bamboo
tissues and compostable

garbage bags.
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4. BRAND EXTENSION
& SUSTAINABILITY

® 100% biodegradable materials

@ Reduces single-use plastic waste
@ Eco-friendly packaging

@ Supports low-carbon production

2. BRAND EXTENSION

Beco Smart Eco Kits

This extension introduces all-in-one
sustainable home kits that include
bamboo tissues, compostable bags,
natural cleaners, and reusable
products. It simplifies eco-friendly
living for modem consumers.
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5. CONCLUSION

Beco Smart Eco Kits strengthen
the brand's sustainable positioning,
attracting environmentally aware
consumers, and support long-term

growth through responsible
innovation.

3. BRAND EXTENSION
& CURRENT TRENDS

© Growing demand for
eco-friendly lifestyles

@ Increased awareness of
plastic polution

@ Preference for convenient
eco-solutions

® Rise in environmentally
conscious urban consumers
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