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A Vision of Change
                                               Sustainability and the Hotel Industry
Sustainability is defined as the ability to maintain a particular process or state. In other words, it is the ability to keep something going. When applied to the environment, sustainability is the ability to keep the planet healthy and functioning correctly. This means preserving natural resources, reducing pollution and waste, and protecting ecosystems. It also means using renewable energy sources, such as solar and wind power, instead of fossil fuels. 
Pillars of Sustainability
There are three main sustainability pillars: environmental, social, and economical. They are also sometimes referred to as the “triple bottom line.” Environmental sustainability refers to protecting and conserving our natural resources, including air, water, and soil. This includes reducing pollution and waste and working to mitigate the effects of climate change. Social sustainability refers to creating a just and inclusive society with access to basic needs like food, shelter, and healthcare (Menton et al. 1627). This includes promoting social equity, supporting human rights, and creating opportunities for all people to thrive. Economic sustainability refers to creating a strong and vibrant economy that can provide good jobs and support a high standard of living. The economic pillar of sustainability is about creating a thriving economy that meets the needs of current and future generations. This includes diversifying our economic base, investing in infrastructure and human capital, and promoting innovation.


Relationship of Sustainability with the Hotel Industry
The hotel industry is one of the many sectors that impact the environment and society. The industry has a large ecological footprint due to the consumption of resources such as water and energy and the generation of waste. The hotel industry is also a significant employer, with millions of people employed in the sector globally. It significantly impacts the three pillars of sustainability - environmental, social, and economical. The industry’s environmental impact comes from the consumption of resources such as water and energy and the generation of waste (Florido 12). Social impact originates from the employment of millions of people globally and the provision of services to guests. The industry’s economic impact comes from the revenue generated by hotels, as well as the spending of guests on hotel-related goods and services. The industry is working to reduce its impact on the environment and society and, in the process, improve its economic performance. The industry has set goals to reduce its carbon footprint, water consumption, and waste generation (Rodriguez 11). The industry is also working to improve its employment practices by providing employee training and development opportunities.
Business Concerns that Caused Increased Sustainability in the Hotel Industry
There are several reasons why sustainability has become an integral part of the corporate agenda for hoteliers. One of the most important reasons is that sustainability makes good business sense since it helps hoteliers to reduce costs. Sustainability has become an integral part of the corporate agenda for hoteliers since it allows them to reduce costs in several ways. First, sustainable practices can help reduce the amount of energy and water used in the hotel, leading to lower utility bills. The most common sustainable practices that hotels adopt to minimise energy and water consumption are installing low-flow showerheads and toilets, using energy-efficient light bulbs, and implementing water conservation policies (Abdou 10). Low-flow showerheads and toilets can save significant water, while energy-efficient light bulbs use less electricity (Geglio n.p.). Water conservation policies, such as banning bottled water in guest rooms or only serving water upon request, can also help to reduce water usage. Also, sustainable practices can help reduce the amount of waste produced by the hotel, leading to lower garbage disposal costs. Some sustainable practices that can help reduce waste products include recycling, composting, and reducing the use of disposable items.
Sustainability helps hoteliers maintain their brand reputation by ensuring that the hotel operates environmentally friendly. This helps to build trust with guests and potential guests, as they know that the hotel is taking steps to protect the environment. In turn, this can lead to increased bookings and repeat business, as guests are more likely to choose a hotel that they perceive to be sustainable. Brand reputation is important for hotels because it can directly impact bookings and revenue (Aprita et al. 468). A hotel’s negative reputation may deter potential guests from staying there, and existing guests may choose to stay elsewhere in the future. On the other hand, a strong reputation can help to attract new guests and keep existing ones coming back. Sustainability is one way that hotels can build and maintain a positive reputation (Balagi et al. 2). By reducing their environmental impact, hotels are sending a message that they care about more than just profit. This can help build trust and loyalty among guests and goodwill among the general public. In the long run, this can lead to increased bookings and higher revenue for the hotel.
The hotel industry is highly regulated to protect guests’ safety, health, and well-being. Hotel managers must comply with various laws and regulations, which can be costly and time-consuming. However, compliance with these regulations is essential to a successful and sustainable hotel. Sustainability has become an important part of hotel management due to the increasing focus on environmental protection. Hotel managers must adhere to industry standards and best practices to minimise their operations’ impact on the environment. The most important of these laws and regulations are those related to safety, health, and the environment (Choi). Hotel managers must ensure that their hotels are safe for guests and employees. They must also ensure that the hotel complies with all relevant environmental regulations. In addition, many hotel guests are now seeking sustainable accommodations, creating a demand for sustainable hotels (Eskerod). The hotel industry is a significant contributor to the global economy, and its sustainability is essential to the long-term success of the industry. Hotel managers who implement sustainable practices can reduce costs, improve operations, and attract and retain guests.
Relationship between CSR and the Circular Economy
The circular economy is a term used to describe an alternative to the traditional linear economy, in which resources are used once and discarded. In a circular economy, waste is minimised, and resources are used repeatedly. This approach is often seen as more sustainable, as it can help to reduce environmental pollution and conserve resources. CSR, or corporate social responsibility, is a term used to describe a company’s commitment to operating sustainably and responsibly (Toussaint et al.). CSR encompasses various issues, including environmental protection, social justice, and employee welfare (Lu 690). Many companies adopt CSR policies to improve their public image and attract more responsible consumers. The circular economy and CSR are closely linked, as both concepts are based on the principle of sustainability. Companies that adopt a circular economy approach are often seen as more responsible and sustainable, as they are minimising waste and working to conserve resources. In turn, this can help to improve a company’s CSR profile. Many companies are now incorporating CSR into their business models as they recognise the importance of operating sustainably. A company that adopts a circular economy approach is likely seen as more responsible and sustainable, reducing its environmental impact and conserving resources.
CSR Strategies
Educating Employees and Customers
There are many ways that companies can encourage sustainability, but one of the most important is through education. By teaching their employees and customers about the importance of sustainability, companies can help to increase awareness and encourage more sustainable practices. When a company educates its employees and customers on sustainability, it teaches them the importance of environmental responsibility and the need to protect our planet. This type of education can take many forms, from lectures and seminars to online courses and educational materials. By increasing awareness of sustainability issues, companies can encourage their employees and customers to make more environmentally-friendly choices in their everyday lives (Civero et al. 13). This, in turn, can help reduce the company’s carbon footprint and positively impact the environment. 
Another way to educate employees and customers on sustainability is to create marketing and communications materials that highlight the importance of sustainability and how the company is working to improve its sustainable practices. This could include blog posts, infographics, or video content showcasing the company’s sustainability commitment. Companies can lead by example by implementing sustainable practices within their businesses, including using energy-efficient lighting, recycling waste, or using sustainable building materials. The Marriott hotel is educating employees and customers on sustainability as a CSR strategy. Sustainability is vital to Marriott because it improves the communities where Marriott operates and creates a better world for future generations (Davies et al.). As part of Marriott’s sustainability efforts, the company has implemented various initiatives to educate employees and customers on the importance of sustainability. For example, Marriott has created a Sustainability Council of employees from different departments who meet regularly to discuss sustainability initiatives and report back to management (Nam et al.). Marriott also offers educational materials on sustainability to its employees and customers. By setting a good example, companies can inspire their employees and customers to do the same. Ultimately, sustainability is about making choices that will help to protect our planet and its resources. By educating employees and customers on sustainability, companies can play a role in making this happen.
Supporting Renewable Energy Initiatives
Renewable energy comes from natural sources that are replenished at a rate that equals or exceeds the consumption rate. Some renewable energy sources include solar, wind, water, and geothermal. Investing in renewable energy initiatives helps to reduce our reliance on traditional fossil fuels, which are a significant source of greenhouse gas emissions (Abbasi et al. 297). Greenhouse gas emissions contribute to climate change, which can devastate our environment, including rising sea levels, more extreme weather events, and loss of biodiversity. By investing in renewable energy initiatives, businesses can help reduce their carbon footprints and overall environmental impact. Finally, supporting renewable energy initiatives can also help to create jobs in the renewable energy sector, which can have positive social and economic impacts. There are several reasons why supporting renewable energy initiatives can be a CSR strategy for sustainability. First, renewable energy sources are much cleaner and more environmentally friendly than traditional fossil fuels (Tollefson). This can help to reduce a company’s carbon footprint and its overall impact on the environment. Finally, supporting renewable energy initiatives can also help to create jobs in the renewable energy sector, which can have positive social and economic impacts (Carley et al. 573). Businesses should support renewable energy initiatives to help protect our environment and resources. Renewable energy is crucial for environmental sustainability, and businesses can significantly promote renewable energy use.
Reducing Energy Consumption
Reducing energy consumption is often one of the primary goals of sustainability initiatives because it can significantly impact an organisation’s carbon footprint. By reducing the amount of energy an organisation consumes, it can reduce its greenhouse gas emissions and other pollutants. In 2009, Coca-Cola set a goal to reduce the greenhouse gas emissions associated with its operations by 25 per cent by 2020 (John and Daphne 6). The company has since achieved a 23 per cent reduction in emissions and is on track to exceed its goal (Senay et al. 2). Coca-Cola has achieved these reductions through various initiatives, including energy efficiency improvements, the use of renewable energy, and the elimination of fossil fuel-based refrigerants. In addition, Coca-Cola has invested in reforestation projects around the world, which help to offset the emissions associated with the company’s operations. Reducing energy consumption can also help save money on energy costs. There are several ways that organisations can reduce their energy consumption to achieve sustainability goals. One way is to improve the energy efficiency of their facilities and equipment. This can be done through various methods, such as installing energy-efficient lighting, HVAC systems, and insulation (Abdulaziz et al. 2). Additionally, organisations can change their operations to reduce energy consumption. For example, they can implement policies that encourage employees to reduce their energy use, or they can install solar panels to offset their energy usage. Ultimately, reducing energy consumption is a crucial part of any sustainability strategy. Organisations can significantly impact their carbon footprint and save money on energy costs by improving energy efficiency and reducing energy use.
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