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Introduction: 

According to Chavis and Lee (2015) defining what a community means is complex and often takes various definitions depending on the person or group. Bourdeua (2020) identifies that a community involves being a group of individuals that all have something in common, share an interest or have similar characteristics. This written report will examine healthy living within older adults and how healthy living leads to two specific distinct issues within the focused community. The age group targeted within the community are the aged between 25-65 years and are all older adults living within the United Kingdom (UK). Healthy living within the community typically brings older individuals together to try and lead a healthier and happier lifestyle through activity classes and online support forums. Knott (2020) identifies that the main focus of living a healthy life is to eat healthy. According to Howard (2018) healthy eating is defined as eating a well-balanced diet, containing a wide variety of foods, stating that portion sizes are also considered an important aspect. Godfreyson (2012) suggests that healthy eating is a pattern of eating different foods that best physically, mentally and emotionally support the individual. This written report will examine issues often found within the community, namely: a lack of physical activities and type 2 diabetes. The report will also examine the different approaches and techniques for promoting awareness and information to the audience of older adults. Recommendations will also be discussed in how different approaches can be made in the future using digital platforms. 


Issue one: 

The first distinct issue being examined is the lack of physical activity associated with healthy eating and living within the community. According to Casperson, Powell and Christenson (2020), physical activity can be defined as any sort of bodily movement that is performed that results in energy expenditure. The world health organisation (2020) acknowledges that physical activity is considered essential, having significant health benefits, contributing to preventing and managing non-communicable diseases as well as improving ones’ overall well-being. Performing physical activity accompanied by a healthy and balanced diet is an essential aspect in maintaining good health and a healthier lifestyle (Wakeman, 2016). A lack of physical activity can lead to various consequences, these being: heart disease, obesity, high blood pressure, high blood cholesterol and type 2 diabetes (Csatari, 2020). There have been many approaches taken to tackle this issue within the community when trying to promote awareness such as campaigns, using social media to promote awareness and advertisements. Media Campaigns are one approach that has been used widely when it comes to approaching and tackling the lack of physical activity in accordance with healthy eating within the community. As the community is focused on generally older adults, campaigns need to target the audience of older people by promoting their campaign where the older audience is going to find the relevant information most accessible. Media campaigns typically concern themselves with attempting to create a change/impact in one’s life through the use of online platforms such as social media apps, streaming services, radios and podcasts. Media campaigns are often the most effective way of getting individuals of a specific age range to listen and pay attention. Wakefield, Loken and Hornick (2014) identifies that media campaigns have the ability to disseminate well defined behaviourally focused messages to a large range of audiences consistently. As older individuals are the ones being targeted, it is important to ensure that media campaigns are aware of the appropriate media to use to get their target audiences attention. Advertising a campaign on a popular social media site such as Facebook would be best suited to older individuals as they tend to spend some of their free time on Facebook. Also, putting an advert out on a radio station would be best suited to get the attention of older individuals as they are far more likely to be listening to the radio while driving to and from work in their cars.  Change4life is one campaign that has used social media and television advertisements to promote awareness. The campaign launched in 2009 as part of the government’s strategy to help individuals live a healthier lifestyle. The main purpose of the campaign has been to inspire a social movement in which various organisations come together such as the government, NHS, local authorities, business, charities, schools, families and community leaders (National Health Service, 2020). The campaign change4life has promoted the change of a healthier lifestyle through different media sources, the campaign is colourful, short and bold which instantly attracts the attention of people it makes people want to find out more about the campaign. According to Charles (2010) change4life held an anti-obesity campaign in hopes to target adults with an advert that was aimed at encouraging adults to adopt a healthier lifestyle. The campaign advertised on Television predominantly targeted those between 45-65 years of age. The campaign suggested a series of actions such as swapping watching sports on the television for taking part in order to get older individuals to be more physically active and decrease the rates of obesity. 


Issue two: 

Diabetes type 2 is a huge concern for the community of healthy eating, it is a rising issue within todays generation. According to Pietrangelo (2020) diabetes is a long-term chronic illness in which sugar or glucose levels build up within the bloodstream. The natural hormone insulin helps to move the glucose from the blood into one’s cell where it is then used for energy. Type 2 diabetes is where your body’s cells do not respond to insulin as they should do, eventually the body may not respond to insulin what so ever. Lifestyle choices such as poor diet, healthy eating and a lack of exercise all play an important role in development of type 2 diabetes (Leontis, 2020). A diet that consists of high intake of fatty foods, calories and cholesterol will all increase one’s risk of developing diabetes. When it comes to taking approaches to raising awareness of the risk of diabetes there have been promotions by the use of leaflets and posters as well as signposts. Other approaches were made by the use of social media platforms such as Facebook and twitter. Diabetes UK is a campaign that has been set up in order to tackle diabetes as well as raise awareness on what the illness can do to an individual. September 2019, the campaign Diabetes UK ran the UKs biggest awareness campaign, urging the older adults in the public to check their risk factors for developing diabetes type 2. They created online advertisements on social media platforms such as YouTube and Facebook as well as hosting podcasts on live radio stations in hopes of reaching out to the older population. The campaign successfully worked with many older people being diagnosed as a direct result of the campaign. According to Nagra, Nicholson, Sribling and Moore (2010) the National Health Service of Leicester and Pfizer collaborated, 2008, in the development and delivery of an awareness educational campaign for older adults. The main aims of the campaign were to raise awareness of the symptoms of developing type 2 diabetes as well as how to prevent prediabetes. The campaign promoted their awareness by a producing a patient leaflet which was devised by the project team, the leaflet was double sided, bold and also mature to target the attention of older individuals. The leaflet highlighted and signposted individuals to local pharmacies, GPs and nurse practitioners to seek out professional advice. Not only did the campaign use leaflets as a way of targeting older adults, they also thought about where older adults were most likely to see this information and published the reinforced leaflet in bus shelters and on the sides of buses within target areas of the city. This approach worked exceedingly well, with the community health development coordinator receiving 17 calls from the public all requesting a personal diabetes handbook and with thirty-six different pharmacies reporting with feedback of over 480 clients taking leaflets and a furthermore 154 clients seeking further information and guidance.

Approach analysis:
 
Looking at the different approaches that were used for both issues, the most effective approach taken was implemented by the National Health Service, Diabetes campaign (2008) that created a patient information leaflet. The leaflet was double sided which ensured all information was covered in appropriate detail, as well as making the leaflet bold and eye catching to attract the attention of older adults. The leaflet was sent out via post to over 70,000 older individuals across the city of Leicester, as well as being placed in pharmacies, chemists and GP practices. The leaflet signposted and highlighted where to go for individuals who wanted advice being; from a pharmacy, a GP and a nurse practitioner. Not only did the campaign put out hand copies of the leaflets, they also reinforced the leaflets to put them in bus shelters and on the sides of buses to target the audience of adults. The results from this approach was one of most successful, with 17 individuals ringing for a personal diabetes handbook, 480 adults taking a copy of leaflet and 154 clients seeking further information, general advice and guidance. Another effective approach is the Change4life campaign, the reason for this approach working so well is that it knew where and how to target their audience of older adults. The campaign used live television to promote adverts such as swapping watching the football to actually taking part in it. By promoting their campaign for a more active lifestyle on television they are reaching the adult population much more than they would by promoting their campaign on signposts, older adults are much more likely to participate in physical activity by seeing others do it rather than just simply reading about it. 

Conclusion: 

In conclusion, the most effective approach that was used for the age group within the community was the creation of the patient information leaflets and posters for awareness on type 2 diabetes and pre-diabetes. The approach was the most successful with its targeted audience, the campaign’s approach thought about where their targeted audience would see their information such as bus shelters and on the sides of buses in targeted city’s. Based on prior research the reason as to why this approach worked so well is according to Wrobewski (2018) leaflets and posters are not expensive to produce and therefore thousands of them can be put out to the public and are a great way to promote awareness quickly and effectively to specific groups of individuals and can be promoted mostly anywhere. 


Recommendations: 

There are many different approaches that can be used when it comes to promoting and spreading information amongst a specific age group on a specific topic with the use of digital platforms in the future, these include the following:

1. To use more social media platforms 
2. create online podcasts
3. the use of free downloadable apps 



1. In order to promote more awareness on healthy eating and living a healthy lifestyle is to use more social media platforms such as, Facebook and Twitter. Facebook and Twitter have over 1 million active daily users. The beauty industry and market promote their products everyday using Facebook and twitter, however, you do not often see promotions around healthy eating and living. Campaigns such as change4life could be taking more advantage of the platforms such as Facebook and Twitter as the platforms are highly accessible and have a significant user base.

2. The use of podcasts is a great way to talk about issues and to promote awareness. Podcasts are a digital audio file or live broadcast that are made available via the internet, mobile phones and computers. Podcasts are typically available in a series that are released each week and often talk about specific topics and can include celebrity guests to help encourage awareness (Winn, 2019). Campaigns such as diabetes UK could create a podcast promoting awareness and discussing risk factors/ symptoms as well as how to make positive changes. Older adults are more likely to listen to podcasts than younger individuals when working, getting on with DIY projects at home or when driving in their cars. Therefore, the use of digital podcasts would be exceedingly useful for promoting awareness on topics such as healthy eating, healthy living and diabetes. 

3. Apps are a great for promoting awareness around specific topics such as healthy eating. Change4life currently have a free downloadable app that includes awareness around eating healthy, the risks of obesity and physical activity. However, more campaigners could be creating free apps for individuals to download on their devices, the use of a well-designed app can perform much quicker than a website and is an easy way to access important information. Most individuals of ages 16 years and above have a mobile phone or some sort of device to download apps on, therefore creating more apps for information and awareness would help to make changes to individuals lives and get the information out there while it being more accessible.
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