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	Student Number
	2512055
	Student Name
	Oksana Varvarych

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	Cooking Team Building activities - Cookery Events

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It means how fast the website opens and whether everything loads without slowing down.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes — there are many sub-pages, organised across multiple event types (team building, classes, wellness, corporate events, etc.) and categories (cuisines, services). Navigation uses a large header menu and dropdown lists, letting customers browse by event type, class style or corporate offering.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes,the customer can place an order through the website.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by making it faster, easier to navigate,and more user friendly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The website looks different on a phone and computer,with changes in layout and how content is displayed.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
It,s about how the website shows videos and uses colours to make the page look better and easier to follow.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I did not see any obvious online chat tool on the page (e.g. live-chat widget). Instead there’s a “Make An Enquiry” link. That is less immediate — useful for initial contact but less effective than real-time chat for quick questions or support.


	Question 2d – How effective are the social media links on the website?


	Answer: I did not see prominent social-media icons or links on the specific team-building page. So social-media presence does not feel strongly integrated at first glance — this could limit user engagement outside the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Very clearly — the home and team-building pages list many different types of events (team building, corporate events, wellness, classes, etc.), group-size ranges, cuisine types, locations, and typical event structure (e.g. cooking challenge, meal, judging).

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The site includes many testimonial quotes from past corporate clients (with company names) on the team-building page. The Cooking Academy+1 There is also a link to external reviews (e.g. on review platforms), and recent reviews on their general page show feedback as recent as 2024.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	I would use the company,s services because they are reliable,offer good quality,and meet my needs.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not shown on the main team-building page (I saw no pricing list). It’s likely they prefer to quote individually, perhaps because events are bespoke and vary by group size, menu, location, etc. This allows flexibility but reduces transparency until enquiry.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. corporate cooking London

	
	2. team building cooking class

	
	1. 3. cookery corporate event UK


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes — using terms like “corporate cooking London” or “team building cooking class” does return the company’s site among the top results (it ranks well). Their SEO seems good for those keywords.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes,websites are very important for UK businesses because they help reach customers and provide information about products and services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Improvements for website could make it faster,easier to use,and more attractive for visitors.
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