Chapter 2 – Method.
Participants.
The target sample of participants for the quantitative data was students aged 18 and over. Respondents were recruited through the University of Wales Trinity Saint David (UWTSD) using the Experimental Management System (EMS). The link to the online study was posted with an advert (Appendix A). A final question was included at the end of the questionnaire to recruit for semi-structured interviews. The students who responded to participate were sent a link to EMS regarding the interview time and place.
Due to a low number of male responses, an amendment was made to place the online study advert onto the university home page, which was then shared wider requesting males to participate. 
A total of 64 participants responded, consisting of 32 males (50%) and 32 females (50%).  Ages ranged from 18 to 70 years of age (M= 35.38, SD= 13.91).
Design.
The study used an online questionnaire for the quantitative data, which was collected online through the Experiment Management System (EMS) and accessed the questionnaire through Qualtrics. At the end of the questionnaire, there was an open question where the participant was given the choice of participating further in semi-structured interviews. If they were happy to proceed, they must input their email address. Once the interview participants had been identified, a new study was created through EMS for interview dates and times. Data was collected using the Beliefs and Attitudes Towards Menstruation (BATM) questionnaire (Appendix B) to assess gender differences in attitudes towards menstruation.
The Dependent Variables (DV) were the total scores of the five-factor subscales of the BATM, while the Independent Variable (IV) was the gender of the participant (male/assigned male at birth (AMAB) and female/assigned female at birth (AFAB).
The data was analysed using a one-way  multivariate analysis of variance (MANOVA) to investigate  differences in attitudes towards menstruation between males and females  using the total scores of the five-factor subscales (DV) of the Beliefs about and Attitudes Towards Menstruation (BATM) questionnaire and the (IV) or gender.
Qualitative data was collected through individual semi-structured interviews. Interviews were transcribed and interpreted using a thematic analysis (Appendix C, for transcript). A thematic analysis was used to identify themes and analyse patterns within the transcripts. Focusing on the individual's personal experiences of menstruation at work or university.
Materials.
The Beliefs About and Attitude Toward Menstruation (BATM scale) (Marván et al., 2006) is a 45-item questionnaire to measure women's and men's beliefs, attitudes, and feelings towards menstruation. It contains statements of stereotypical beliefs about menstruation in general and includes positive and negative experiences. There are five sub-dimensions: secrecy, annoyance, proscriptions and prescriptions, disability, and pleasantness. This allows the questionnaire to capture the range of beliefs and attitudes around menstruation. The responses will involve a 5-point Likert scale (1 Strongly Disagree to 5 Strongly Agree). Items 1, 2 and 11 will be reverse-scored. The BATM is an empirically validated method with a high psychometric score demonstrating the scale's reliability. It has been pilot-tested and is used in existing literature and theoretical frameworks.
Procedure.
The link for the online study was distributed through the UWTSD EMS system. Participants were then taken to the Qualtrics-based questionnaire via a link on EMS. They were then shown a study information sheet (Appendix D) providing details of the study, how their data would be stored, and the contact details for the researcher. Participants were then required to consent with a tick box to gain permission to continue. Details also included that the study was voluntary and that they had the right to withdraw at any time by simply closing their internet browser.
Next, demographic questions asked participants to provide information on their gender and age. The 45-item BATM questionnaire was then introduced with a short statement outlining the instructions on how to complete and explaining how to score each answer. Once the scale was complete, they were provided with an open-ended questions asking if they would be prepared to participate further in semi-structured interviews about their personal experiences of menstruation. If they were happy to participate, they were required to leave their student email address, where they were later invited to an interview date and time through EMS. Lastly, participants were then shown a debrief form explaining the aims and objectives of the questionnaire, thanking them for participating and providing contact details of the researcher and the research supervisor. Five Independent t-tests were conducted to determine if there was a significant difference between male (AMAB) and female (AFAB) attitudes towards menstruation. 
Qualitative data was collected through participants who had left their emails at the end of the questionnaire. EMS contacted them with an interview appointment date, place and time. The participant was given the information sheet followed by a detailed consent form to ensure that the participant was fully aware that the topic of menstruation may be sensitive. The interview was then recorded once the participant was ready. At the end of the interviews, a check-in was conducted to ensure the participant was ok and if they had any questions. Finally, they were given a debrief form to outline the aims of the study, thanked for taking part, and given contact details for the researcher and the research supervisor. The interviews were then transcribed, and a thematic analysis was conducted to identify key themes throughout the data.
