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Executive summary:
The following report shows the difference between Australian and Chinas culture, and a handbook on how to act around Chinese tourists to provide the best service and satisfy guests.
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Introduction
This report is comparative analysis between Australia and China, using Hofstede's cultural dimensions theory. Given that both nations' borders contain a wide range of ethnic groups, Chinese culture is just as complex and varied as Australian culture. Australia and China, however, are not culturally like one another in many ways. Therefore, a handbook to guide staff members on how to act around Chinese tourist is included.
The Star Gold Coast
The Star Gold Coast in Queensland, Australia, has 596 rooms, on 21 floors (The Star Gold Coast, 2021), it has a 24-hour casino and restaurants. Approximately 2000 staff members work at the hotel, either on temporary or permanent role (Gold Coat Bulletin, 2017). Languages spoken by staff members are Mandarin, English, French, German, Indonesian, Irish, Italian, Japanese, Korean and Malay (Expedia, 2022).
Hotels tourists 
In Australia most tourists come from China (Budget Direct, 2020). China is a nation with a rich cultural history. China is a sizable, multinational state with 56 acknowledged ethnic groups. Although Buddhism, Taoism, Islam, Catholicism, and Protestantism are viewed as unlawful, China is a multireligious nation. Chinese culture and tradition place a high value on the arts, with its distinctive artwork starting a thousand years ago. There are numerous dialects, or regional variations, of the Chinese language. China's official language is Mandarin (Digi Edu Pro,2020). Chinese tourist usually come to Australia as they like having the same time zone and for casinos, shopping, crabbing, swimming with whales, and sightseeing (Marketing to China, 2019).

[bookmark: _Hlk106655097]Hofstede's cultural dimensions theory of Australia and China.

Country Analysis
On power distance dimension 36 (Hofstede Insight, 2022), Australia has a low rating. Australian organisations value informal, direct, and participatory communication. China is ranked higher in terms of power distance at 80. 
The culture in Australia is quite individualistic. Employees must be independent and exhibit initiative in the economic field. Additionally, candidates' qualifications or accomplishments are considered while making hiring and promotion decisions. With a score of 20, China is classified as a strongly collectivist society where people frequently put the needs of the group ahead of their own. (Gong, et al., 2021).
Australia is thought to be a masculine civilization because of its score of 61. Australians are very proud of their achievements, and this pride serves as a basis for judgments on hiring and promotions at work. The goal is to win disputes that are resolved on an individual basis (Leaney, 2016). China likewise has a manly society that emphasises achievement, scoring 66 out of 100. Many Chinese people will prioritise work over their homes and hobbies, which demonstrates the need to ensure success (Management Study Guide, 2022).
On uncertainty avoidance dimension, Australia receives a very medium 51. China only receives a 30 on the uncertainty avoidance scale. The Chinese are used to ambiguity, Chinese people are adaptive and innovative (Chemanager International, 2019).
Australia has a normative culture since it has a rating of 21 on long term orientation factor. Individuals in such societies are prescriptive in their thinking. They show a high regard for traditions, a lower affinity to invest for the future, and a concentration on getting things done quickly (CQfluency, 2022). With an overall score of 87, China is considered to have a very pragmatic culture. They can quickly adapt customs to changing conditions, a strong propensity to save and invest, frugality, and tenacity in completing tasks. Although China values its own traditions, they are open to new lifestyles when visiting Australia, being interested in culture and history, with the intention of sharing their experience with family on their return (Tourism Western Australia, 2021).
Australia received a high score of 71, classifying it as Indulgent. People who reside in communities that score highly in terms of indulgence tend to be upbeat and positive. They also value leisure time more, behave whatever they want, and spend money anyway they want. China has a Restrained society according to its low score of 24 in this category. Contrary to indulgent cultures, restrained civilizations place less significance on leisure time and limit the fulfilment of their aspirations. People who hold this viewpoint believe that engaging in recreational activities is somewhat undesirable and that their choices are limited by societal conventions.
Cultural distance is a measure of how far off the tourist's home country and the host culture are from each other, and it has revealed new information that calls for a more thorough framework to comprehend the relationship between culture and satisfaction. For instance, first-time visitors who took entirely pre-packaged tours and came from nations with a great cultural distance from their host destination reported being happier with their trip overall than those who did not (Huang and Crotts, 2019).
Handbook
Different cultures require different communication. The following is a guide on how to act around Chinese guests:
	What to do
	What not do

	A gesture of respect for elders in China is to bow or nod politely. When bowing, make a fist in front of the stomach with the right hand, which is held in the left hand.


	Making constant eye contact is inappropriate. They can interpret a long, fixed glance as a sign of defiance or a challenge

	When offering or accepting an object/gift, both hands are used to show respect.
	Pointing is rude; it is equivalent to giving someone the thumbs down in this situation. It is best to utilise the entire hand while making a gesture toward an object or someone, rather than just a finger.

	Unless otherwise specified, address guest using their family name and the proper title.

	Limit hand motions because they may come off as arrogant or impolite. A pleasant pat on the arm or back is too touchy, so keep hands to yourself.


(Wordpress,n.d.)

Conclusion
Since open dispute and assertiveness can disrupt interpersonal relationships and community peace, Chinese cultures tend to discourage both behaviours. In the workplace, this may appear as senior executives tacitly accepting that the senior manager's perspective always triumphs to avoid having an open debate. Australia is distinguished from China by its multiculturalism and by its support for and embrace of variety. Chinese people are more restrained when it comes to leisure, where Australians tend to enjoy it to its full. A handbook with a guide on what employees should do or not do when looking after Chinese guests is essential as it is easy to use for staff and improves guests’ satisfaction.
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