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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Out of ten tries, the website would load on a average of one second or less. According to (MDN Web Docs, 2025) there is not set rule for how long a website should load, but there are guidelines that indicate that the content of the pages should load for up to a second.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does not have many sub-pages which makes it easy to navigate. It is indeed organized very well, with the main information that the customer would need on top of the home page and additional and more detailed information on the bottom of the home page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Booking via the webpage is available on the very top-right corner of the home page. It is made very visible and easy to access.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would add a bit more interactive animations to the webpages and customer support online chat, but other than that I personally think that the website does its job very well.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean, the colours are well combined, with professional look. Other than the normal differences due to the screen size and the fact that most of the information is placed on the same page when accessed trough phone, the website uses the same visuals and colour palette.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The use of imagery is done well. There is images related to the purpose of the website and they are not too many to avoid obstruction. The black and green fit well on the white background, easy to read and creating professional look.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Other than the option to get a quote via email, I could not find any online chat option on the website. In my opinion would be good for the business to add that feature to their website to provide live customer support. The live chat is very effective when it comes to questions that customers might have and help with issues that might occur.


	Question 2d – How effective are the social media links on the website?


	Answer: All of the social media links are working properly, placed on the bottom of the webpage as an additional information.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the business are separated in different categories depending on the type of cleaning they offer with additional information and highlights of the service. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The last customer review on their webpage dates from 2023 and on their social media from 2022. Actively asking customers to leave new reviews would help the business stay up to date on their social media and increase the chance to attract new customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: By highlighting the strengths of the business such as twenty plus years of experience and quick answer on quotes when booking as well as five-star rating on their webpage, but in the same time the last comments on their social media are negative.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not made clear on the webpage, but that is to be expected for a business of this type because every property is different in accessibility and size. Instead they have presented the option to get a quote before you book the service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaners

	
	2. Housekeeping

	
	3.  Cleaning

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Their website does not show up in top ten when I use those words, but that is because the search engines like google are set up to place the near by results based on your location. On the other hand, when I add the word London after, then the business website shows in top ten services of that type.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: There is areas that they could improve, but over all I do think that their website has relevance in modern UK business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: They could improve the website in many ways such as adding up to date reviews or even adding section on their website where customers can leave their reviews. That is because at the moment their review page looks like is had picked by staff to showcase the positive reviews only while on their social media the last reviews are negative. Adding micro-interactions, loading animations, page transition and scroll animations, hover and interactive animations would help the website to keep the customer engaged and improve the overall experience as well as make the website stand out from the competition (The Social Bay, 2025).
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