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1.     The main factors affecting the supply side of the market are government policies, which in this case are Brexit and the increased fuel duty.

2. International trade is based on the transfer of capital, products, and services through international boundaries or territories to meet a need for or a lack of goods or services.

There are several reasons why Jaguar Land Rover must engage in the international trade. The company need to reduce the dependence on the local market.
Jaguar Land Rover will acquire a new set of feedback from the international trading that will help them develop more as a company and understand what other markets demand and prefer.
Another good reason for Jaguar Land Rover to engage in the international trade is the new sources of revenue which can doubling or even trebling the potential revenue. That will also encourage them to expand even more and make help them get one step closer in achieving their planned investment of 4.5 billion into its operations. 
They could also take advantage of the opportunity to specialize in a different sector to serve that market. Exposure to the rest of the world can also encourage new product and service technologies, enhancements and efficiencies.

3. 



It is important for the company's management to review the product lines in order to separate between unprofitable divisions and cost-effective market divisions. In this case Boston consulting group model is highly useful and offer in-depth analysis. The products are analyzed in relation the two main categories: market growth and market share (Hanlon, 2018).

Cash cows
Any of the company portfolio's goods provide more income for the company than the money spent, which may be used to control the various activities of various business divisions. These products are known as cash cows. It is the management's duty to take advantage of the company's large market share to discover new opportunities to expand the market. SUVs, cars with HCV and LCV, and cars with HCV and LCV are the cash cows for Jaguar, as young buyers favor high-performance cars with a sporty appearance.

Stars

As the name suggests, these are the company's rising stars, with a high global growth rate and brand value. As the name suggests, such products bring in more sales for the business while also promising potential growth, which allows the company to reinvest more capital in them. Jaguar's X series and Pace vehicles, as well as the Land Rover, are the main actors. Jaguar is mostly known for them, as buyers regard Land Rover as one of the world's finest automobiles. It is expected that these product categories will continue to grow more in the future, if Jaguar will remain firm with its approaches (Bhasin, 2018).

Dogs
This group includes products that use a huge amount of money but produce relatively less and are often based on the breakeven point. Since its product line is able to make a prominent position in the increasingly competitive industry, there are no direct product categories in this general area. However, its concept cars are the dog items for other countries to which Jaguar does not sell directly, like Pakistan etc. (Jaguar, 2018).



4.  Jaguar Land Rover new strategies are based on reimagine. According to Thierry Bollore (executive officer) “ Today it is the time to reimagine the next chapter for this unique business and for the two unique brands it represents: Jaguar and Land Rover.” The strategy that will reimagine the company future it is based on special consumer encounters and a sustainability rich reimaging of contemporary luxury. Jaguar will be reimagined as an all-electric luxury brand beginning in 2025 in order to realize its unique potential.  Land rover will launch six pure electric models over the next five years as it continues to be the global leader in luxurious SUV’S. By the end of the decade all Jaguar and Land Rover nameplates will be available in pure electric form, with the first all-electric platform coming in 2024.
By 2039, Jaguar Land Rover want to be carbon neutral trough their whole supply chain, good and activities. Collaborations and knowledge sharing with market leader, particularly within the Tata Group, would enable the organization to explore possible synergies in areas such as renewable energy, connected services, data and software development leadership.
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