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[bookmark: _Toc69825979][bookmark: _Toc69925380]Introduction
This report is concerned with the employability of recent degree holders in the labor market. The report started by defining employability and providing insight on the nature of UK graduates employability status through various statistics. Then, the report highlighted three major employability skills desired of a fresh graduate. Consequently, employers’ expectations were discussed and then trends in employability highlighted. Then a succinct conclusion was offered.
[bookmark: _Toc69925381]Employability Statistics
The modern business climate can be described as highly competitive, frequently unpredictable, and changeable, necessitating employers' adaptability and willingness to embrace change in order to keep their businesses ahead of the competition.  According to Hanaysha (2016), employability is an ongoing process and does begin and end in a graduate securing a job. While skills and knowledge have been twin to employability, it remain to be decided which one is the critical attribute and what the opium mix is. Guilbert, et al. (2016) define employability as the capability of an individual to be initially employed, continue being employed and get a new employment when needed. However the definition has to take into account the fact that employability relies on the labour market more than the capacities of each worker.  Matsouka & Mihail (2016) describe employability as a complexity beyond the notion of key skills, it takes into account a mix of personal qualities and beliefs, understanding, skilful practice, and the application of experience to being productive in a work environment. 
According to research, job openings in the UK's top companies are declining. In 2012, the financial and professional services industries had the most job openings (UK Data, 2018). When compared to the average targets, government agencies found that assets and bank jobs had decreased by around 1200 positions. According to Employment Bureau, the condition of the 2013 recruiting stage has advanced, with employers awaiting to strengthen graduate staffing by around 2.9%. According to the results, the public sector, manufacturing, industrial companies, and retailers are the most likely to have open positions.
According to studies, the ratio of graduates working in jobs that need lower skills than their education is on the rise. According to research, underemployment among UK graduates has increased by 26.7 percent (UK National Statistics, 2016). As a result, one of every four graduates suffers from the consequences. According to statistics, there has been a 41% increase in the number of unemployed graduates, or 438,000. The total number of graduates is currently around 1.5 million (UK National Statistics, 2016).
According to the Erasmus program of research and job placements abroad, 13,622 students study outside the UK. According to a new report by the Higher Education Careers Service Unit, about one out of every twelve graduates is jobless six months after graduation. Furthermore, the study found that the number of former students working in non-graduate jobs increased by around 6% in 2012. (UK National Statistics, 2016).
[bookmark: _Toc69825980][bookmark: _Toc69925382]Graduate Employability Skills
This section will take into account transferable skills of graduates and focus are on interpersonal, communication, and team skills.
[bookmark: _Toc69825981][bookmark: _Toc69925383]Interpersonal Skills
Productivity of an organisation’s workforce is enhanced when the employees have good interpersonal skills. The reason is that they are able to work as a team towards the achievement of the firm’s goals. Good interpersonal skills help the individual to adopt a positive attitude and outlook in their day-to-day activities. The attitude reflects in their output in the workplace. Black and Lois (2018) opined that interpersonal skills cannot be taught in a classroom. Anderson (2013) support this stance by noting that these capabilities can be acquired in life depending on an individual’s personal characteristics.
Kurien (2014) pointed out that interpersonal skills are geared towards meeting certain objectives in an organisational framework. For instance, they are essential in establishing the needs and requirements of consumers. In this regard, consultative dialogue ensures that all the particulars relating to consumer demands are established. Consequently, a company is able to efficiently address the said consumer demands.
Thus, a graduate need be able to be accessible, able to relate with others, motivate others and share in thoughts and ideas to fit in an organisation. More so, it will equip graduates to be able to accept responsibilities, pay attention to details, and show empathy.
[bookmark: _Toc69825982][bookmark: _Toc69925384]Communication
In a study executed by Karz Business School (2017), organisations rated communication as the most significant element in personnel selection. According to the findings, skills are the most significant factor in predicting work performance. This make sense when one think about it. Graduates who are aware and skilled in communication stand a better chance when it comes to understanding and perceiving others with objectivity. Thus, communication is an important aspect of life and great communication skills are of great benefit to the organisation as well as to the individual.
Clokie & Fourie (2016) define communication as getting across information from one person to the other. Bambacas & Patrickson (2018) however claimed that communication is more than just passing across information from one person to the other. According to the authors, communication is the ability or the means in which ideas or information is conveyed to other people in a way, which they will understand. Hence, effective communication depends on the richness of idea shared. 
In order for graduates to be effective at communication, they required a number of skills they can rely on. Clokie & Fourie (2016) insist that these skills are dependent on the situation, the recipient, and the nature of information conveyed. The first most important communication skill is that of listening. This is the ability of being attentive and focusing on a person so that one can hear or understand what they are communicating (Jackson, 2014). Bambacas & Patrickson (2018) however argued that despite the fact that it is a vital aspect of communication skill, it is the most ignored, as many people are not naturally inclined to have this skill.
Listening skill requires inner strength and commitment in order to develop it. Listening entails not only just hearing alone but also providing the necessary feedback as you listen through nodding in agreement or other facial expressions. Listening also involves an aspect of empathy where one gets into the shoe of the person who is communicating and feeling what they are feeling (Jackson, 2014). It is important for one to understand the listening style of his or her communication partner. Notably, there are four distinct listening styles that are mostly used by people. These are people-oriented, time-orientated, action-orientated and content-orientated (Jackson, 2014). Wrong decision on the type of listening used by one’s communication partner usually leads to a breakdown in communication.
Communication approach is also another skill required in communication. As a result coding and decoding of verbal and non-verbal communication are an important aspect of communication. Adler, et al. (2016), verbal communication allows for the transmission of meanings through phrases, however that “a listener who has heard the utterance has gone beyond the literal meaning of the words and grasped the specific sense in which the speaker meant them to be understood”. In turn, nonverbal communication transmits information about one's emotional state (Adler, et al., 2016). On the other hand, it is important to remember that the primary goal of this type of communication is to assist in the framework of thoughts or ideas that are then conveyed through speech. According to Jackson (2014), depending on how they are used and the sense in which they are used, words and behavior used in communication can influence emotions and even cause pain. When communicating, the tone of voice, gesticulation, and facial expression are all important. This is critical in a multicultural organisation.
[bookmark: _Toc69825983][bookmark: _Toc69925385]Teamwork
In several different organisations, teamwork is recognised as a key component of good efficiency, an essential part of business employees' daily duties, and therefore a valuable skill for a worker (Hanaysha & Tahir, 2016). Hanaysha (2016) conduct a research to assess and measure the impact of teamwork on employee success. The study's findings revealed a clear positive relationship between teamwork and employee performance; as a result, the recommendation was to implement teamwork practices as factors that help improve workers' performance.
Hanaysha & Tahir (2016) argue that a team's ability to complete a mission within a given time frame is contingent on the use of available resources, team members putting aside their differences and egos, and working together by proactively delegating responsibility. Regardless of how difficult it might be to get people with various backgrounds, goals, and abilities together, teamwork is an essential component of any successful project. Paying attention, asking, persuading, supporting, encouraging, communicating, and contributing are some of the skills that team members must possess in order for them to be successful in working towards a shared goal.
As a consequence, since teamwork is among the most important determinants of whether an organisation can achieve long-term success, it is the responsibility of all team members to ensure that they possess these attributes, because without them, the chances of a team progressing are slim. To be a good team member, a graduate must be willing to negotiate, listen, share, challenge, convince, share, and value other people's opinions and viewpoints (Fay, et al., 2016). 
[bookmark: _Toc69825984][bookmark: _Toc69925386]Employers’ expectation
The traditional expectation of employers is that all graduates are supposed to have an “open mind, transferable skills, cultural awareness, and readiness to work” (Alshathry, et al., 2017). Heffernan et al. (2010) note that employers constantly meet graduates who do not have the qualifications they are looking for. This creates the need for additional procedures to test the specific attributes they seek. Carson et al. (2001) discuss that the “dissatisfaction among CEOs with the performance of marketing managers has caused the number of jobs for marketing graduates to decline”.
The High Flyer Research (2012) indicates that a graduate may have an additional value by studying in the most targeted universities. However, other qualities such as work experience with the employer could make them overlook the university from which one has studied. What employers consider as knowledge according to the CBI/NUS report (2011) is the ability to use numerical skills, and literacy. The report discusses that graduates must demonstrate “ability to analyze facts for example sift evidence, develop ideas” (CBN/NUS, 2011). Ability to reason, and present your thoughts in a convincing manner is necessary. Many universities are developing career based programs to create awareness of needed working skills. They are assisting students to get work placements.
Graduates are expected to involve themselves with extra-curriculum activities. Hall (2012) describes volunteering as a win-win situation for getting an experience that employers seek. Ciletti (2011) describes a good business entity as one that “pays taxes and contributes to causes that are important to the community.” By being good citizens, businesses are expected to engage in charitable deeds.
Employers expect graduates to display a high level of knowledge, skills, and experience. This emphasises on the need to engage oneself with part-time job, or attachment while studying in college. Experience creates the marketer’s ability to solve problems, communicate, and understand customer preferences among other abilities.
[bookmark: _Toc69825985][bookmark: _Toc69925387]Trends in employment selection methods
Employers are seeking a distinct brand personality. Stanley (2003) points out that employers are “looking for your personality rather than your degree area”. The process starts by selection of “a sufficient number of suitably qualified candidates from which an organisation chooses” (Tymon & Mackay, 2016). The selection may occur in several stages. A few graduates may be eliminated at each stage. The final stage takes a few candidates to fill the needed positions. The personality brand is gaining appreciation in vacancy consideration. Tymon & Mackay (2016) discusses that your personal brand “differentiates your unique promise of value and resonates with the target audience.”
Tymon & Mackay (2016) elaborates the accuracy of various selection tools. The top three selection tools are assessment centers (68% accuracy), structured interviews (63%), and aptitude test (54%). Employers are shifting their selection methods to tools that are considered more accurate. Interviews, with 15% accuracy, may be a less determining process in selection.
McMurray, et al., (2016) lists the selection trends that are put into use before the face-to-face interaction. First, a company’s recruitment exercise does not have a period such that it happens all-year round. Interactive media are used in the initial stages of selection such as on-line tests, and telephone screening. Employers emphasise the use of assessment centers for their accuracy.
Assessment centers test a number of capabilities since they apply job simulation exercises. It is an integration of several activities such as reasoning test (testing problem-solving), and group presentation (testing leadership skills). Assessment centers use social events to test social behavior (High Flyers Research, 2012). Information sessions test what a graduate knows about the organisation or industry. Other exercises test an applicant’s abilities such as numerical competency. Performance in assessment centers rely on what you think rather than what you know (Prospects 2012).
Graduates must demonstrate knowledge about the organisation, and skills on the job they want to be recruited. Competency questions are used for on-line selection. There are ability tests for problem solving capabilities, client care and teamwork capabilities (McMurray, et al., 2016).
[bookmark: _Toc69925388]Conclusion
It is obvious that graduates being employable is all about brand personality. The selection process to determine the employability of a graduate take various phases and this is to narrow the numbers of applicants and take the best among them. From the study, being experienced and equipped with transferable skill serve as a leverage for most prospects. Thus, the performance and employability of a graduates likes solely on the amount of exposure acquired overtime.
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