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Executive summary 

My journey on the MDes course has been a year filled with my most valued lessons and richest experiences to date, in result of this, and most importantly, it has been a journey of improved self-confidence. Whether it is in my writing ability, working professionally with clients, or simply presenting my work and who I am as a designer. 

Who am I? I am a multifaceted Surface Pattern Designer and above else, I value the importance of learning and growing even from the moments that don’t go to plan. Physical experimenting, personal experiences, opportunities and working with others regularly evolve my way of thinking and in result, my work.

As my work naturally progresses, my curiosity and future trajectories will lead me to new materiality choices and process. One thing I’m certain of, is that I will always create for other people just as much as I do for myself, I strongly feel that as a designer this is my role. Whilst I enjoy the process of experimenting, discovering and refining, the outcomes are always considerate of my audience’s engagement and personal experience. I explore the idea of well-being and how to create calm spaces which project mood, through light, colour and texture. 












Review of Research Methodology and Methods

Within the Research Methods and Communication module, I found a confidence in my writing ability. I discussed how I was going to use my proficiency on the digital laser engraver to transfer my unique drawing ability onto harder materials. I decided to explore the Material Lab to gain inspiration, a design resource studio in London which is full of exciting surfaces of harder substrates, such as tiles, acrylic and laminates specifically for interiors. I was excited by the vast variety of material here but found myself not feeling as confident choosing these materials as I would be if they were cloth. This was simply because my exploration of harder substrates is still in its early stages. I thought that the Material Lab was going to define my choice in hard materials and it did, but not in the way in which I initially thought. All the materials were coated, polished and finished, this of course is ideal for commercial interiors, however these materials felt unsympathetic for the natural aesthetic of my work and the mood I want to create. It was here that I considered the importance that my material choices would have in my collection, “Calming spaces can be created through the use of colour and materials” (View, 2019, p. 38), I started to source natural, worn surfaces to work on, taking inspiration from the choices of Daniel Heath who I discussed within my Research methods and communication report. Going forth I was looking for reclaimed materials, pieces I could give a new lease of life. 










Using the digital laser engraver to transfer my designs onto a range of substrates for interior, exterior and commercial settings has continued to be the strong focus within Creative Venture. I have used this digital working method to explore materials such as glass, slate, wood, velvet, cork and paper, discovering that there is a huge difference, and a complete uniqueness to each materials repose to the process. Even when comparing different types of the same material, wood for example; plywood engraves beautifully deep, the light-coloured surface allowing for so many tones and depths to be created working perfectly with tonal imagery. In comparison to chestnut, the darker and natural surface creates a much heavier burn, thus responding better to a half-toned image and lower power. It is also interesting to compare slate which has been treated compared to slate which has not. The professionally treated surface creates a clean consistent contrast in imagery, compared to untreated reclaimed slate which creates a complete variety in tones and contrast, irregular like its surface. This made my experimenting unpredictable, but more so exciting and drove me to play and discover more. The materials I have worked with could be considered for a variety of spaces, [image: ]appealing to both the commercial and domestic market. 

                         Figure 1 – Creative Venture sample. Ply wood (left) Chestnut (right)       





Review of Creative Enterprise strategy 

The Da Mhile project, is an ongoing collaboration between myself, and John-James Savage-Onstwedder. Da Mhile are a Welsh distillery who create premium organic spirits, and I have been contracted to illustrate and design packaging for the release of their new Pink Gin. My ideas were big for this project, having no previous experience and the excitement of this being my first client, I felt like I wanted to do more than what was asked of me. I considered incorporating my practice and techniques such as digital laser engraving, to create limited edition bottles and I was excited to pitch this to them. Shortly after meeting with the Da Mhile team, where we discussed product launch dates, I discovered that I had won first place and a two-week placement with Hallmark. Working with Hallmark was a goal I had wanted to achieve since meeting with them in my second year of study, so this was a great personal accomplishment for me. It also meant that these two experiences were now corelating. As a designer this boosted my confidence, knowing that my skills are sought after by established companies. However, this also meant that I had to juggle multiple commitments on top of my own studies, and this was a valuable lesson for my future within freelance design. 
My practice was my main priority as I focused on Research Methods and Communication, a module that I thought to be my weak point. Upon handing this in, Da Mhile then became my main priority, putting on hold my own studies to ensure the deadline was achieved. This sea-sawing of commitment was difficult and made me feel off balance. The previous high expectations for Da Mhile, in hindsight was unnecessary, as I was creating more work for myself which wouldn’t be paid for. While being ambitious is a great attribute, I have learnt the importance of thinking practically and valuing my time and unique design ability, whilst juggling other commitments in parallel. Learning to find balance between being excited for an upcoming project, and not offering more of my skill than what is essentially being paid for. 
To ensure I met the deadline for Da Mhile, I created a realistic action plan for my timescale which allowed me to focus on the requirements of the brief. This was accomplished by using a timetable where I planned the breaking down of my drawings, photoshop and designing work and creating presentation boards into daily tasks up until my meeting date. Organising in advance worked extremely well, as it ensured I kept on track. There was of course, still time to create what they asked for, and I was excited for my first independent client meeting. 
[image: ]My meeting with Da Mhile was extremely positive, and I was confident presenting my work, which included mood, customer profile, illustration and design boards. My clients were pleased and only asked for minor alterations. I had delivered what they had asked for and also included a ‘potential for’ board, demonstrating scope for limited edition bottles. Thus, informing my client that I was keen to explore limited edition bottles, but this would be a separate agreement at a later date. I ensured that I negotiated payments, giving them the rights to my work whilst retaining the ability to showcase the work within my portfolio. John is writing our contract, and as I am inexperienced with this, this will also be a great outline ready for future clients. 
                                                 

                                                  Figure 2 – Da Mhile. Final designs.
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                                                        Figure 3 – Da Mhile. Poster

The project pushed me outside of my comfort zone, dealing with real life clients independently and became a positive learning experience for time management whilst in university. I know that it is better to make these mistakes now, learning from them for future collaborations to avoid the need for troubleshooting. Creative Enterprise Influenced my Creative Venture in ways that gave me a real client experience, increasing my confidence, and providing me with knowledge to present and work with clients. Most importantly improving my future organisation skills. Realising that I can work well under pressure, I misjudged the effective planning of the project. I now have a format for managing projects simultaneously, most importantly allowing myself time as a contingency for illness, and having a happy, healthy lifestyle. 



Critical appraisal of the final proposition

The idea behind my Creative Venture was inspired by the experience of being outdoors. Being surrounded by nature actually helps me with projects as it’s an important time to reflect, get inspired and breathe. Award winning British architecture studio Thomas Heatherwick, creates spaces which embrace the idea that we connect with ourselves through connecting to nature. I particularly enjoy the Garden Bridge concept, which is just that, a gardened bridge which connects North and South London, “As well as being a direct and fast route for a commuter, it also offers the possibility of being the slowest way to cross the river” (Heatherwick and Rowe, 2015, p.26). Just like Heatherwick’s idea where he uses nature and greenery to calm and slow down the busy city, I want to focus on bringing the outdoors inside, breaking the barrier between feelings disconnected with nature whilst behind walls. 
[image: Related image]

                                   Figure 4 - Thomas Heatherwick. Garden Bridge. 2013


It is also important to consider plants not only for their beauty, but for their practicality too; Alan Powers, Author of Nature in Design, discusses “…much can be learnt by analogy from the ‘purposeful structure’ in nature – the way that trees are apparently ‘designed’ to perform their function with the greatest efficiency” (Powers, 2002, p. 9). In the same way, I have created a collection which values the importance of functionality as well as aesthetics.
The aim of my creative venture was to showcase myself as a versatile designer who thinks across a breadth of materiality for interior, exterior and commercial settings. As set out in my Research Methods and Communication within my Creative Venture, I used the digital laser engraver to effectively transfer the delicacy and tone of my drawings onto a range of surfaces for both hard and soft substrates. I have done so by creating a cohesive collection of large-scale samples, using contemporary context to source sympathetic materials and surfaces to complement my hyper-realistic botanical drawings. Materials include slate, cloth, glass and wood.  Each exclusive limited-edition piece holds suggestion for a range of furnishings. Cloth has been chosen because I feel it’s vital within an interior setting, the material softens the room, making the environment comfy and welcoming “The touch of materials is especially important… comforting materials are a pleasure to touch” (View, 2019, 40). In addition to being used for their tactile qualities, I’ve chosen to use fabrics as a blank page to digitally print my illustrations in all their detail. Thus, showcasing the unique intricacy of my illustrations and digital design work. This year I wanted to communicate how this skill could be applied to a range of materials using a different process, in order to be recognised as a multi-fascinated designer, showcasing my diversity, and appealing to a wider audience within the commercial and domestic market. 

As well as expanding my understanding of materiality and portfolio of work to date, I initially aimed to focus on the principles of visceral, behavioural and reflective design, a theory that I set out within Research Methods and Communication report. These are the stages of an emotional response which is formed with design. I had initially planned to seek a room of my own in which to display my work, creating an installation, a room where my audience could interact with materials through touch and where my materials could interact with the light. As I emerged into my creative venture, I considered this realistically, deciding that this is not the time to try and achieve this. I don’t want to ostracise myself, with limited space and rooms which are not in contact with the natural light, I lose the environment essential for my work. Reflecting on the experience I discussed in my Research Methods and communication report, there was a loss of engagement within ‘Garden of Resonance’. Jan Koen Lomans created a sensory exhibition where he intended to capture his audience in a tranquil environment, having them immerse in the space which emphasized the vibrations unheard in nature through sound. Directly above his space was another popular exhibition, “Manifestations”,  over fifty artists showcasing collectively, the space was full, lively, diverse, and the difference in the environment and quantity of work between spaces left some people thinking they were walking into a ‘wrong place’ or an ‘empty space’. This important first impression instantly lost the audience’s willingness to engage with the work.  I feel that currently it would be hard to effectively cover the space of an entire room, with a possibility of it appearing bare, and similar to the Garden of resonance; uninviting for some of my audience. 
The way in which I originally planned to communicate the visceral, behavioural and reflective principles changed along my creative journey. The initial idea that interaction through touch would play a large role was compromised when considering my space and how the harder materials were to be safely displayed. Although this initial idea deviated, I believe this to be a natural process for designers and this is a theory which will continue to heavily influence future work. 

I discussed the importance of touch thoroughly within my Research Methods and Communication, but a piece Merleau-Ponty wrote on the importance of light’s texture particularly resonated with me whilst considering my work. “A significant aspect of light’s texture is that it implicates touch in vision in ways that challenge the traditional differentiation of these senses“, (Vasseleu, 2005, p 12.) interpreting this, I feel that the reflections cast from light, are textures we touch with our eyes. When light shines upon glass for example we experience the texture through vision. Whilst displaying my glasswork in my exhibition, it was important that I was able to allow the atmospherics of the natural lighting to impact my space, as unlike the cloths, wood, and slate pieces, my glasswork won’t allow for the experience of touch in the traditional sense. 



[image: ]












                                      Figure 5 – Creative Venture. Engraved Glass work.

With this in mind, I decided to present my work among the third-year peer group, knowing that my main focus was on the communication between my materials, considering the space and light. 
As I have explored heavier materials, a lot of my work needed support, I decided on a space which was well lit, allowed me the possibility to slightly suspend and layer my fabrics, whilst also offering a wall to support my harder materials such as glass, slate and wood. I curated my collection into three sub collections.
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                                        Figure 6 – Creative Venture. Final Collection

‘Moody’ – as the title suggests a collection which is dark, bold and features heavy materials such as slate, needle punch and velvet. The once completely soft velvet which has been engraved, and foiled, now combines textures, soft, smooth, and rough; creating suggestion for tactile furnishings and upholstery. I engraved the slate in this collection with the idea that it could be applied to a large range of surfaces. For example, it could be brought inside the home for kitchen or floor tiles, or interestingly, it could be placed back on the roof in which it once belonged. Eucalyptus and the orchid plant are the aesthetic subject here, plants which purify our air the most. The focus is on scale, and I’ve adapted the line quality and tone to work with it. A strong contrast in colour, texture and material create the impact needed to capture my audience’s attention, as this is the first point in my collection which would be seen. Slight hints of colour transition this collection to the next. 


[image: ]















                                         Figure 7 – Creative Venture. Final collection

‘Light’ – a collection which is vibrant, sheer cloth and glass allowing for transparency, layers and a sense of openness. This is the collection which truly breaks the barrier between outside and in. Airy voiles, which do not disrupt the view beyond, and glass which become the window, the engraved surface changes with the atmospherics of the room. When it is dark, the engraved surface appears stark white, when it is daytime the tones of the engrave shift as the sunlight hits, and when it rains, the engrave disappears. This collection features a range of my favourite fruits, nutritious and offering direct health benefits through consumption. I used this collection to demonstrate my illustrative skills; and realistic observation of colour, light and shadows.
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                                     Figure 8 – Creative Venture. Final collection

The final sub-collection is ‘organic’ earthy and blushful colours, heavier weight silks and needle-punch. This collection is a representation of my own sense of well-being, the main subject is the magnolia tree. My own connection with nature comes from the time I spend riding my bike, passing by a magnolia tree which I witness blooming and falling every year. This is the time I take to self-reflect, recognising the change in seasons and admiring the beauty in nature whilst being surrounded by it. A statement piece in this collection is a large panel of Welsh Chestnut wood, thoughtfully engraved and suspended on the wall making no suggestion that it is a certain type of furnishing. There is no work surrounding it, allowing it to breathe, the shape remains as natural as the tree it once was. 




Whilst undertaking my Creative Venture, I found that in the initial experimenting stages, I get so excited and curious that I naturally think big without considering the restrictions of a final display. This led to great discoveries especially on the digital laser engraver, and would explain why I enjoyed the Design Experiment module so much. However, within my Creative Venture, I had to further consider how my work will be safely displayed, having my glass and slate work fit within a frame altered my choices in scale, composition and layering. Overall the pieces in my collection demonstrate possibilities, materiality which can be interpreted and envisioned how my audience wants to see it. The different qualities, colours, textures in these collections create diverse atmospheres, a journey between emotions. A conversation between substrates, connecting multiple aspects of the home from soft and hard furnishings; and this, through the entire journey of the MDes course, is what I’d set out to achieve. 



















Future trajectories 

Upon completing my final collection, I will be pitching for week one of new designers, in the hope of displaying among the fashion and textiles floor. With my work exploring both hard and soft substrates it crosses the boundaries of traditional ‘textile design’ and pushes me into the ‘maker’ category. However, I don’t consider myself a maker as such, for I am a confident designer, who explores harder materials with the purpose of using the surface to push my pattern design further. I hope to appeal to interior companies such as Harlequin, and Romo fabrics. I will be targeting Hallmark specifically, following my placement with them in February where I witnessed how they operate within a team. Each person offers their best skillset to create high quality products, respecting and trusting each other’s creative differences. Whilst being at Hallmark I learnt that they have a digital laser engraver but have few people who know how to confidentially use it, my collection showcases my proficiency and I want to approach them with the idea that I will utilise this method within their design process. Seeing my graduate show displayed as a collective, inspired ideas for further additions, in the hope of being selected, I will spend time preparing for New Designers. I will be re-visiting my collection, particularly focusing on engraving a series of reclaimed slate pieces, increasing the scale in design, and allowing for them to run as a sequence.

Once I have completed my degree my priority is to generate my online portfolio. Currently, my online presence is only being generated through regular posts on Instagram. However, as a professional designer, it’s essential to have a presentable website that can be easily found and accessed. My physical portfolio is rich, and I will ensure my online portfolio reflects this, showcasing the best of the work I have produced, the wide range of materiality exploration, design work and also my collaboration with Da Mhile. This is a vital requirement for any potential employment opportunity I seek. 
As well as using the website to promote myself, there is opportunity to use this as a platform to market products which are easily batch produced and profitable, such as art prints, and stationary. This will provide a small amount of income in addition to increasing my online profile and interaction with others.

My collaboration with Da Mhile is drawing to an end, having sent them a draft of the final designs with their requested changes, I’m looking forward to seeing the production stage. Within our meetings, the Da Mhile team mentioned that there was possibility for a complete re-brand of their packaging, this could be a possibility for future collaboration on a much larger scale, and I have ensured through meetings that they know I hope to be able to work with them again. 

During the Creative Enterprise, I was interested in a project Swansea Business School were running. This was an opening for a partnership between themselves and the College of Art. Students could install their artwork ambitiously in a busy café environment with the support of tutors. This is an opportunity I would love to explore, now having the time and a greater quality and quantity of work.  I will get in touch in regard to the possibilities of contributing this year, as this would be a great opportunity to meet, talk, and further my connections with business minded people. 

All of these opportunities are exciting and extremely promising for me, however I would consider these short-term goals and a way to get my foot in the door, to connect to others and achieve my long-term dream job. Above else, I see myself within a team of professional designers and craftsmen working on commercial and domestic projects. Whether that is for interiors, exteriors, or anything that excites me and, enables me to do what I love most; learn. I envision myself to be the Surface Pattern Designer offering unique drawing ability, advanced design skills, and innovative thinking in terms of material and process. Jan Koen Lomans stressed the importance of collaboration, working with multidisciplinary specialists and the importance of being a part of something bigger than one designer could comprehend alone. On a different scale, the same way the Hallmark designers are doing too. 

Sebastian Cox is a design studio and workshop in London, creating exquisite and bespoke furniture using fallen trees, and the finest wood. I enthusiastically emailed the studio with images of my final piece, explaining that my delicate illustration skills, and expertise on the laser engraver, would pair beautifully with their own craftsmanship and soft, organic aesthetic. A collaboration which would be a perfect opportunity. Realising most this year, that in order for great things to happen, I need to put myself out there. I’m currently using this small breathing space to work full time as a waitress, in order to support any opportunity that I reach for. Whether that is from the targeted companies at new designers, seeking design jobs or finding internships which I feel would benefit my learning and opportunities’ for future employment. 
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