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Evaluation
Section 1 – Usability
Question 1a- How quickly and easily does the websites load?
Answer:  It only takes a few seconds for the Suited Cars website to load on a desktop or mobile device. It's easy to navigate because to its straightforward and natural interface design. There is no lag in page transitions, and important information is instantly available. It offers a quick and effective browsing experience all around.
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 
Answer: There aren't many subpages on the website; the primary ones are "Book Now," "Contact/ Call Now, "and service-related areas accessible via buttons on the homepage. With a fixed top menu and clickable homepage items, navigation is straightforward. Despite the site's lack of material, users can easily access its main functions without getting lost or having to browse for a long time.
Question 1c - Can a customer make a booking via the webpage? 
Answer: Yes, clients are able to use the website to make direct reservations. The webpage prominently displays the "Book Now" button, which takes users to a booking form. On desktop and mobile devices, users may choose the vehicle type, contact data, and pickup and drop-off details, making the procedure simple, quick, and accessible.
Question 1d - What improvements could be made to the usability of the website?
Answer: The website's usability may be enhanced by include user reviews, a mobile-friendly navigation menu, and more precise service descriptions. Adding FAQs or anticipated cost, together with improving the booking form's structure, would boost user confidence. In more general terms, a more engaging and thorough interface might make it easier for users to comprehend and utilize the service.

Section 2 – Pleasure – Customer Experience
Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 
Answer: The website's clear black-and-white design gives it a polished appearance. Images and layout are evenly spaced on a computer. The design is still nice on mobile devices, although it's a little smaller. Despite some components, such as buttons and text, seem smaller on both devices, overall readability and uniformity are preserved.
Question 2b -  How does the website use imagery, video and colour? 
Answer: The website has no videos and very little images. It uses a sophisticated color palette of black and white to project luxury and sophistication. The brand is supported by a few excellent automotive photos, but more images or media content could improve user interaction and more effectively display the cars and services that are offered.
Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
Answer: There isn't an online chat tool on the website. This restricts prompt inquiries and real-time customer service. By providing instant support, clarifying services, and fostering confidence, a chat tool would enhance the user experience, particularly for first-time visitors looking for rapid answers prior to making a reservation or learning more about the service.
Question 2d – How effective are the social media links on the website?
Answer: The website's Facebook and Instagram profiles are connected with social media icons. These links take users to live profiles and are operational. They might be missed, though, because they are near the bottom of the page. Putting them in a more noticeable location might boost interaction and raise brand awareness.








Section 3 – Perceived Value
Question 3a -  How are the services offered by the company made clear to customers?
Answer: The homepage provides a quick overview of the services, with several titles such as "Weddings," "VIP Transport," and "Corporate Services," each of which has an image and a brief explanation. But there aren't many specifics. Although the offerings are clear, prospective buyers might be better informed by further detailed explanations or specialized sub-pages.
Question 3b -  How are customer reviews made available? Are these up to date? 
Answer: A special part of the homepage features quotes and reviews from customers. These endorsements emphasize satisfying encounters and high levels of service. The reviews are static and undated, yet they contribute to the development of trust. Adding timestamps or connecting to other websites would increase openness and guarantee that clients see current, genuine reviews.
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 
Answer: Professional language, exquisite style, and pictures of expensive cars are used to portray the service as being of the highest caliber. The focus of testimonials is on dependability and contentment. Its elegant fleet, easy booking process, and emphasis on delivering a first-rate customer experience make it my choice for big events like weddings or VIP transportation.
Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 
Answer: The website does not display prices. This might be done on purpose to enable personalized quotations depending on the needs of the client and the specifics of the event. Displaying sample prices or packages could help control expectations and enable prospective clients make booking decisions more quickly, all while maintaining a premium image.






Section 4 – Searchability
Question 4a - What three words would you type into Google to find this type of service?
1. Chauffeur car rental
2. Wedding car hire
3. VIP transport service
Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 
Answers: The website suitedcars.com did not show up in the top ten results when I searched Google using terms like "chauffeur car rental," "wedding car hire," and "VIP transport service." The company may have space to increase its SEO visibility, as the majority of the top listings were either competitors or generic chauffeur service providers.

Section 5 – Reflection and conclusion
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.
Answer: Indeed, websites are still quite important in today's UK business. A well-designed website serves as a business's online storefront, giving potential clients access to vital information, establishing trust, and being available around-the-clock. A strong online presence increases visibility and trust in a time when the majority of consumers conduct research online before making a purchase or scheduling a service. Websites provide greater control over branding, SEO, and client interaction, despite the growth of social media. They also act as a central location for reservations, communication, and product or service display. A well-designed website is still essential for UK businesses to grow and remain competitive.
Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 
Answer: I suggest updating the Suited Cars website with clear pricing or examples of bundles. This would expedite the decision-making process and increase user trust. Many prospective buyers would rather swiftly evaluate possibilities without having to make an initial inquiry. It would show transparency and assist in controlling expectations to include price ranges or service tiers. Transparency increases confidence while preserving a premium brand image is crucial. By providing clients the confidence to move forward, this modification may help decrease pointless queries and boost booking conversions. All things considered, transparent pricing conveys professionalism and fits with the ease of use that consumers anticipate from premium internet services.
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