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When it comes to marketing, there are many ways to deal with it. But the main ways people decide to break marketing into are the 7ps (Cim, 2024) although in this assignment this will only be discussing the original 4ps ( Twin, 2025) which will be in depth on the main body of this essay while going specific to the business which is the beach house and how they go about marketing their establishment to the customers . The beach house is a multi-award winning establishment from aa rosettes to Micheline and was the aa restaurant of the year which reflects on the high quality and respect among the culinary community while they have many positive accolades there marketing scheme is got a lot of holes in it and this essay will be going about how they could improve their marketing capabilities() to customers social and in person.
[bookmark: _Int_tEZAj1A0]The 4 ps are something that was created in 1960 by E. Jerome McCarthy (Romano, 2024) and they consist of product which is specific to the goods and services that the business in this case beach house delivers to its customers (Fripp, 2023). moreover the product doesn't just include the physical item, which is the food, the product also involves the service the design and the brand (Jayachandran, 2023). As an establishment the beach house features  Aesthetics and efficient stand points, as understanding the audience in which they target and their preferences are the crucial development points in developing a product that fulfills the specific need that people go there to dine (Gibson, 2025). To give a example although the food at the beach house establishment is very high quality it would not have the same effect if the service didn't go with it. As the waiters explain each dish to the customers which gives them a wider and more Intune custom to the dishes they’re eating. while pairing certain drinks to expand the flavors of the products they produce to give a wider experience stated by (Mirev, 2024). The next point of marketing is the price. This is the amount of money that customers are paying to acquire or obtain the dishes (product) they are eating. Pricing strategies can range vastly and may include considerations like discounts or deals to return customers eating at their restaurant ( BDC, 2025). Setting the right price is essential because it affects the demand of people wanting to eat there and the profitability of the establishment (Butler, 2025). Itself as a business, they must balance with competition while also covering the cost of running the establishment and reaching desired profits (Vingrys, 2024). The next marketing p is the place this refers to the place where the product is distributed in this case its the food and where its available to the customers .this includes where the product can be located in this circumstance its only produced in one establishment which is specific to them although beach house is owned by a group called seren which has a couple high class establishments where they release food with the same heightened quality for example the fernery restaurant located in Narberth area this goes more than just having multiple businesses as in an sense it comes under effective strategies ()as it makes it easier for their business to distribute their products and make them accessible to people close and far as if they experience one they want to experience the other. The final p of the 4ps is the promotion which consists of all the activities that they use to promote and communicate their product to people and persuade people to come and buy it or experience it this includes how they advertise , give sale promotions and there social media marketing which seems to be there weakest point of marketing.
Going more in detail of the previous statement the beach house has quite a active social media presence and deals for returning customers although it seems like they don't actually get a lot of recognition from this to explain if we take a look at the Instagram account of beach house where they post lots of there product you can actually see they don't get a lot of recognition from it ; they have around 16,000 followers but usually only average 50-200 likes per post what does this show  to look at this from a marketing point it shows that they do not have a very credited reach prowess when it comes to more new age social medias as they have all these followers but don't even get a mere 20% of them liking there posts which could be down to bought fake followers() to try and get them promoted to more peoples pages although this doesn't seem to be working .
There are many different ways they could go about improving there marketing scheme aspects to bring more people to their establishments for example more tourist focused marketing as there business is a renowned  restaurant people may come from a wider array if they link it to hotel  accommodation  as this will be reaching to people that are looking for places to dine out so it would give them a better chance of having tourists decide to come for the experience as they can explore the surrounding area Aswell since they are staying in the area this would also bring more people to the local area which would in tern help economy in the facinity. A different approach they could take to helping there marketing scheme would be to just improve there social media presence and promotion as there is such a low quantity of there followers liking there content that they post and the majority of the likes are not from customers there mostly from other chefs so a way to boost this would to find the correct algorithm to apps like tik toks and use music thats popular to give a behind the scenes and plating videos even staff moments these all give a more human feeling to a prestigious place like that and due to them following the music and correct clip time they would come up on more customers screens and adds as they become more intrigued about what they're seeing instead of candid shots or just single photo content  as this would help aid there visual business and brand too. Other ways they can add to their reach and marketing skills would be to adjust their online websites as its quite dull in the sense of you booking want menu you want to have as it just has the prices instead of showing what dishes you get when you're paying the prices they are for going there ,this could be down to trying to keep it a mystery as most Micheline places do but due to this only customers that have previous experience know this is a good sign and to broaden their customer range from new customers wanting to try high level dishes to ones that are more experienced with high end culinary food although its clear how much the food is people might get skeptical as people are getting more conscious about spending which could result in them going to competitors that may state the food to price description more clearly which would be a negative as thats taking revenue and profits away from their business so a potential revamp of their website would be a beneficial idea or even adding a ai like helper to answer questions an queries that people may have . While staying on more positve ways they could improve there  marketing they could study the data over the years of there marketing ideas to see what has worked in the past and what the new stuff they have added is so that they can study the data and find the most efficient way of bringing new customers and maintain the usual diners there this could be down to email marketing  aking sure to keep notes on peoples events like birthdays and anniversaries as these are a good time to market to people as its such a standard thing for customers to dine out on such events , they could also use re targeting adds so that there are more follow up adds to highlight different things from menus to time availability while this is all online based marketing they could also add more in person marketing like introducing more events or collaberations with different buisnesses around the area to give a possible idea the beach house is a establishment nect to the see they could do a partnership to do a clean up on the beach for cocktails or small dishes as this would give people more insight into what there buisiness provides while also giving them more online marketing clips they could post or they could add a live music events which would bring more people to the area and there establishment . Going on a more simple way of improving marketing they could try and get people to leave more reviews on there establishment as people check reviews more than they used to which can be a pro and a con to places so having more positive and widespread reviews would boost there reputation this would then boost marketing through peoples word of mouth and curiosity of people reading reviews  before choosing to dine somewhere as responding to these reviews negative or positive would show that there are welcoming and understanding to each and everyone. They could even go down the route of improving the signs that lead people to there buisness people go for walks on the beach why not add in more signs around the walks to try and bring people to them that way or add ‘golden hour or sunset cocktails’ as people can still see the sunset at there establishment which would help get customers in as community holds such a big part in getting your marketing across to people it could be down to bringing influencers to there establishment to review they food as this brings there followers and  links your buisness adds to there pages as they will mention them so it would almost steal some of there  marketing and help add to yours or even charity events as marketing has such a big thing to do with peoples emotions finding ways to prove your ethical and different from competition result in people choosing your business over there's . 
To conclude the marketing schemes of the beach house there are many holes in there social marketing that seemed to be getting overlooked and there pages seem to get more vies from other chefs then actual customers going about changing this they would have to shoe a more customer based approach to there  marketing something that is easy for new customers to understand while also holding complexity to keep there marketing schemes more intriguing than the competition surrounding them
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