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Introduction


In the next written and debatable report, we are getting to discuss a very used concept, introduced and addressed by Schaltegger and Wagner (2006), which is a performance management in tourism.                                                                                                         This concept needs a good administration structure, where, social connections and environmental supervision with reasonable policy and business administration and integrates eco-friendly and public communication with economic company data and sustainable report. Amongst the greatest important creativities in the field of sustainable accounting standardization, also cited by CAROL and VENKAT in 2007, we meet, Global Reporting Initiative (GRI), International Organization for Standards (ISO) with a run of 14,000 values (Naturalareas.eku.edu, 2020).                                                                                            A clear point said by Saarinen (2006), stresses the importance of sustainability in tourism, considering, similar time, the debates and criticisms, the need to understand the naturalises of growing. The subject of sustainability and tourism remained increasingly deliberated in recent ages as the complex connection between the environment and the economy is made aware, there is a pressing need for the integration of these two components, which means the foundation on the premises of a deep and lasting development, which will generate a positive impact, on society as a whole.
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Concept of Sustainability in Tourism

The concepts for sustainability, remained in tourism from the philosophy of environmental progress. Giving this description, workable expansion is the growth that satisfies the wishes of the present with no compromise the capability for upcoming generation (WCED, 1987).                                                                                                                                             In this sense, this idea by far can be believed a successful approach. This is since it has made an essential impact in changing the agenda and the attitude of the universal population in the direction of trade and industry, societal and ecological expansion. Is often seen an collaboration among several integrated elements: natural environment (ecosystem), financial system and culture (Center for Environmental Education, 2009 and 2007).                                                                                                                                                                                                                                                                               From this point of view, the specialized literature brings to the fore several methods in relation with sustainable regional tourism progress. Thus, we have found that, sustainability in tourism industry represents the totality of the infrastructures in the natural space where labour for the renewal and upcoming production of the accessible incomes is actually the contribution of the individuals, their traditions of consumption, their routine, appear in the discussion plan, the level of income, they bring in tourism (Naturalareas.eku.edu, 2020).                                                                  In order to talk about sustainability, in this context, we mention that there are multiple effects, this segment must be able to create series of prospects, considering also the eco-friendly method, that concentrate to protect the nature, the commercial tactic, which is built on assimilating the resources, and the societal method, this is the key point in analysing the responsibility of a tourist destination (Naturalareas.eku.edu, 2020).                                                                                                                                                 In a primary stage, green tourism sector was initially revealed in the Brundtland Report (1987) report, here it says, to operate at optimum levels, a balance must be ensured amongst financial, communal and ecological characteristics. Then, in 1995, in Spain, Lanzarote City, a book was lunched, justifiable leisure industry, and refers to sustainability.                                                                
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To complement this document, comes from Greentourism.eu (2019, 2020), being issued by United Nations Environment Program (UNEP).                                             Also, European Commission (2003) elaborated an informative subject, where whole persistence was to guide the tourist agents in the growth procedure, in 2012 proposes, in order to encourage maintainable tourism rules, that the arrangements need to be applied not only in Europe, to be sponsored global.                                                                                                         The most widely recognized meaning of green vacation industry is said by World Tourism Organization (WTO), which perceives it as one element that connects the existing requirements for guests and host provinces, while defending the growth of opportunities for the forthcoming. If we have or we need to refer to the existing condition, in Europe are two tendencies, it is noticed, in the background of existing disaster, innumerable indicators resulting the densities that weaken the tourist strength of a firm part, such as Greece and Bulgaria and, despite of these inconsistencies, this importance, to promote supportable leisure industry, which leads to economic growth, is increasingly being discussed. This explains the fact that this term is widely used by more and more profile institutes, the World Tourism Organization (WTO) also made forecasts for 2020 of world tourism (Unerman, Bebbington, O'Dwyer, 2007).                                                                                                                   Strategic theory suggests that firms can prevent the average return of income by engaging in affordable and profitability of an entity, so they have to be included in the evaluation, forecast or evaluation theories. Secretarial information is considered much more effective at the time talking about financial trials, elsewhere the instantaneous procedures offered in the economic reports (Buckley, 2012).                                                                                                                          
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Myanmar 

Geographic location and natural data recommend Burma as "the next best thing" in Southeast Asia. The country has been gifted with everything: thousands of islands of rare beauty, mountains, jungle, ethnic and cultural diversity. From the Mergui archipelago to Shan Lake or the stunning Pagan, Burma alone has as many resources as Thailand, Vietnam, Laos, Cambodia and Malaysia.                                   Unfortunately, Burma's tourism potential is effectively crushed by those who run it. People struggle beyond the poverty line, democracy is just an empty word, the northern, eastern and western areas are controlled by drug parades surrounded by entire armies. Burma is attracting seekers of new, exotic destinations, those who want to tick something other than the "banana pancake trail", but who eventually reach an imposed itinerary (Encyclopedia Britannica, 2020).                                                                                                Burmese tourism is held by the state, travellers have to work only with certain suppliers and only go on certain routes to a handful of "official" destinations. The leaders do not want to see the dark side of the country, where the rights of minorities of millions of people are discussed with the machine gun on the shoulder. Burma is for Southeast Asia which is Cuba for the Caribbean area. A huge potential, locked under a rusty lock, waiting for freedom (Encyclopedia Britannica, 2019).


Thailand
Is one of the most important tourist destinations and, at the same time, the trend-setter of the region. Neighbouring countries follow Thailand actions and either copy them or come up with complementary strategies to make the most of the wave of travellers attracted by the leader.                                                                                                  Thailand is no longer the country of "The Beach". Hordes of hippies who once roamed the Khao San will be heading for cheaper and more lenient destinations. Prices have increased, services are better, Thailand has beaten its record visitors in a crisis year (15.8 million foreign tourists in 2010, an increase of 7.5% over the previous year). Prime Minister Abhisit said he should "Focus on quality, not quantity." Thailand will develop its tourism strategy in three directions: - wellness tourism: spa, detoxification, yoga, Reiki, healthy food - medical tourism, with an emphasis on plastic surgery and delaying aging, but also alternative medicine - agro-tourism In Thailand, it will slip from teenagers looking for cheap and obscure experiences to adults with extra money, stress, health issues and kilos, who will seek to escape within two weeks of the stress of a whole year of work (Encyclopedia Britannica, 2020).
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Strategic and Operational Objectives


For example, an accounting professional perceives the transaction flow and the aggregation of transactions in the financial statement positions, offers specific information to grow indicators related to economic declarations (Dickinson and Sommers, 2012).                                                                                                               For an economic entity it is essential to set the tactical and effective objectives and to identify the essential performance pointers that underline them greatest.                                Key Performance Indicators (KPI) express is a set of unquestionable procedures used by a domain or a corporation to assess or to decide accomplishment in conditions of meeting their planned and operating goals. Moreover, these indicators cannot be established without a full understanding of their limits. When we talk about limits, it suggests to the setting of better and poorer limits of these indicators, in relation to the fair and the act of competitors. The society is very important to the guest understanding, studies show that traveling to any destination it cannot be balanced with no involvement and commitment. At the similar period, vacation industry has a key influence on the public, could have environmental impact, or economic one, societal or educational impact, which converts the organization of guests practice into an movement of main reputation (Centre for Environment Education, 2007).                                                                                                                              In relation to these aspects, we presented several situations in the studied destinations. As an example, Spain, unquestionable took decision to reply to the immense fame which also enjoys (therefore for large amount of vacationers) the difficulties which exaggerated inside the public has approved a clever vacation industry organisation to achieve to keep the ordinary tempo in the city of Libra (Management Association, 2018).                                                                                                                  The program included more than twenty investors who intend to deliver guests with a additional and viable way to enjoy the city. Another example is UK, it had a contradictory challenge, tourism style failed to maximize revenue, which is why they created a management-focused organization to try to turn day-to-city stays into overnight stays or stays for several days. Mostly due to globalization, we are witnessing a greater correlation amongst big business and community influence, with devotion within society, creating solutions remaining a necessity in many markets and, we believe this trend motivation will continue to expand in further zones as well (UNECE, 2004-2005).
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Conclusion


As a conclusion to all the above, can be said that the tourism industry has evolved rapidly in recent decades and is improving the significance of secretarial data, in order to increase the pleasure of its users regarding the substantiation of specific environmental decisions, in order to achieve the set objectives (Unerman, Bebbington, O'Dwyer, 2007).                                                                                                                            The rising demand for sustainability is as well a cause of the high volume of knowledge and worry about the effect on this service sector and environmentally friendly matters in common. Developing vacation industry with no sustainability can start to a serious deterioration of culture, although as well of the natural environment and the whole travel business. The procedure of combination and globalization is carefully related to the necessity for global harmonisation of financial reporting, being developed in this admiration (Sharpley, 2000).                                                                                                                                In the present situation of globalization, maintainable growth and attractiveness, but also of the fiscal emergency, businesses are gradually being assessed not individual on the basis of financial presentation, the value of administration and better announcement policy, but too the involvement in to the public life of the communal they fit in, it is very important to do so (Saarinen, 2006).                                                                                                                                 We must take in consideration that a comprehensive report should indicate full variety of macroeconomic requirements that a corporation be required to address, the financial, public and environmentally friendly ones. From a practical point of view, accounting must expand its traditional reporting framework, to consider both financial results and performance in relation to society and the environment.
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