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SONY IMMERSION ROOM

THE FUTURE OF HOME ENTERTAINMENT EXPERIENCES
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1 | nTRODUCTION

« A Sony Immersion Room is an intelligent entertainment room that
incorporates led displays and space audio to make complete
immersion environments on the walls.

It enables the users to enjoy movies, music, and games in an
interactive, life-sized format (Sony, 2024).

« The system is energized with the use of 360 Reality Audio, which
allows the sound to travel within a 360 spatial field (Sony, 2021).
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BRAND EXTENSION AND
CURRENT TRENDS
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* Theideais in line with key trends in immersive technology (AR/VR/XR) and

smart houses.

Consumers are opting more to experience-based entertainment rather than
the traditional media (Pine and Gilmore, 1999).

Spatial audio and virtual environments create a more realistic experience
and involvement (Sony, 2021).
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2 BRAND
EXTENSION

¢ Immersion Room is the
brand extension of Sony into
the experiential space.
It incorporates the major
Sony units:
Sony Pictures

Sony Music
PlayStation

This reinforces the
ecosystem concept of Sony
where both the content and
the hardware are merged
(Sony, 2020).
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¢ Immersive home systems
do not necessitate .
traveling to cinemas and
concerts, which reduces
carbon emissions.

EXTENSION AND
SUSTANABILITY

Electronic content
eliminates the use of

physical media creation.
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B | concLusion

The Sony Immersion Room is the future of entertainment because
it involves technology, content and experience.

It reinforces the brand position of Sony and is in line with the
trends and sustainability objectives of the consumers.

It also unlocks new sources of revenue with the help of high-
quality immersive services and integration of the ecosystem.

Sony does sustainable
innovation, which is
energy-efficient (Sony, ’
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