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Introduction

[bookmark: _Int_KsAZbBrR]What is social media? Social refers to the websites/apps that connect us through our electronic devices such as our phones, computers, and tablets. It enables us to create and share content, information, and ideas with the rest of the world via virtual networks. As time goes on, social media continues to develop and become more advanced. This has made information more accessible and has made connectivity and communication much more efficient. As with everything else, social media can have its disadvantages, especially when not used correctly. These include cyber-bullying, privacy issues and addiction.




















Social media and its development

As of July 2024, there were 5.45 billion internet users worldwide, which amounted to 67.1 percent of the global population. Of this total, 5.17 billion, or 63.7 percent of the world's population, were social media users (Petrosyan, A. 2024). This is a clear indication that businesses that wish to survive in the current climate can no longer afford to ignore the utilization of these platforms. Social media scaffolds businesses by helping them secure and maintain relationships with clientele, build brand awareness, and promote using the most up to date strategic marketing techniques.

[bookmark: _Int_aBGAp4WE]Before the advancement of the internet, businesses used to invest a lot of money in designing brochures, advertisements, and promotions to boost their businesses.
Traditional methods, including printing posters, designing, and banners, were used to draw customers’ attention to the matter. The cost wasn’t cheap either, but social media marketing has replaced the traditional goals – and the truth is told- it has made promotions way easier for less money and far-reaching audiences (C7DTeam, 2022).

In this day and age, companies can reach a much wider audience using social media, for a fraction of the cost of the old methods. Without the need of physical materials, a lot less third parties are needed when promoting and marketing a brand. 

Social media allows any business to establish a brand's visual identity and market their products to any demographic at any time by utilizing the targeted advertisement tools. It has also made a great deal of change with the customer service aspect. Whereas before, one would have to contact a company over the phone – now you can communicate via email, direct message or even better at times, by using a website designated chatbot.
[bookmark: _Int_YytSGSjx]A chatbot is a digital program that simulates human interaction with the user. Modern chatbots increasingly use conversational AI techniques such as natural language processing (NLP) to understand user questions and automate responses to them (IBM, 2024).



Artificial Intelligence

Artificial intelligence is a computer's ability to mimic human tasks, such as speech recognition, problem solving and decision making. In business, this has become especially useful, as businesses can now gain clearer insights into a customer's behavior, identify their needs, and provide a more personalized experience.

[bookmark: _Int_dZctfD0E]With these technologies now available, social media has become the most powerful tool for any business. For no cost at all, a company can post content to any of its platforms i.e., Twitter, Facebook, Instagram. It can also post updates, respond to comments, and capitalize from share, likes and comments. This method is called organic social media marketing. Alternatively, a company can use paid social media. Paid social media is a method of displaying advertisements or sponsored marketing messages on popular social media platforms and targeting a specific sub-audience (Coleman, b. 2021)

One of the main advantages of using social media to reach new customers is how vast the possible reach is. There are 5 billion users across the different platforms, and this allows an unprecedented amount of accessibility to consumers. By identifying the needs of the different demographics, a company can improve their capability to meet the interests and demands of the end user. One of the most popular ways to market on social media is video advertising. Like how adverts were previously presented on the television in between programming, paid promotion will place your adverts in front of the consumer across all chosen platforms and the frequency is based on how much money is spent on marketing and how well the ads are targeted. This is a fantastic way to generate leads and drive website traffic.

But, like any other great technological breakthrough, it also has its disadvantages. These include negative feedback, heavy reliance on ads and low ROI. Negative comments on social media can be bad publicity and can tarnish the reputation of your business. When potential future clients come across this negative feedback it may affect their decision regarding doing business with you. Also, if you are heavily reliant on paid ads then you will always have to have a marketing budget available for that especially if your organic reach is not very fruitful. Lastly, there is no guarantee on your ROI. If your adverts are not targeted correctly or your product just is not thriving, then you could just be throwing money into campaigns that will not be successful, and this will do more bad than good for your business.

Conclusion
After looking at all the facts, there are clear advantages and disadvantages when using social media for business. If used correctly, it can be a great tool to increase the success of a company. When creating targeted ads, it is best to create multiple different campaigns with different elements and start by investing small amounts until you find a strategy that works for you. Maybe then it will be beneficial to invest more of the marketing budget in these avenues. On the other hand, because anyone can leave reviews on your platforms, when running your business, it is wise to prioritize customer satisfaction. This decreases the chances of getting a great deal of negative feedback on these social media platforms.
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