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[bookmark: _Int_nc0Ensjr]During this first semester I have developed many digital and academic skills. I was already confident in my digital skills such as Power Point and Word. During this module I developed these skills further by creating slides for my presentation on power point and using word to write my essays. I have also developed my self-assessment skills. Before this module I felt like I had some basic self-assessment skills, but after doing the mock presentation in preparation for my real presentation I was able to self-asses my presentation skills, using the feedback from my peers. I was able to self-evaluate my own performance to identify my strengths and weaknesses. This was essential as I would need to improve my weakness for the real presentation. 
[bookmark: _Int_TEPOh5IT][bookmark: _Int_pBOL0vna]I developed my presenting skills from scratch, I have not done a presentation in the real world before. During the first semester I had to create and present a presentation. This really pushed me outside my comfort zone, I was reluctant to do it at first. But as I was given the opportunity to do a mock presentation where I got feedback from my classmates and my lecturer. I was able to use all the feedback I received to help me with my final presentation. The feedback really helped me with what to do and not to do during the final presentation.
[bookmark: _Int_vW0yJpYj] I have never done referencing before I had no idea what it was or how to do it. Then Lisa Ellis came in to do a workshop with us, she taught us the fundamentals of referencing. This helped me understand the basics of referencing and how to implement it in my work. In addition to this I used the reference handbook to ensure that I was on the right tract when writing my essay. It is essential to use good references that are reliable. To find these we were taught to use Craap test to find good references. We learnt this during one of the lectures, and I really help to find trustworthy references, that you can feel confident in for your work. 
The biggest challenge I faced during the first semester was presenting. With no previous real-world presenting experience, I was very scared. I overcome it by not overthinking it and just getting on and doing it. I was able to do a mock test which really help me prepare and calm my nervous. By presenting, I feel like I now have more confidence, and I am no longer fearful of presenting.
[bookmark: _Int_JPylF6Xw][bookmark: _Int_V60jNNbs][bookmark: _Int_dQ9oJE2V][bookmark: _Int_27yVNuN8]My proudest achievement was writing an essay using references.  I did not think I could write an academic essay. Previously to this semester I had no confidence in academic writing. I had no idea where to start. During one of the lectures we got taught the 4A’s model in class. This is an academic writing model that gives you a clear writing structure that allows you to write a good academic essay. To ensure that you have ticked every box when writing an essay. This made the process a lot smoother and easier to understand and gave me confidence that I was on the right track. Also feedback from my lecturers on a draft version of my essay helped me focus and improve my final version of the essay.
[bookmark: _Int_MH5fr002]My personal goals for the future are to have more confidence. Through the semester I felt like I have gained confidence through completing my presentation and writing the essays. I am on the sponsorship team for the ‘rally team’, and I want to be able to speak to clients face to face with confidence. By presenting in class, it has really helped me with that confidence and the ability to pitch and sale to companies. 
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Craap Test:
‘Influencer: The Science Behind Swaying Others’ was published in December 2020 is still current and considers the topic of influencer marketing. The book has two authors, Helen Katz, a senior vice president and global research lead in the data science practice of public media. She has a PhD in communications and a M.S in Advertising. The second author is T.Bettina Cornwell, a professor of marketing at university of Oregon. Published by Routledge, a major reputable academic publisher, the book is peer reviewed, factually correct and is supported by references.
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WHAT IS INFLUENCER
MARKETING?2

*INFLUENCER MARKETING IS ONE OF THE MANY MARKETING STRATEGIES THAT BUSINESSES CAN
IMPLEMENT TO PROMOTE A PRODUCT, BUSINESS OR SERVICES. IT'S WHERE INFLUENCERS USE THEIR
LARGE SOCIAL MEDIA PRESENCE TO PROMOTE A BUSINESS'S PRODUCT. INFLUENCERS TYPICALLY.
HAVE A NICHE WHERE THEY HAVE BUILT TRUST AND CREDIBILITY.

*MRBEAST IS A GOOD EXAMPLE OF THIS. HE HAS A FOLLOWING OF OVER 870 MILLION ACROSS
ALL PLATFORMS (CAO ET TAL, 2025). BETWEEN $500,000 TO $3 MILLION PER VIDEO

*BRANDS USE THAT TO SELL THEIR PRODUCTS. THEY TYPICALLY EITHER OFFER THE INFLUENCER A
COMMISSION-BASED DEAL, IN WHICH THE MORE SALES THEY CAN GET FOR THE BUSINESS, THE
MORE COMMISSION THEY RECEIVE. OR THEY WILL PROMOTE THEIR PRODUCT FOR A FEE.

[T HAS THE OPPORTUNITY TO REACH A WIDER AUDIENCE AND CAN HAVE A BETTER RETURN ON
INVESTMENT THAN TRADITIONAL MARKETING FOR THE BUSINESSES.
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