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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The webpage is optimised for both, desktop and mobile platforms, and the loading takes a minimum amount of time. Most of all, the layout is done according to the page’s functionality with Images optimised so that browsing the site is not an issue.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has several internal pages such as menus, bookings, rooms, events, among others. The way is obviously arranged with only one top bar and the buttons are well named.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, through the website, the customers are able to book in for a table or a hotel room through well-placed tabs (Highfieldedgbaston, 2025).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Making text resizable, having an appropriate colour contrast and control through the keyboard would make it easier for the users. Another type of feature that could help increase clarity is to reduce the complexity of the model for organising the content of the site.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design of the website is good where it has an organized appearance and is easy on the eye. It is uniform for desktop and mobile, however, some images change their size or are placed one below the other for mobile adaptability.


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The site has high-quality image resources of foods that are offered, interiors of the restaurants, and events thus coming out as friendly. In terms of mood, homeyness is further underlined by warm shades of brown, while video links are rare or non-existing (Highfieldedgbaston, 2025).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no presence of the online chat tool. It can significantly restrict the possibility of an instant interaction with the client, for instance, where one has to ask questions on some services or even booking.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media icons are properly placed at the bottom of the page on the footer section. They lead directly to active ones, which helps the customers to keep abreast of current activity of the brand (Highfieldedgbaston, 2025).


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Special attention to services is drawn from the conveniently separated sections as dining, rooms, events, and bookings. Hamburgers are easy to locate and there are details on the room and what they offer to the customers.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The identity of the customers is not evident on the site, which can be seen on some of the other similar sites. The problem is that the actual feedback must be fetched from third-party sites, such as Google or TripAdvisor, which does not help to build up the trust of the members right on the site itself.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Professional looks, elaborated design, and detailed texts give it a luxurious touch. Destination: Very formal, romantic, and sophisticated dining environment; appropriate for business meetings, parties, or other occasions which would require one to dress formally and have a medium to fine dining experience, or indeed a couple on a date at the boutique hotel (Highfieldedgbaston, 2025).


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not prominently displayed. It is probably to draw a clear line between the experience and the price or because of the frequently changing menus. It enhances the concept of the hotel in a way that only the elites will be able to experience it but may be a downer to the bargain hunters.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Best Gastro pub 

	
	2. Gastro pub near me

	
	      3.  Gastro pub in Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, while compiling the search with “Gastro pub Birmingham,” the website of The High Field is among the first ten results offered by the search engine. This shows that the gastropub has been optimally placed on the search engine guaranteeing a guest a chance to find the gastropub should they be in search of one in Birmingham.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In responding to this question, I would like to state that I do agree with the proposition that websites are still relevant in the current business environment of the United Kingdom. Yes, I can comprehend that websites remain to be very useful in the present-day environment of the UK businesses. Even though social networking is extremely effective in targeted marketing, social nets are only the temporary means of communication that can be changed at any moment. Most often, a well-done Internet site provides a clear and easily accessible source of information, main site for reservations, and identification of the brand. Whereas customers expect to get full and non-dust accurate information from the websites which they can use in the process of their purchasing decision (Paun, 2024).
It enhances trust and professionalism and on the same note it provides service 24/7. A website has the role of a face of a business where customers may go through a list of services provided to get to book and even build trust with the business. This is especially important for businesses such as restaurants and hotels since appearance and location matters. Websites also have the search engine visibility feature which assists in reaching out to new consumers. In general, we can conclude about their importance in maintaining credibility and business development. Despite awareness of the social media websites, traditional websites are more reliable and easier to manage, SEO-friendly and have well-defined layout for the potential customers (GeeksforGeeks, 2024).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I strongly state that the support and reviews from customers should be provided within the web site. It would be beneficial to synchronise a live chat software. This would enable the customers to request for quick information concerning bookings, an event, or the availability of a particular room. This would foster some level of trust and credibility among the site’s visitors thus without having to be diverted to another website. Providing recently received testimonials may affect the booking choice positively and create confidence in the quality provided service. Real-time support had the potential of enhancing the usability and the overall conversion rate of the website visitors. It also increases the companies’ profile, making the companies more relatable and thus more likely to meet the consumer needs.
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