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MODULE HANDBOOK


MARKETING COMMUNICATIONS

LEVEL 5

ASSIGNMENT 1 


SWANSEA BUSINESS SCHOOL 



FACULTY OF BUSINESS AND MANAGEMENT

SEMESTER 2

20176-20187


Introduction to Marketing Communications 

Welcome to this generic handbook for Marketing Communications which has been designed to offer an overview of the module but should be read in conjunction with supplementary information and materials available on the VLE together with information and instructions delivered by the module tutor.

It is intended that the module itself will look at the marketing communication process from a variety of perspectives with the aim of being informative, interesting as well as enlightening. Throughout the module it is anticipated that you will develop in-depth knowledge and understanding of the marketing communication process. 

In order to get the best out of this module it is vital that you engage with the themes explored as well as with both the online and offline activities during tutorial sessions which are designed to enrich the learning experience as well as to encourage self-directed study together with collaboration and interaction with your peer group.

AIM(S)

· This module will introduce the students to the mechanics of marketing communications to develop the students’ critical faculties in creating and developing campaigns.

· It will provide a framework to support an integrated approach to marketing communications.


LEARNING OUTCOMES
Upon the successful completion of this module, the student should be able to demonstrate the ability to:


1. Demonstrate a clear understanding of the mechanisms behind the component parts of a marketing communication campaign.

2. Employ a Marketing Communications framework to construct a marketing communication campaign.


INDICATIVE CONTENT
· Models and theoretical concepts that underpin marketing communication activity.

· Consideration of the key elements within a campaign covering branding, budgets and agencies.

· Deconstruction of message and media content to understand implication on success.

· Ethical considerations and practices within marketing communication

· Effectiveness of traditional and digital tools within an integrated marketing communication campaign.

· Understanding the mechanisms of a marketing communication planning framework.

· Designing campaigns through a marketing communications planning framework.
Lecture Programme 20176-187 

To be distributed during first lecture in semester 2 and will be made available on Moodle.

BIBLIOGRAPHY

Essential

Fill, C. (2009) Marketing Communication: Interactivity, Communities and Content, 5th edition, FT Prentice Hall: Essex.

Recommended

Picton, D. And Broderick, A. (2004) Integrated Marketing Communications, 3rd Ed., Ft/Prentice Hall: Harlow

Smith, P R, Taylor, J ( 2011) Marketing Communication: Intergrating Offline and Online with Social Media Kogan Page Ltd: London 

Background

De Chernatony (2010) From Brand Vision to Brand Evaluation: The Strategic Process of Growing and Strengthening Brands Strategically branding and sustaining brands Butterworth –Heinemann: Oxford

Du Plessis, F. & Rousseau, D (2007) Buyer Behaviour: Understanding Consumer Psychology and Marketing, OUP: S. Africa

Ogilvy, D (2007) Ogilvy on Advertising Multimedia Publications, London

Journals 

European Journal of Marketing
Journal of Marketing
Journal of Marketing Communications
Journal of Marketing Management
Journal of Strategic Marketing

It is also advisable to read a weekly publication like Marketing Week and/or Campaign and the Monthly Marketer magazine from the Chartered Institute of Marketing

Websites

	www.wnim.co.uk

	www.shapethegenda.com 

	www.mad.co.uk

	www.bized.com

	www.economist.com 
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	BACHELORS DEGREE ASSIGNMENT SPECIFICATION 



	Student name:
	
	Student P number:
	

	Programme:
	BA Business Portfolio

	Module:
	Marketing Communications
	Module Level (4, 5, 6):
	5

	Module code:
	M5X00857
	Contribution to Overall 
Module Assessmt (%):
	
100%

	Lecturer:
	Will Fleming
	Internal Verifier:
	Beth Cummings

	Assignment Title:
	CYCLOTRON BICYCLESNomNom Chocolate
	Assignment No.:
	1 of 1

	Hand Out Date:
	February 20186/2/17
	Submission deadline:
	May 20184/5/17


	Referencing:
	In the main body of your submission you must give credit to authors on whose research your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have read or quoted in order to complete this assignment (e.g. for books: surname of author and initials,  year of publication, title of book, edition, publisher: place of publication). 

	Submission:
	All assignments must be submitted to Turnitin unless otherwise instructed by the Lecturer. 
Note: the Turnitin version is the primary submission and acts as a receipt for the student.  Late submission of the electronic version of the assignment will result in a late penalty mark.  Penalties for late submission: Up to onefour weeks late, maximum mark of 40%.  Over one week late, Refer.  Only the Extenuating Circumstances Panel may grant an extension.	Comment by Beth Cummings: I think this is now 1 week, I did check with Maggie for mine and she said 1. 



	Lecturer to tick to indicate if a hard copy version of the assignment must be submitted.  
	YES
	

	
	NO
	√




	Learning Outcomes tested
(from module syllabus)
	Assessment Criteria  To achieve each outcome a student must demonstrate the ability to:

	1. Deploy a framework to design and develop a marketing communication campaign
	1. Apply a framework in order to create a marketing communication campaign.

	1. Evaluate and select relevant media and promotion methods appropriate to any case study.
	1. Assess current and future media and methods to make judgements regarding appropriateness for specific scenarios




· DO NOT put this form into Turnitin or it will match many similarities with other students’ submissions.
	
TASK DESCRIPTION



CYCLOTRON BICYCLES 
As all the areas of our life are progress and evolve and we experience new inventions regularly it is interesting to note that bicycles have remained remarkably unchanged for decades.
After three years of research and development the Cyclotron is a fully connected, innovative and modern take on the bicycle. With its revolutionary design and 15 patents pending it has unmatched functionality that will allow you to carry your groceries, take your kids to the playground or just simply enjoy riding around.
[image: https://ksr-ugc.imgix.net/assets/012/742/205/fdb0e5c6bd390e9dcae8f2bc80f92ff2_original.jpg?w=680&fit=max&v=1465926560&auto=format&q=92&s=081cc4578a68a1214989fdefe4b3b1dc]S
It has excellent aerodynamics including fully integrated brakes, airless tires made of solid polymer with a life of +6,000 miles, spoke less wheels with utility slots within both wheels, integrated mud guards, an internal E-gear box & encapsulated drive train, a super-fast electronic shift that is as easy as clicking a mouse.
All the lights on the bike are toggled by an automatic light sensor which can switch them on/off according to the current daylight situation. This ensures visibility when riding in traffic or on roads with no public street lighting. The self-charging Li-Ion battery pack powers the lights for more than 8 hours without engaging the internal dynamo. There is an app that notifies you when battery is low, so you'll never run out of power. Also the battery is located inside the seat post and can easily be removed for additional charging at any wall socket. In fact the bike has its own small universe with an open source smart bike platform, that everybody can connect and contribute to which improves the cyclotron universe daily. The designers have made use of Bluetooth technology using low energy sensors, real-time cycling data for every ride, in-app navigation, track & train with cyclo-coach, autonomous accident & emergency reporting service, theft prevention & GPS bike finder. Also, this bike features two different riding styles. SPORT as the very streamlined and low-profile option for speed and performance and COMFORT for the more relaxed one for cruising and better comfort and it is available in three different frame sizes: Small, Medium and Large.
The bike is made of space grade carbon fibre composite, which makes it rigid, stiff and ultra-lightweight at the same time. To minimize air resistance, drag & turbulences, they employ aerodynamic wing-shaped tube profiles, all wires and cables run inside the frame so limiting dirt exposure and producing a clean and uncluttered overall look to create the new future of cycling.           (Adapted from the company website)

Liam Burgess created nomnom chocolate bars from a small kitchen in West Wales when he was only 18 and officially launched the company in November 2011 with a £4,000 loan from the Prince’s Trust.


At present they are currently residing in the abandoned chocolate factory in their home town of Llanboidy. The chocolate factory had been shut down some years ago but they are now setting to work turning it into a modern workplace for the 21st Century.        

Using the finest cacao in the world they combine this with the very best Welsh ingredients from local producers, Liam works with tastes from the Welsh hills, the seasons and the sea. They have created fabulous flavours from Venuzuelan and  Ecuadorian chocolate combined with flakes of oak smoked Angelsey sea salt, fresh garden mint, Welsh lavenders, fresh chilli grown in Wales, Welsh Vodka, Celtic Sloe Gin, British hazelnuts they have Raspberry jelly and Damson jelly centres and even a Tregroes Toffee Waffle chocolate. 

                                      (Adapted from the company website and the Western Mail online)

       



Your role
Now that the factory has been modernised and is fit for the 21st century the company wish to push on with an ambitious plan to grow the business. You have been employed as a Marketing Communications Manager for NomNomCyclotron Bicycles and you have been charged with producing a Marketing Communications plan to push the company into its next phase of development. 

1. Using a marketing communications planning framework (MCPF) with which you are familiar and a budget of £2million you must create a Marketing Communications plan for the 12 month period from June 20187 to May 20198 to ensure they achieve their ambitious targetsmaximum return for their investment in new products.                                                                                                                       
                                                                                                 

Please Note: that whilst this company actually exists, the scenario provided is fictional. Therefore your campaign design should be what you believe they should be doing, not a report on what they actually do. You should be applying your knowledge and creating a campaign that you feel is relevant and appropriate to meet their needs at the moment based on your research and your understanding of the marketplace.

Please note the following when completing your assignment:
1. Focus only on the tasks set in the assignment 
2. Written in English in an appropriate business/ academic style
3. 4000 words is the maximum permitted length
4. Typed in an appropriate business font 11 with at least 2.5 cm space at each edge.
5. The Marketing Communications plan Business reports should be in a report format with a clear title, course and name or ID on the front sheet and include a bibliography at the end using the Harvard referencing system.
6. Research should use credible sources and be extensive.






























	GUIDANCE FOR STUDENTS IN THE COMPLETION OF TASKS



NOTE: The guidance offered below is linked to the five common assessment criteria overleaf.

1. Research-informed Literature 
Your work must be informed and supported by scholarly material that is relevant to and focused on the task(s) set.    You should provide evidence that you have accessed a wide range of sources, which may be academic, governmental and industrial; these sources may include academic journal articles, textbooks, current news articles, organisational documents, and websites.  You should consider the credibility of your sources; academic journals are normally highly credible sources while websites require careful consideration/selection and should be used sparingly.   Any sources you use should be current and up-to-date, mostly published within the last five years or so, though seminal/important works in the field may be older.  You must provide evidence of your research/own reading throughout your work, using in-text citations in the main body of your work and a reference list that is alphabetical at the end of your work. Please use the Harvard referencing system. 

Specific to this assignment:  Good answers show evidence of research beyond the case material provided.

2. Knowledge and Understanding of Subject
Your work must demonstrate the growing extent of your knowledge and understanding of concepts and underlying principles associated with the subject area.  Knowledge relates to the facts, information and skills you have acquired through your learning.  You demonstrate your understanding by interpreting the meaning of the facts and information (knowledge). This means that you need to select and include in your work the concepts, techniques, models, theories, etc. appropriate to the task(s) set.  You should be able to explain the theories, concepts, etc. meaningfully to show your understanding.  Your mark/grade will also depend upon the extent to which you demonstrate your knowledge and understanding; ideally each should be complete and detailed, with comprehensive coverage.

Specific to this assignment: Marks are given for identification and application of relevant theoretical models.        

3. Analysis
Your work must contain evidence of logical, analytical thinking, evaluation and synthesis. For example, to examine and break information down into parts, make inferences, compile, compare and contrast information.  This means not just describing What! but also justifying: Why? How? When? Who? Where? At all times, you must provide justification for your arguments and judgements.  Evidence that you have reflected upon the ideas of others within the subject area is crucial to you providing a reasoned and informed debate within your work.  Furthermore, you should provide evidence that you are able to make sound judgements and convincing arguments using data and concepts.  Sound, valid conclusions are necessary and must be derived from the content of your work.  There should be no new information presented within your conclusion.  Where relevant, alternative solutions and recommendations may be proposed.

Specific to this assignment: Analysis needs provision of appropriate data & information to provide insights.

4. Practical Application and Deployment
You should be able to demonstrate how the subject-related concepts and ideas relate to real world situations or a particular context.  How do they work in practice?  You will deploy models, methods, techniques, and/or theories, in that context, to assess current situations, perhaps to formulate plans or solutions to solve problems, some of which may be innovative and creative.  This is likely to involve, for instance, the use of real world examples and cases, the application of a model within an organisation and/or benchmarking one organisation against others based on stated criteria.  You should show awareness of the limitations of concepts and theories when applied in particular contexts.

Specific to this assignment: ALL recommendations must be sourced and relevant to the analysis provided.
   

5. Skills for Professional Practice 
Your work must provide evidence of the attributes expected in professional practice.  This includes demonstrating your individual initiative and/or collaborative working. You must communicate effectively in a suitable format, which may be written and/or oral, for example, essay, management report, presentation. Work should be coherent and well-structured in presentation and organisation.

Specific to this assignment: Report format normally includes the following sections: Executive Summary, Introduction, Main Findings, Conclusions, Recommendations, References and Appendices.  Your report should be written in a suitable academic writing style i.e. using the third person.


Essential Resources:
· Resources listed on the lecture schedule and on Moodle
· The student handbook 
· The university website at http://www.uwtsd.ac.uk/academicskills/ 


     

	
                 MARKING CRITERIA AND STUDENT FEEDBACK



This section details the assessment criteria. The extent to which these are demonstrated by you determines your mark. The marks available for each criterion are shown. Lecturers will use the space provided to comment on the achievement of the task(s), including those areas in which you have performed well and areas that would benefit from development/improvement.
	Common Assessment Criteria Applied
	Marks available
	Marks 
awarded

	1. Research-informed Literature 
Extent of research and/or own reading, selection of credible sources, application of appropriate referencing conventions.
	10
	

	





	
	

	
	
	

	2. Knowledge and Understanding of Subject
Extent of knowledge and understanding of concepts and underlying principles associated with the discipline.
	15
	

	





	
	

	
	
	

	3. Analysis
Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation  of ideas and evidence
	30
	

	





	
	

	
	
	

	4. Practical Application and Deployment
Deployment of methods, materials, tools and techniques; application of concepts; formulation of innovative and creative solutions to solve problems.
	35
	

	





	
	

	
	
	

	5. Skills for Professional Practice 
Attributes in professional practice: individual and collaborative working; deployment of appropriate media; presentation and organisation.
	10
	

	




	
	

	
	
	



	Assignment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	%

	
	Up to one-week late
	
	

	
	Over one week late
	
	



	
COMMON ASSESSMENT AND MARKING CRITERIA



	
	OUTRIGHT FAIL
	UNSATISFACTORY
	SATISFACTORY
	GOOD
	VERY GOOD
	EXCELLENT
	EXCEPTIONAL

	Assessment Criteria
	0-29%
	30-39%*
	40-49%
	50-59%
	60-69%
	70-79%
	80-100%

	1. Research-informed Literature 
Extent of research and/or own reading,  selection of credible sources, application of appropriate referencing conventions 
	Little or no evidence of reading.
Views and findings unsupported and non-authoritative.
Referencing conventions largely ignored.
	Poor evidence of reading and/or of reliance on inappropriate sources, and/or indiscriminate use of sources.
Referencing conventions used inconsistently.
	References to a limited range of mostly relevant sources. Some omissions and minor errors.
Referencing conventions evident though not always applied consistently.
	Inclusion of a range of research-informed literature, including sources retrieved independently. Referencing conventions mostly consistently applied.
	Inclusion of a wide range of research-informed literature, including sources retrieved independently.
Selection of relevant and credible sources.  Very good use of referencing conventions, consistently applied.
	A comprehensive range of research informed literature embedded in the work. Excellent selection of relevant and credible sources. High-level referencing skills, consistently applied.
	Outstanding knowledge of research-informed literature embedded in the work. Outstanding selection of relevant and credible sources. High-level referencing skills consistently and professionally applied.

	2. Knowledge and Understanding of Subject
Extent of knowledge and understanding of concepts and underlying principles associated with the discipline.
	Major gaps in knowledge and understanding of material at this level. Substantial inaccuracies.
	Gaps in knowledge, with only superficial understanding. Some significant inaccuracies.
	Evidence of basic knowledge and understanding of the relevant concepts and underlying principles. 
	Knowledge is accurate with a good understanding of the field of study.
	Knowledge is extensive.  Exhibits understanding of the breadth and depth of established views. 
	Excellent knowledge and understanding of the main concepts and key theories. Clear awareness of challenges to established views and the limitations of the knowledge base.
	Highly detailed knowledge and understanding of the main theories/concepts, and a critical awareness of the ambiguities and limitations of knowledge.

	3.  Analysis
Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation  of ideas and evidence
	Unsubstantiated generalisations, made without use of any credible evidence. Lack of logic, leading to unsupportable/ missing conclusions. Lack of any attempt to analyse, synthesise or evaluate.
	Some evidence of analytical intellectual skills, but for the most part descriptive. Ideas/findings sometimes illogical and contradictory. Generalised statements made with scant evidence. Conclusions lack relevance.
	Evidence of some logical, analytical thinking and some attempts to synthesise, albeit with some weaknesses.
Some evidence to support findings/ views, but evidence not consistently interpreted.
Some relevant conclusions and recommendations, where relevant
	Evidence of some logical, analytical thinking and synthesis. Can analyse new and/or abstract data and situations without guidance.
An emerging awareness of different stances and ability to use evidence to support the argument.
Valid conclusions and recommendations, where relevant
	Sound, logical, analytical thinking; synthesis and evaluation. Ability to devise and sustain persuasive arguments, and to review the reliability, validity & significance of evidence. Ability to communicate ideas and evidence accurately and convincingly.
Sound, convincing conclusions / recommendations.
	Thoroughly logical work, supported by evaluated evidence. High quality analysis, developed independently or through effective collaboration.
Ability to investigate contradictory information and identify reasons for contradictions.
Strong, persuasive, conclusions, justifiable recommendations.
	Exceptional work; judiciously selected and evaluated evidence. Very high quality analysis, developed independently or through effective collaboration.
Ability to investigate contradictory information and identify reasons for contradictions.
Highly persuasive conclusions

	4. Practical Application and Deployment
Effective deployment of appropriate methods, materials, tools and techniques; extent of skill demonstrated in the application of concepts to a variety of processes and/or contexts; formulation of innovative and creative solutions to solve problems. 
	Limited or no use of methods, materials, tools and/or techniques.
Little or no appreciation of the context of the application.
	Rudimentary application of methods, materials, tools and/or techniques but without consideration and competence. Flawed appreciation of the context of the application.


	An adequate awareness and mostly appropriate application of well established methods, materials, tools and/or techniques.
Basic appreciation of the context of the application.

	A good and appropriate application of standard methods, materials, tools and/or techniques.
Good appreciation of the context of the application, with some use of examples, where relevant.

	A very good application of a range of methods, materials, tools and/or techniques.
Very good consideration of the context of the application, with perceptive use of examples, where relevant.
Evidence of some innovation and creativity. 
	An advanced application of a range of methods, materials, tools and/or techniques.
The context of the application is well considered, with extensive use of relevant examples.
Application and deployment extend beyond established conventions.  Innovation and creativity evident throughout.
	Outstanding levels of application and deployment skills. Assimilation and development of cutting edge processes and techniques.

	5. Skills for Professional Practice 
Demonstrates attributes expected in professional practice including: individual initiative and collaborative working; deployment of appropriate media to communicate (including written and oral); clarity and effectiveness in presentation and organisation.
	Communication media is inappropriate or misapplied.
Little or no evidence of autonomy in the completion of tasks.
Work is poorly structured and/or largely incoherent.
	Media is poorly designed and/or not suitable for the audience. 
Poor independent or collaborative initiative.
Work lacks structure, organisation, and/or coherence
	Can communicate in a suitable format but with some room for improvement. 
Can work as part of a team, but with limited involvement in group activities. 
Work lacks coherence in places and could be better structured.
	Can communicate effectively in a suitable format, but may have minor errors.
Can work effectively as part of a team, with clear contribution to group activities. 
Mostly coherent work and is in a suitable structure.
	Can communicate well, confidently and consistently in a suitable format.
Can work very well as part of a team, with very good contribution to group activities. 
Work is coherent and fluent and is well structured and organised.
	Can communicate professionally and, confidently in a suitable format.
Can work professionally within a team, showing leadership skills as appropriate, managing conflict and meeting obligations.
Work is coherent, very fluent and is presented professionally.
	Can communicate with an exceptionally high level of professionalism. 
Can work exceptionally well and professionally within a team, showing advanced leadership skills.
Work is exceptionally coherent, very fluent and is presented professionally.




	Student Self Evaluation Form 

	Student name:
	
	Student P number:
	

	Programme:
	
	Year of programme 
	

	Assignment Title:
	


This section repeats in brief the common assessment criteria detailed on previous pages. The extent to which these are demonstrated by you determines your mark. Using these criteria, tick the box that best indicates the level of achievement you feel you have achieved with regard to each of them. 

	Common Assessment Criteria Applied
	Level of Achievement

	
	
REFER
	
3rd
	
2:2
	
2:1
	
1st
	
1st

	
	OUTRIGHT FAIL
	UNSATISFACTORY
	SATISFACTORY
	GOOD
	VERY GOOD
	EXCELLENT
	EXCEPTIONAL

	1. Research-informed Literature 

	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-79%
	80-100%

	
	
	
	
	
	
	
	

	2. Knowledge and Understanding of Subject
	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-79%
	80-100%

	
	
	
	
	
	
	
	

	3. Analysis

	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-79%
	80-100%

	
	
	
	
	
	
	
	

	4. Practical Application and Deployment

	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-79%
	80-100%

	
	
	
	
	
	
	
	

	5. Skills for Professional Practice 

	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-79%
	80-100%

	
	
	
	
	
	
	
	



	PLEASE COMMENT ON AREAS IN WHICH YOU FEEL THAT YOU HAVE PERFORMED WELL 
	PLEASE COMMENT ON AREAS YOU FEEL THAT YOU NEED TO DEVELOP

	


	




	Student’s Name
	
	Date
	

	Student’s Signature
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