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When we talk about terrorist attacks, 9/11 tends to come to mind first as opposed to the attacks that have happened closer to home. This article will discuss the impact that terrorism has had on tourism in the UK focusing on two of the major attacks that have taken place here namely the 7/7 Bombings and the attack on the Manchester Arena Ariana Grande concert in 2017. It has been argued that the increase of terrorism in the UK is due to the rise of terrorist groups in the world such as Al-Qaeda and ISIS (Deardon, 2020).  
  
An area which has suffered from a terrorist attack will almost inevitably suffer from a wide range of negative impacts including the effect on the victims of the attack, the people in the surrounding areas, the local economy, national economy and tourism to the affected area. The affect to business and how they reacted to the attacks will be looked at as well as the attendance to tourist attractions in the area following the attacks that took place. The economic benefit of tourism and the losses felt within the time frame which it took for it to return to previous levels will also be discussed. Usage of public transport in the years previous to and following the terrorist attacks will be studied to see if there was a direct negative impact on their usage. 
 
Following the 7/7 bombings in London during 2005, there was a 12% drop in tourism (Maley, 2006). This drop in tourism will have had a massive negative impact on the local economy as for the first three weeks after the 7/7 bombings it was estimated that the UK tourism industry lost over £300 million (London Chamber of Commerce and Industry, 2005). The number of people killed during the attack was fifty-six (four of whom were the terrorists who carried out the attack) with seven hundred and seventy-five injured during the attack (Patel, 2012; Rodgers et al., 2015; Chukwu-Lobelu, 2017). Following the 7/7 bombings, a number of businesses and services reacted differently; for example, immediately following the attacks, Royal Mail suspended their vehicles from moving within and leaving London that day, only resuming on the next day. Additionally, normality had returned to businesses in the two working days following the attack taking place. This happened regardless of the substantial disruption to the transport network within London (London Chamber of Commerce and Industry, 2005).  
  
In 2005 The London Chamber of Commerce and Industry reported that for the West End of London there was between a 20%-30% drop in footfall following the 7/7 bombings. Additionally, 21% of people who had originally planned to visit central London changed their plans following the attack. The impact on hotels was significant in that the demand for hotels in London took nine months to return to previous levels (Oaten et al., 2015). As a result, the British Tourist Authority estimated that for the following year, £750 million would be lost due to the drop in tourism to the UK (King, 2017). 
 
Visits to London attractions in 2005 declined by 5% due to the effect of the 7/7 bombings (Visit Britain, 2006). Out of one hundred and fifty-four London attractions sampled by Visit Britain, thirty-eight attractions actually reported an increase in the number of visitors, seventeen attractions had no change in the number of visitors and forty-five found that their visitor numbers decreased in 2004-2005 (fifty-four attractions did not respond to the Visit Britain survey) (Visit Britain, 2006). The majority of the decline in visitor numbers to tourist attractions in London was to museums/art galleries which experienced a -6% drop in attendance and historic houses/castles (example of a historic house/castle is Tower of London seen in picture one) which had a -8% drop in attendance to these attractions (Visit Britain, 2006). The decrease in attendance to paid attractions was a -6% drop whereas the reduction in attendance to free attractions was a -4% decrease in visitors annually (Visit Britain, 2006). 
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Picture One: Tower of London (Visit Britain Shop, 2020)
  
Following the 7/7 bombings, the number of people using the public transport network in London decreased slightly. In the case of the London Underground, there was a 100,000 drop to 2.6 million in the average number of journey stages when compared to 2004 which had 2.7 million.  However, in 2006 the number of journey stages resumed its 2004 level of 2.7 million (Transport for London, 2007). This drop can be attributed to the 7/7 bombings which took place and therefore it seems not only were the local population in London not using the London Underground but additionally, it could mean that tourist visitors to London also reduced. The usage of busses (including trams) within London showed no change either negative or positive during 2005 when compared to 2004 (5 million average number of journey stages) (from 2002 to 2004 there was an average annual increase of 400,000 journey stages) but for 2006 there was a slight increase of 200,000 to bring the yearly total to 5.2 million average number of journey stages (Transport for London, 2007). 

This shows that Londoners adjusted their lives somewhat due to the changes in the way they travelled when compared to other years. For busses the previous increases for each year from 2002 to 2004 (400,000 average number of journey stages increase yearly) did not happen for 2005 and this could have happened as a result of fear of another terrorist attack happening on a bus in London. An increase then occurred for 2006 but this number was only 200,000 and could be due to people regaining confidence in using busses regularly for work and leisure. Similarly, people may have lost confidence in their safety whilst using the London Underground in the aftermath and may have regained it after a significant period of time. 
  
Gigerenzer (2006) conducted a behavioural reactions analysis to 9/11 and it found that that after the attack has taken place there is a second indirect attack on people’s perception of risk that another attack may take place on the same type of transport which causes a fear to start of using that particular type of transport. The transport which people switched to following 9/11 was cars and it was shown that travel increased on interstate highways and there was an associated increase in the number of fatal crashes on highways. However, López-Rousseau (2005) examined train traveller trends following the M-11 bombings in Madrid and it was found that people continued to use trains and did not switch to using more cars.  It is thought that this might be due to higher public transport usage in Spain together with lower car ownership (International Organization of Motor Vehicle Manufacturers, 2004; 2005, Eurostat, 2007).
  
The production of cars in Spain during 2003 to 2005 steadily decreased however there was a very small increase in 2004 (approximately 3,000 more cars produced when compared to the previous year) (as seen in table one). This shows that there was a decrease in approximately 300,00 cars being produced in Spain from 2003 to 2005 which shows that following the M-11 bombings that there was not an increase in car production but a decrease (International Organization of Motor Vehicle Manufacturers, 2004; 2005). Therefore, the bombings did not cause an increase in car production due to people opting for a different method of transport as they appear to have stayed with using train or other methods such as walking, cycling etc. For 2004 the passenger numbers for trains within Spain was 19,015 million passengers per kilometre and in 2005 this increased to 19,802 million passengers per kilometre (Eurostat, 2007). This shows a slight increase on the previous year so therefore people’s confidence in using trains was not affected long term by the M-11 bombings. In London, there was initially in a drop of 100,000 passengers during the year following the attack before numbers recovered and actually increased. 
 
	Car Production in Spain 

	Year 
	2003 
	2004 
	2005 
	Change from 2003 to 2005 

	Number of Cars Produced 
	2,399,374 
	2,402,501 
	2,098,168 
	301,206 


Table One: Car Production in Spain 2003-2005 (International Organization of Motor Vehicle Manufacturers, 2004; 2005)
 
The impact the of the 7/7 bombings on Londoners’ travel behaviour was studied by Fasolo et al., (2008) and it was found that although people avoided using the underground immediately after the attacks and used other methods of transport, there was no associated increase in the number of fatalities due to changing methods of transport such as walking and cycling. However, the data does not show what percentage of underground passengers were tourists. Table two below shows the breakdown of overall visitors to London in 2004, 2005 and 2006.  The number of overseas tourists to London rose each year from 2004 to 2006 and was not affected by the 7/7 bombings whereas domestic tourist numbers dipped immediately following the attacks (Visit Britain, Office for National Statistics, 2005; 2006; 2007). Although there was still an increase on the number of overseas tourists visiting London nevertheless the increase was not as high as in previous years (table two).  
 


	Visitors to London 

	Year 
	Domestic Visitors (millions) 
	Overseas Visitors (millions) 
	Overall Visitors (millions) 

	2004 
	12.8 
	13.4 
	26.2 

	2005 
	10.8 
	13.9 
	24.7 

	2006 
	11 
	15.6 
	26.6 


Table Two: Visitors to London (Visit Britain, Office for National Statistics (IPS), 2005; 2006; 2007)
 
One possible explanation for there being no drop in the number of overseas tourists to London could be due to the feeling of safety and security within London as a result of the increase in policing for counter terrorism following the various terrorist attacks both nationwide and worldwide. In the UK there are a number of different projects being run by the Metropolitan Police to counter terrorism, for example Project Pegasus (counter aviation terrorism or crime), Project Kraken (counter terrorism or crime on water) and Project Servator (detection of terrorism and crime) (Metropolitan Police, 2020).  
  
The next major terrorist event in the UK was the Manchester Arena Bombing which took place in 2017 after an Ariana Grande concert. Twenty-two people were killed and 116 were injured in the attack (Bérubé et al., 2020) (picture two shows the Manchester Arena). The bombing does not appear to have affected tourist numbers as in 2018 tourism contributed £4.86 billion to the local economy within Manchester City Local Authority, an increase from the previous year (£4.51 billion). Although there was no decrease in the amount of income tourism brought to Manchester, the increase was smaller than it might have been due to the possibility of a negative effect as a result of fear of another terrorist attack occurring. Additionally, as reported by Oaten et al., (2015) after the 7/7 bombings in London it took nine months for hotels to return to their previous level of business and a similar pattern may have taken place in Manchester.  Once it did return to normal levels then there would still be small amount of growth in hotel usage in the following months due to tourism returning and then it should increase yearly at higher rates. 
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Picture Two: Manchester Arena (Visit North West, 2020)

The number of overseas visitors to Manchester for 2019 was 1.7 million visitors, with 560,620 visits being overseas holidays and 432,450 visits being for overseas business. During 2018 there were 1.4 million visitors, with 443,930 being overseas holiday visits and 386,490 visits being for overseas business. This shows a steady growth from the previous year as overall visitors increased by 300,000 with overseas holiday visits increasing by approximately 115,000 and overseas business visits increasing by approximately 45,000 (Marketing Manchester, 2020). If Manchester is compared to Edinburgh for both 2018 and 2019 it shows that their overall international visits decreased from 2.4 million in 2018 to 2.2 million in 2019. This drop would have a detrimental impact on the economy in Edinburgh as less tourists visit the amount that they would spend in the local hospitality, transport, local business etc. It potentially could mean that jobs are lost in these industries however it would not be a major reduction in people being employed.  
   
There may have been a drop-in hotel usage in the months following the arena bombings, but it returned to normal in the months following and improved but not to the levels it should have before the bombings took place. This was seen in London as it took nine months for the demand of hotels to return to their previous level (Oaten et al., 2015). Additionally, the drop-in usage could be been seen in other industries such as hospitality, transport and local business where there may have been a sudden drop but then it returns to normal levels within a number of months. This drop-in usage would have had a detrimental impact on the local economy. The tourism industry supported 53,400 full time jobs in Manchester (in 2018), an increase from the previous year’s total of 50,400 (Marketing Manchester, 2020). The five most visited attractions in Manchester are all free (some specific exhibitions may have charges applied for entry while main admittance will be free). For 2019 the visitor numbers to the top five visited venues increased from the previous year for two attractions while for three they decreased in 2019 when compared to 2018 (as seen in table three). 
  
	Most Visited Attractions in Manchester 

	Attraction 
	Attendance (2018) 
	Attendance (2019) 
	Attendance Difference 
	Attendance Difference Percentage 

	HOME (Greater Manchester Arts Centre Ltd) 
	650,731 
	848,033 
	197,302 
	30.32% 

	Manchester Art Gallery 
	655,490 
	750,216 
	94,726 
	14.45% 

	Science and Industry Museum 
	704,732 
	556,267 
	-148,465 
	-21% 

	Manchester Museum 
	476,759 
	368,748 
	-108,011 
	-22.66% 

	The Whitworth 
	359,380 
	327,871 
	-31,509 
	-8.77% 


Table Three - Most Visited Attractions in Manchester (Marketing Manchester, 2020)
 
After looking at the data it shows that terrorism can have a negative effect on the areas in which attacks have taken place. The effects on these areas include reduced visitors to the area, reduced attendance to attractions, passenger numbers for public transport and the loss to the local economy due to the attacks. Although some of these negative effects may last for a few months some can last for a longer period of time. The reduction in tourist activity in the local economy can result in a massive drop in the amount of money being brought into the area as seen after the 7/7 bombings where it is estimated that the UK tourism industry lost over £300 million (London Chamber of Commerce and Industry, 2005). This was due to the 12% drop in tourism in London following the 7/7 bombings (Maley, 2006) and the footfall within the West End of London experiencing a 20-30% drop additionally (London Chamber of Commerce and Industry, 2005). Attractions within London experienced a -5% drop in the number of annual visits during 2005 which is due to the effect of the 7/7 bombings (Visit Britain, 2006). The majority of the decline to tourist attractions in London was to museums/art galleries which experienced a -6% drop in attendance and historic houses/castles which had a -8% drop in attendance to these attractions (Visit Britain, 2006). The decrease in attendance to paid attractions was a -6% drop with the reduction in attendance to free attractions was a -4% decrease in visitors annually (Visit Britain, 2006). 

In Manchester following the 2017 arena bombings there was not a decrease within the amount of income that was brought to Manchester through Tourism (Marketing Manchester, 2020). The number of overseas visitors to Manchester was not affect by the arena bombings as the number increased by 300,000 in 2019 when compared to 2018 (Marketing Manchester, 2020). The number of full-time jobs being supported by the tourism industry was 53,400 with it increasing from the previous year’s total of 50,400 (Marketing Manchester, 2020). When looking at these statistics it shows that terrorism can have a negative impact on the areas where an attack has taken place in which the economy will be affected in the short term but after a period of time it will return to normal. 
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