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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website it is open very quickly and easy to navigate, and sub-pages in menu it is loadning very quickly, according to the (), website is loading less than 1 second idling (50ms), animating (16.7ms) and responding to user input (50 to 200ms).
(MDN Web Docs, 2025)



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, website contain many sub-pages which it is very helpful and easy to navigate with information designed to help prospective customers navigate them easily. The sub-pages are separate from events and cookery classes from events which one it is easier to navigate what you are looking for. 


	Question 1c - Can a custom-er make a booking via the webpage? 
 

	Answer: Yes, the customer can make a booking directly through website. From the Top menu you can book plenty of different courses from the website and to add in Basket different type of product which is present. But to checkout you need to be register you cannot finish your purchase as a guest. (benefits of having booking features in a website)

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Can be improved by adding more filters about cooking classes, skill level, and dietary preference in this way will be helpfully to users to find best options for them. I will add sub-pages on “SHOP” menu. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cooking Academy present visually pleasant with professional design, some small deference between a computer and mobile. On Desktop is using high- quality food photography. On Mobile booking and navigation are very easy to use. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: All videos and images are nice coloured with very high quality make the website look professional.  Every cooking class include different images, dishes, ingredients and cooking scenes with clarity. This will lead to keep visitors stay longer on the site and potentially become a customer (Gardiner, 2025).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: website includes an online chat tool with membership platform offering live support. Subscribers can ask question about recipes, cooking and to get advice. (benefits of having a chatbot in a website).

According to (Holdsworth, 2024) Platforms operate around the clock,  to helping to ensure that customers can access information and support outside regular business hours. Chatbots provide instant responses to inquiries, leading to faster query resolution and an improved customer journey. (Holdsworth, 2024)

	Question 2d – How effective are the social media links on the website?


	Answer: In website pages are present social media icons – Facebook, Twitter, Instagram, LinkedIn, YouTube on bottom side on main page, all of they are accessible, but they are small and not enough visible. The icons are coloured as main page on web-site instead on their own colours 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Service it’s look very easy and professional to navigate. It is present photos of dishes, chefs, 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: On their one website it is testimonials which one include 15 pages with reviews of the customers but here is no data on the comments and we don't know how current they are. Customers review is very important for the business, and the date must be present in their website as well, not only in a social media. According to () the rise of social media platform shifts the customers trust to the social media. (and, 2025)

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website it is look with high quality; it is many subpages focused on so different classes and wellness and nutrition. It is many pictures which look luxury and make the website more professional. I will use the site to book course, and I would recommend it to a friend because it has a large range of different courses and a wide range of different products and events. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: All the prices are clear to the customers every course has a certain price. Prices is not reflected to the quality on web-site cooking academy offer to the customers high quality of ingredients, and high level of chiefs. The average range cost of cooking classes in London According to () (Virgin Experience Days, 2025) for advanced courses the price can reach up to 300£. So, the price of 199£ for most of the courses is good price. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hertfordshire

	
	2. cooking

	
	3. Academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it is on top ten. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website is look modern but can look fresher with different type of colours. I will suggest using more social media platform (Tik Tok, Instagram etc. Membership for customers offering discount or loyalty card. for new client's special offer.  


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I will suggest adding more testimonials with visible dates now is not visible when the feedback was written. This confuses all visitor nad customers how relevant each review is. Reviews on website are positive which is helping to improve the business, but the lack of dates can reduce their credibility.
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