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Introduction  
During this assignment I am going to be conducting qualitative research by using interviews. The main question that I will be asking is “how have developments into technology affected your shopping experience.” The ontology (Simons, 2015) of this assignment is to find out exactly how changes in technology has affected people and their shopping habits. I am currently a student in University of Wales Trinity Saint David studying business and am interested in this topic as I work part time in retail and have recently experienced changes in technology within the industry and I am keen to finding how it has affected others and this is an example of my positionality (Homan, 2023). 
Qualitative research is an interpretative and descriptive based research which focuses on helping to understand peoples lived experiences often referred to as phenomenology. This refers to why something may happen and what certain behaviours can affect it. Qualitative data is usually analysed by separating the data received into themes (Fullstory, 2021).
Qualitative methods of research can include using participant observations (Kawulich, 2005). This can include using interviews and focus groups which can help to find themes and patterns within the data. Another method of qualitative research is making observations. This can include looking at contextual and nonverbal information or anything that the researcher may find that is relevant to the research. Using methods such as this can help to gather observational data for the researcher to acquire an understanding of social phenomena like human behaviour, cultural practices, and social interactions (Mcleod, 2022).

Research processes and methodology 
The approach that I am going to be using to gather my data will be through conducting interviews. 
The first step in this is to create some interview questions that I can use as a base for the interviews. Whilst creating the questions I had to ensure that I had some questions ready to encourage them to speak more about their experience.  
After creating the questions, I then had to identify 3 participants. The process of identifying participants is referred to as sampling (Lunsford & Lunsford, 1995). The purpose sampling method was followed for this approach (Abbas, 2023). I had to ensure that the participants would be interested in talking about the phenomenon, and if they have suitable knowledge to be able to answer the question with using subjective experiences.
After finding participants that were able to complete the interviews, I had to ensure that they had signed participant agreement forms and were aware of their involvement within the study. I also had to explain to them that their participation is voluntary and anonymous and that they can withdraw at any time. (See participant agreement form in appendix 1) 
After doing all the preparations I had to conduct the interviews somewhere quiet where there would be no interruptions within the 20-minute interviews.  Following the interviews I adopted Braun and Clarke (2006) six step approach to analyse the transcripts using the technique named thematic analysis.  After doing the interviews I then had to ensure that I transcribed all the responses into a word document whilst replacing all the names and places to keep in line with the ethics form. I then had to group the responses into themes for analysing. (Ethics form uploaded)

Interview findings 
On completion of my methodology and research I was able to see that there were clear themes in what each participant were saying.

Theme 1- Difficulty adapting to technology
The first theme that I identified was the ‘difficulty adapting to changes in technology’. This was an evident theme throughout the interviews as all 3 participants explained that they had some experience of struggling with changes in technology throughout their shopping experience. 
· [bookmark: _Int_aOrKqPkf]Participant A – “I think that um using self-service can be quicker for some people, but I can never seem to get it right. I always have some problem that a staff member has to come help me with”
· [bookmark: _Int_tpY4bDhE]Participant B - “I find ordering online to be complicated because I am more used to shopping in-store. I usually have to get my son to help me order online. 
· Participant C – ‘I can never seem to understand the self-service in different shops. I can use organisation X’s self-service but anywhere else I get confused as it's not the same.’
All three participants talked about not being able to understand the technology enough to be able to use it confidently. 

Theme 2 – Missing the social aspects of shopping

The second theme that I had identified was ‘missing the social aspects of shopping’. this was a common theme throughout all 3 participants as they all stated that they missed the social aspects of shopping within their experiences. 
· Participant A – ‘Me and my friends used to go out shopping a lot, we would always go for a coffee and have a chat but not as much anymore.’
· Participant B –’ I have always preferred going up to the cashier as it gives you the chance to talk to a person and not a computer screen.’
· Participant C - ‘I find that ordering online is easy but then you miss the social aspect of going into a shop’ 
All three of the participants mention that they miss the social interactions that come with visiting a cashier during their shopping experiences. 

Theme 3 – Ease of ordering online
The third theme I identified was “ease of ordering online”. I found that this was a common theme throughout the participants.
· Participant A - ‘I think that ordering online can be more convenient at times’
· Participant B - ‘I like ordering online from organisation X because it makes it easier for me to shop after work when I don't have much time’
· Participant C - ‘sometimes they don't always have what I need in the shops so then I find that ordering online comes in handy when I need something pretty quick’ 
Throughout the interviews all the participants mentioned how ordering online was more convenient and quicker.

Conclusion 
To conclude there are some limitations to this approach, such as the small sample size. This could be a limitation to the results as it only shows the opinions of a few people. In the future I would use a more structured interview questions to get more clear answers and help to identify more themes.
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Part B: 
Introduction 
This report will investigate the issue of climate change by using quantitative research. The ontology (Edward, 2024) of this report is to get an understanding of people's knowledge and thoughts regarding climate change.
Although there have been a lot of studies regarding the issue of climate change, as though there is not so much specific looking at people’s thoughts around climate change. Therefore, this study is valid as there has not been many recent findings around this area. I have chosen to look at the issue of climate change as I am keen to see what people's thoughts are on the issue and what they are trying to do to help.
Quantitative research focuses on data that is numerical and can be measured. The data received from quantitative research is fixed data (Fullstory, 2021). Quantitative data focuses on analysing statistics from research methods (Sheard, 2018). Quantitative data can be easy to understand as the results can be easy to understand and interpret. This may be because its less subjective. Some methods of quantitative research include using surveys, correlation research, comparative, and experimental research and many more (Fleetwood, 2023).

Benefits and Limitations of Quantitative research methods 
There are many benefits to conducting quantitative research such as being able to get a larger sample size. This allows you to then get a more accurate data. Another benefit to quantitative research is that it is faster and easier to gather the data as it can be done in surveys, whereas qualitative research may take longer as you may need to schedule interviews. Another benefit of quantitative data would be that the results would be easily accessible at any time (Dolby, 2022)
Quantitative research is limited as the answers may be set out. This is because quantitative data focuses on numerical data therefore it does not capture the experiences of the participants. Another limitation that quantitative research methods give is that you are not able to dive in deeper as to why they answered in a specific way as they are anonymous.

Research process 
I am going to be gathering the qualitative data by using a survey. 
The first step in the process started with choosing a topic to research and creating the survey. Whilst creatin the survey I had to ensure that I was including a range of different question types such as ranking, rating, and matrix questions.  
After creating the survey, I had to find a minimum of 40 participants that were willing to take part in my study. I had to ensure that when selectin the participants they had some knowledge on the phenomenon to be able to answer the questions. 
After finding 40 participants I had to ensure that they had signed a participant agreement form and were aware of their involvement with the survey. I had to make them aware of how the data gathered would be used and they were able to withdraw at any time. 
The next step was to gather the data from the survey. I did this through using excel and spss. Lastly, the final step in the process was that I had to analyse the data that I had received. 

Presentation of survey findings 

Chi-Square: 


	Gender * Importance Crosstabulation

	Count  

	
	Importance
	Total

	
	Extremely important
	Neutral
	Somewhat important
	Somewhat not important
	

	Gender
	Female�
	8
	7
	10
	0
	25

	
	Male
	4
	8
	4
	5
	21

	Total
	12
	15
	14
	5
	46




	Chi-Square Tests

	
	Value
	df
	Asymptotic Significance (2-sided)

	Pearson Chi-Square
	8.689a
	3
	.034

	Likelihood Ratio
	10.666
	3
	.014

	N of Valid Cases
	46
	
	

	a. 2 cells (25.0%) have expected count less than 5. The minimum expected count is 2.28.



The value of 0.34 is the p value<0.05. Therefore, discard the null hypothesis and accept there is a link between gender and the importance placed on climate change, there is also an association, and this is statistically significant with a 95% confidence interval.
The Pearson Chi Square is also large with 3 DF therefore accept there is an association between the variables. This can be seen in the graph below.
[image: ]
Cross tabulations: 

[image: ]
The above graph shows that Females are more likely than Males to want to change their habits in order to help reduce the impacts of climate change. The fact that the participants are more likely to change their behaviour to help reduce the impact on climate change suggests that they already have an understanding and knowledge on climate change and the impacts that it may have as seen as part of the hypothesis within the introduction.

[image: ]
The above graph shows that electricity is voted the most sustainable source of energy, wind was voted the second most sustainable source of energy and solar was voted third. Out of the 46 participants 45.6% believe that electricity is one of the most sustainable sources of energy. 32.6% of participants stated that wind would be the most sustainable source of energy. 21.7% of participants stated that solar would be the most sustainable source of energy.

Conclusion 
To conclude quantitative research has been a good method at looking at the ontology within this report. It has given clear data to be analysed and has been helpful in order to gain an understanding of people's thoughts and knowledge on the issue of climate change. The quantitative research method used within this report by using a survey has allowed me to reach a large sample of participants in order to allow me to gain more accurate data around the understanding of people's knowledge and thoughts regarding climate change.
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Row Labels| - | Count of To install solar panels on your home?

Electricity 21
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Grand Total 46




image2.png
Count

Bar Chart

0

Female

Male
Gender

Importance
W Extremely important
WNeutral
omewhat important
B Somewhat not important





image3.png
Sum of How likely are you to change your
habits to help reduce the impacts of climate
change? (1 being very unlikely and 10 being

very likely)

Row Labels| - |

Female 165
Male 124

Grand Total 289
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