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	Health & Wellbeing – the emerging trend within hotels

	


	
In modern civilization, there are different definitions of health and well-being, but the World Health Organization describes it as A nation of the whole physical, intellectual and social health and now no longer simply the absence of sickness or infirmity (WHO, 1946). 
Wellness is the new opulence that today's consumers want to deliver to our industry as they strive for a state of well-being that provides a more inclusive human experience than traditional hospitality. (Sonal Uberoi, 2017).
 Health tourism will become very popular in the next year and beyond. As we know, during the pandemic, there has been an increased focus on the already growing healthcare sector and the community is more ascending to travel. Today, after a challenging time during which the pandemic concerned the hospitality industry, hotels are prioritizing the health, wellness, and safety of their guests, which aids in incorporating caregiving trends. Health is integrated into the design of buildings and houses such as: For example, optimizing the sleep experience for guests, providing health-promoting foods and beverages, and creating complete programs. work in interesting ways. Among the wellness trends, sleep quality is definitely one of the top priorities for customers (Ranieri, 2021). 
 A good night's sleep is essential for the health and well-being of visitors, especially business guests. The well-being room characteristic functions like hypoallergenic linens and LED lighting fixtures to sell healthful sleep. Comfort, customization of beds and bedding, and also towels are definitely different between hotels. Spas and gyms are other popular trends that promote the health and well-being of clients. Physical activity is great for your inner health, but it is also a great measure to boost your confidence (Peters, 2019) .
Hilton is contributing to wellness by building a new "in-room wellness concept" called Five Feet to Fitness, a hotel fitness-focused retreat that includes Guided workouts and comprehensive fitness equipment, geared toward consumers and fitness enthusiasts. The setup combines a big TV with all instructions necessary to use the equipment safely and guided exercises for yoga, cycling, boxing, and even meditation (Hilton, 2020).
Five-foot gyms can accommodate nightly workout routines whilst resort gyms are closed. In addition to comfort, look and carrier may be blended to deliver a sense of well-being and a fantastic atmosphere.
Elements alike as delightful scents, flowers, natural light, the type of furniture, and the restaurant's menu all contribute to a pleasant and charming atmosphere.
The global pandemic has heightened the attention of health and wellness of our existence, and the hospitality industry plays a crucial role in encouraging people to live better lives. An applicable example of a hospitality industry that takes health and wellness direction into account is Accor Hotels identified in the wellness segment of the hospitality industry by promoting health and wellness through digital technology.
The comprehensive approach adopted by Accor is positioned on a number of factors known as "pillars", which together or even individually, contribute to guest well-being, factors such as active eating, equipment holistic design, gym, spa, and mental health ( Accor, 2022).
This topic is the top in the field of hospitality because the well-being and health in the life of each person, perhaps the guest, is in the first place and it is a good opportunity to earn additional income. While studying this concept, I realize that health includes diverse activities such as horseback riding, fitness,  hiking, spa, therapy, yoga, and massage, but true health is higher than physical and moral health.
 I have experienced that decisive emotions open minds and create new prospects. In the hospitality industry, I admit that customers and employees must regularly cultivate positive feelings and happiness.
A positive mindset and a happy employee can stay productive and work better with the team even during the pandemic in 2020 and a satisfied guest will definitely come a second time, so this concept promotes customer loyalty.
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