


Blog Report
We are opening a business by the name of ‘Map solution’ which is based around phone products and provided services for phones. The shop itself will be located in Newport ‘Friars Walk’ which is a suitable area as there are many local people who shop at friars walk as well as many visitors. In order to make our business more reliable we have decided to create a blog associated with our business. In order to fully make our business credible it was important to analyse the role of blogs. The role of a blog in a workplace is important to evaluate as the use of contemporary technology is now becoming widely popular and is being used to improve workplace efficiency. 18th century mathematician and minister, Thomas Bayes had come up with a theory that ‘the likelihood of something to happen in the future is partly based on how often it happened in the past’.[footnoteRef:1] when looking at this statement it can be perceived as a comforting thought  especially for business leaders. Workplace blogging is still very new as it became popular in the early 21st Century thefore making it difficult to fully estimate the effects of blogging as a social media tool. Although it is a more recent social development it provides many benefits that can help a business improve especially when done by the forward-thinking leaders with the aim of improving a business. In this report I will be looking at why a business blog can promote a business as well as how it improves workplace efficiency. [1:  https://woman.thenest.com/advantages-blogs-workplace-11097.html] 

What is a blog?
The word blog comes from the shortened word weblog. A blog is like a personal journal where topics are discussed using a conversational style. They often vary in topic and there are now many blogs that are associated with lifestyle topics, travel, research and etc. Blogs had started to peak during the early 2000s with major blogging platforms such as WordPress that was initiated in 2003. ‘In 1999, according to a list compiled by Jesse James Garrett, there were 23 blogs on the internet. By the middle of 2006, there were 50 million blogs according to Technorati‘s State of the Blogosphere report.’[footnoteRef:2] The popularity of blogs rose from its many diverse features. The features of a blog contribute towards its efficiency as most blogs include factors such as including a comments sections and an email subscriptions which cooperates with its engagement with customers. A comment section allows a business to gain feedback and then later use that information in order to improve their business, therefore showing how associating a blog with a business can promote a company. [2: https://www.webdesignerdepot.com/2011/03/a-brief-history-of-blogging/] 

Blogging within a business
Blogging in business is now becoming popular. Business blogging is a marketing tactic that uses blogging to get your business more online visibility. ‘A business blog is a marketing channel (just like social media, direct mail. Email marketing, etc.) that helps support business growth’.[footnoteRef:3] Business blogging is important especially for small business owners as it drives traffic. as our business is new, we will need to drive traffic and therefore starting up a blog can help us initiate this.  [3:  https://blog.hubspot.com/marketing/the-benefits-of-business-blogging-ht] 

Blogging is a new form of advertising therefore it is an advantage for a small business to start a blog. There are many benefits to blogging. Many entrepreneurs have promoted their business through content marketing. This style of marketing is very diverse as throughout the years it has always varied throughout the years in terms of aspects such as printing press, the impact of television as well as the emergence of digital technologies. Amongst these many new marketing ideas there is a common trend which associated marketing with the needs of customers. Companies have been constantly trying to find new efficient ways of providing more for their customers in hopes to progress their business. ‘In recent years, one such digital medium that does just that and creates value for your business is blogging’.[footnoteRef:4] An example of a business using blogging as a form of improving its efficiency is Gillette. The company Gillette had transitioned from promoting their razors on newspapers to providing their target audience with a blog that gave them tips on shaving. This blog fell under the category of being a lifestyle blog and was a good strategy as it shows importance towards the needs of customers. [4:  https://www.lyfemarketing.com/blog/benefits-of-blogging/] 

The role of blogs in marketing
Market research is important when concerning a business due to its association with providing an appeal that will gather customers. Starting a blog instantly acts as a good marketing strategy as it helps in order to promote a business. A blog can expand a customer base through important steps such as understanding business goals.
The modern business world consists of blogging. Promoting content becomes easy with blogging. They are increasing in the corporate world. ‘Most companies do not have well developed strategies for corporate blogging. As a communication medium, blogs represent a significant opportunity to further corporate marketing goals, particularly in light of the changing face of information consumption’.[footnoteRef:5] Blogs can also be efficient for a business due to its added marketing opportunities. As blogs are cheap it means that companies can participate in blogging whilst saving money and using it as an effective marketing and public relations tool. Blogs actively contribute towards efficient marketing as social media links as well as the interaction that results from blogging count towards its search engine rankings. ‘Google ranks blogs higher in its search results than static pages, so a blog can increase a company’s visibility and its brand recognition’.[footnoteRef:6] A company’s brand recognition fulfils a business’s purpose as it is a way of promoting a business and can generate leads for future businesses. [5:  https://www.emerald.com/insight/content/doi/10.1108/02756660810873164/full/html]  [6:  https://www.shoutmeloud.com/advantages-and-disadvantages-of-full-time-blogging.html
] 

How do blogs improve workplace efficiency?
As we are living in a society that is emerging with new technology it is clear to see why different aspects of technology is being used in order to improve workplace efficiency. A blog may contribute towards workplace efficiency as it supports a businesses relationship with its customers as well as the business’s credibility. A blog is efficient in the workplace as it can be used to gather a target audience. This also allows for a business to build brand recognition and Consistent blogging means that a business can submit relevant and useful content which makes the blog reliable as it is consistently updated with information. Blogs are also credible due to the engagement with their target audience. Blogs invite feedback from their audience, blogs may have comment sections where people can share and voice their opinions. In a report called ‘inbound marketing report’ they had stated that around 80% of companies that use blogs as a part of a marketing strategy had acquired customers through their blogs, the report also states that ‘additionally, 82% of businesses admit that blogging is critical to their business’.[footnoteRef:7]   [7:  https://www.cbo.me/blog/5-powerful-benefits-of-blogging-for-your-small-business] 

Blogging is also efficient in the workplace as it shows a company as being an expert in their field which will allow customers to establish trust as blogs contain a lot knowledge from experienced people. ‘Huang, Singh and Ghose report that companies such as IBM, Google and Charles Schwab support employee blogging to allow employees to swap ideas and become more familiar with a variety of topics. Blogs are great for allowing increased innovation and developments of new products or services. ‘For example, a programmer in IT might blog about a particular Python programming language problem, and teammates and other employees learn  ore by posting remarks and questions to the original blog post’.[footnoteRef:8] This shows the importance of knowledge on a subjects and we aim to provide a trustworthy and knowledgeable service to our customers with ‘Mobile Maps Solution’. ‘Becoming an industry expert and resource, and creating dialogs, enables you to establish relationships with prospective customers, potential partners and other industry influencers that likely wouldn’t have happened otherwise. A blog lets you attract readers with your knowledge, interests, opinions and observations in a way your website can’t, expanding your circle of influence and business relationships.’[footnoteRef:9] Business relationships and the attraction of customers all come down to content and providing useful content is favoured by customers, hence why blogs are advantageous as they provide content including further information. Business that publish regular content receive 8x more traffic. Blogging helps reduce overall marketing spend by more than 60%. Blogging helps in achieving 3x more leads.[footnoteRef:10] [8:  https://www.shoutmeloud.com/advantages-and-disadvantages-of-full-time-blogging.html]  [9:  https://webbiquity.com/business-blogging/five-benefits-of-blogging-for-business/]  [10:  https://www.cbo.me/blog/5-powerful-benefits-of-blogging-for-your-small-business] 

Conclusion
To conclude the role of blogging consists of many advantages especially when it concerns customers as it focuses on their needs and aims to provide them with updates and further information which allows for a business to establish a good relationship with their customers and develop trust. As well as a good relationship with customers blogs can also improve workplace efficiency in different aspects of a business due to its new modern appeal and its diverse features that associate with the development of technology in contemporary society. Although the concept of a blog may be fairly new it does not take away from its varying features and how each of these features contribute towards a credible form of writing through experts in their field. The credibility and usefulness of a blog is supported by many business who have stated the benefits of a blog towards their business and an efficient workplace.
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