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Introduction
[bookmark: _Int_R1Jap2PH]In today’s competitive global market, business ethics and corporate social responsibility (CSR) are especially important for a company’s success. Companies are not judged only by how much profit they make, but also by how responsibly they treat society and the environment. This is especially important in the automotive industry, where companies face pressure to reduce carbon emissions, use sustainable production methods, and support ethical supply chains.
This essay explains the meaning of business ethics and CSR using well known theories such as Carroll’s CSR Pyramid and the Triple Bottom Line. It also looks at how three major car companies Ford, Tesla, and BMW apply these ideas, especially in sustainability and ethical decision making. Overall, the essay shows how important ethical responsibility is for long term business success.   
Business ethics refers to moral rules and values that that guide how a company runs. It involves defunding what is right and wrong in business situations and making sure decisions are fair, honest, and following law. According to Crane and Matten (2016), business ethics includes areas such as corporate governance, consumer rights, employee welfare, and environmental responsibility. Business ethics and corporate social responsibility (CSR) are strongly associated. It means that businesses should run in a way that is both economically, socially, and environmentally sustainable and balances the demands of various stakeholders.


Carroll's CSR Pyramid

[bookmark: _Int_eyME8JaE]Carroll's CSR Pyramid (1991) is one of the most methods for understanding CSR. According to this approach, a company’s duties are divided into four categories. Economic responsibility, or the need for a business to turn a profit, is the first level. The second is legal responsibility, which entails abiding by rules and laws. The third is ethical responsibilities, which entails acting morally and outside of the bounds of the law. Philanthropic responsibility, which encompasses socially beneficial behaviours like charitable work, is the last level.
[image: ]


Triple Bottom Line

Another significant approach is the[image: ] Triple Bottom Line (Elkington, 1997), which focuses on three fundamental aspects of corporate performance: people, planet, and profit. This approach encourages businesses to assess their success not only in terms of financial results, but also in terms of social and environmental effect. 

[bookmark: _Int_uX8gCMjX]These models can be applied to understand how automotive companies such as Ford, Tesla, and BMW address sustainability and ethical challenges.
[image: ]

Ford
Ford has made satisfactory progress in following CSR principles, especially in sustainability. This company plans to become carbon neutral by 2050, showing its focus on protecting the environment (the “planet” part of the Triple Bottom Line). Ford is also investing in electric vehicles like the Mustang Mach-E and F-150 Lightning. This shows both economic responsibility (meeting customer demand) and ethical responsibility (reducing harm to the environment). In the past, Ford has faced issues such as vehicle recalls for safety problems. However, the company handed these issues openly and followed legal rules, showing responsibility within Carroll’s CSR model.
Tesla
[bookmark: _Int_kO7EYVE6]Tesla is often seen as a leader in sustainability because it focuses only on electric vehicles and renewable energy. This strongly supports the establishment aspect of the Triple Bottom Line by reducing the use of fossil fuels. Tesla’s innovation also helps its long-term financial success. However, Tesla has faced criticism for its business ethics. There have been concerns about labour conditions, worker treatment, and supply chain issues, especially sourcing materials like cobalt. These issues show that while Tesla is strong environmentally, it sometimes struggles with ethical responsibilities in Carroll’s CSR Pyramid.
BMW
BMW takes a more balanced approach to CSR. The company works to reduce emissions across a vehicles’s full life cycle and uses more recycled materials. Its “i” series electric cars show its commitment to sustainability.BMW also focuses strongly on business ethics, including transparency, good management, and following rules. It has strict policies for suppliers to ensure ethical and sustainable practices. This shows all levels of Carroll’s CSR Pyramid, including legal, ethical, and social responsibilities.
Comparison
These three companies show different approaches to CAR and business ethics. Ford is a traditional company moving towards sustainability while staying responsible. Tesla is strong in environmental innovation but has ethical challenges. BMW shows a more balanced approach, combining profit with environmental and social responsibility.
Conclusion
[bookmark: _Int_IG09cAEj]In conclusion, business ethics, and CSR are important in modern business, especially in industries like automotive manufacturing that impact the environment and society. This essay explained these ideas using Carroll’s CSR Pyramid and the Triple Bottom Line. The examples of Ford, Tesla, and BMW show several ways companies apply these concepts. Tesla leads in environmental innovation, while Ford and BMW show better balance in ethical, legal, and social responsibilities. Overall, companies that follow CSR and ethical practices are more likely to succeed long term, gain trust and stay competitive in today’s sustainability focused word. 
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