


Executive Summary 
The purpose of this business report is to look at the financial management strategies and practices of Corinthia Hotels and Ibis Hotels. The aim is to look at the total revenue, market position, growth potential and financial commitment to CSR (Corporate Social Responsibility). 
This report has been done to evaluate Corinthia Hotels and Ibis Hotels respective approaches to financial management, considering various critical areas that impact their financial performance and sustainability. It consists of several financial, income and equity statements from Corinthia Hotels, Accor Group and Ibis Hotels to state the financial data both hotels have in relation to their finances regarding the previous years in relation to their revenues and what has affected their revenues and finances within those years and how this has been turned around and what has been done to improve their businesses. This report also shows where they are placed in the market using Bowman’s marketing strategy in terms of their market share, customer demographics and brand perception. 
Also covering factors about their growth potential and examining their expansion strategies, market opportunities and potential barriers to growth. Whilst also looking at the financial commitment they have to CSR in regards to sustainability practices, community engagement and ethical business practices. 
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Comparison of Corinthia Hotels and Ibis Hotels
This report will be looking at the financial management strategies and practices of both Corinthia and Ibis Hotels. Looking at the total revenue, market position, growth potential and financial commitment to CSR. “Corinthia Hotels Limited is the hotel arm of IHI (International Hotel Investment) and continues to establish itself as a dynamic added value operator of luxury hotels” (Monk, 2018). According to Corinthia Hotels they have announced that Mr Naudi, “will focus on corporate, investment, ownership, financial and development matters while continuing to oversee all of Corinthia’s companies” (Corinthia Hotels, 2024). Ibis on the other hand is a brand of Accor which offers more variety of hotels within the economy range” (Global data, 2024).  
Total Revenue 
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(Corinthia Group Annual Report 2022). 
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(Global data, 2024). 
The above data shows the financial revenue for Corinthia Hotels from 2019 to 2022. There has been various increase and decrease during these years. For example, from 2019 to 2020 the hotel group seen a revenue decline from €21,404 to €63,197 this would be due to Covid-19 as this affected the hospitality industry immensely due to lockdown and safety measures relating to it. “The financial performance for 2021 was again impacted by COVID-19 this time for the full 12-month period compared to a 9-month period the year before. So, the total revenue for the year under review increased to €129.3 million from €91.9 million last year, an increase of 41%” (Corinthia Group Annual Report, 2021). However, in 2022 the hotels revenue increased slightly from €63,197 to €102,997. This would be because the measures relating to the pandemic had been lifted so once again the hospitality industry was opening its door to customers and providing ways to bring them back. 
Moreover the “total revenue for the year under review increased to €238.2 million from €129.3 million last year, an increase of 84%. Total Revenue represents 89% of 2019 revenue figures. In reviewing this performance, it is important to note that the financial performance for 2022 was again partially impacted by COVID-19, in particular during the first quarter of the year and by the military conflict between Russia and Ukraine in February 2022. On a positive note, in spite of the situation in and around the Russian market, the hotel maintained the same occupancy levels as in 2021” (Corinthia Group Annual Report, 2022).  
“Corinthia has reported that from a financial point of view despite the challenges they have surpassed the objective set by the Board to achieve a cash breakeven for the year. In 2021, the Group achieved another operating result before depreciation and fair value of €26.5 million as compared to a loss of €3.8 million in 2020” (Corinthia Group Annual Report 2021). And according to Zippa Corinthia’s revenue was “$62.0 million in 2022. Having 3,000 employees the revenue per employee ratio was $20.666” (Zippia, 2023). 

Ibis on the other hand has reported that in 2020 the revenue was down “60% to €1.621 Million” (Paris, 2021). 
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(Statista, 2023). 
“Hotel company Accor Group generated approximately 4.22 billion euros in revenue in 2022, up from 2.2 billion euros the previous year” (Statista, 2023). 
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(Global data, 2024). 
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(Companiesmarketcap, 2024). 
The revenue history above shows that Accor group have had significant changes within their revenue over the past few years. Compared to 2019 to 2020 the change of revenue decreased by a huge 56.04%. This was due to the pandemic which hit worldwide and hit the hospitality industry massively. However, they have managed to turn this and increase their revenue from 2021 to 2022 by 81.24%. 
Sebastian Bazin, Chairman and chief executive of Accor has said; “Against the unprecedented backdrop of the global health crisis, RevPAR was down 62.0% in 2020” (Paris, 2021). “Hotel Assets & Other revenue was down by 45.8% like-for-like to €398 million. This segment saw a more moderate decline in business thanks to a more limited Covid-19 impact in Australia in the first quarter, and the delayed spread of the pandemic to Brazil” (Paris, 2021). 
In comparison to this Ibis hotels has managed to generate more revenue in terms of 















Market Position 
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(Kunst, 2023). 
According to the bowman strategy Corinthia Hotels will be placed on high price with high perceived value by the customer whereas Ibis Hotels will be placed more in sense of low to mid-price with again a high economy value from its customers. 
Corinthia’s “vision is to build worldwide, not only within Europe and the Middle East, But equally in the world’s main gateway cities and resorts” (Corinthia Group, 2021). “With nine properties worldwide, including a successful flagship in London and four more landmark hotels opening in the coming years, Corinthia is currently in a very strong position” (Newman, 2019). Over the years Corinthia is “developing a 5-star brand, the name has now become synonymous with the level of service and is recognised widely internationally. Furthermore, Corinthia strongly believes that the future of tourism is not necessarily focused solely on having higher numbers of visitors but should be more focused to raise the quality of their product and attract a higher-spending visitor for all classes of their hotels.” (Corinthia Group, 2021). 
Ibis Hotels on the other hand has a bigger share market compared to Corinthia and is more well known within the economy market of the hospitality industry due to its brand image. But it all depends on the factor of their target market for example Corinthias target market is the higher end of customers such as business travellers and high-class tourists as it is a renowned luxury hotel brand, whereas Ibis attracts economy and budget customers. Furthermore Ibis “is becoming the leading hotel brand in Europe” (Hospitality, 2022). “With strong brand awareness and powerful footprint of more than 2,500 hotels globally Ibis offers 644 budget hotels in 24 countries a leader in Europe and Brazil a fast-growing brand where 65% of travellers have categorised them as best value for money” (Accor Global Development, 2023). 







Growth Potential 
“Ibis Hotel has been making significant strides in its global development strategy” (Accor, 2022). “Lifestyle is one of the fastest growing segments of the global hospitality industry, and Accor plans to triple its number of lifestyle hotels by 2023” (Accor, 2022). Agnes Roquefort Chief Development Officer of Accor has said that “Development is the engine that drives Accor and their ability to offer the most diversified brand portfolio in the world allows them to stand out in the market. Throughout 2021, hoteliers turned to them because of the significant revenue boost that Accor’s powerful sales, distribution and loyalty platforms provide, and their satisfaction comes in knowing that they’ve got a brand that will comfortably match their property, their guest profiles, and their unique, local aesthetic. This is where we they continue to focus their efforts in 2022, aiming to deliver the right product to the right market, with the right partner, every time” (Accor, 2022). When it comes to market opportunity Ibis does not hold themselves back. “Accor has signed 2 new UK hotels under its Ibis and Ibis Styles brands. Ibis looks forward to future success of these hotels and continued growth of their brand portfolios in the UK and internationally” (Lake, 2023). Corinthia Hotels “with its flagship in London and several other landmark hotels is currently in a strong position. The group has nine properties worldwide and it continues to adapt to changing luxury demands” (Newman, 2019). Corinthia “plans to grow the portfolio sensibly and steadily, prioritizing looking for the right building or site in the right location, particularly in important cities and resorts worldwide. They are currently working on projects in Dubai, Bucharest, Romania, Brussels, Belgium, as well as Moscow and several other projects are under consideration. The main focus, however, remains on Europe and the Middle East, though they are also focused on the U.S Manhattan in particular” (Newman, 2019). 
However, potential barriers to growth that Ibis and Corinthia like any other hotels can face are both opportunities and challenges in its growth journey. Such as “Competition from other online travel agents, short term property rental platforms like Airbnb’s. Government regulations and policies, barriers to entry, economic uncertainty, infrastructure and logistics and environmental and social considerations. Therefore, it is very important for both Ibis and Corinthia to proactively address these barriers while capitalising on growth opportunities to maintain their positions in the competitive hospitality industry” (Accor, 2022). 
Financial Commitment to CSR (Corporate Social Responsibility) 
Ibis Hotels “are deeply committed to sustainable value creation. They actively contribute to the planet and community through the corporate social responsibility initiatives. Some key aspects of their commitments would be global sustainable transformation where sustainability is embedded across all their activities, with a focus on people and nature at the core. Sustainable strategy, Food chain Sustainability and limiting impact” (Accor, 2024). Ibis also implements sustainable practices by building a more sustainable business model. A few of their implemented practices would be “designing sustainable hotels which includes considerations such as energy efficiency, waste management, water conservation, and eliminating single use plastics. Also, Ibis actively transforms and optimises hotel operations to minimise resource consumption. This involves managing waste efficiently, reducing energy and water usage, and promoting a circular economy. This contributes to a more sustainable business model” (Accor, 2024). Although this has an impact on them financially Ibis understands that “the long-term financial benefits are significant, it gives them cost saving benefits as reduced water and energy consumption lead to lower bills. Whilst giving them and enhanced reputation and also a competitive advantage as travellers now seek eco-friendly options, Ibis’s commitment to sustainability sets them apart in a competitive market” (Accor, 2024) and it shows their commitment to carry out their business in an ethical way. 
Corinthia Hotels is “committed to sustainability, integrating it into their operations and relationships with third parties. Some key aspects of their sustainability practices are nurturing colleagues, uplifting communities, outstanding guest experience (Corinthia, 2024) and environmental initiatives such as purchasing practices, recycling (Hospitality and Catering news, 2017) and energy efficiency” (Luxury lifestyle, 2023). Corinthia Lisbon a “renowned hotel in Portugal, was honoured with the prestigious International Sustainable Award of its exceptional sustainability initiatives aimed at significantly reducing its carbon footprint. They achieved a remarkable 32% reduction in energy consumption and an average annual reduction of 956,286 kg CO2 emissions since 2013” (Luxury lifestyle, 2023). “Corinthia’s environmental sustainability is championed through Premier Partnership with international water-aid charity Just A Drop. Over the last three years Corinthia has brought life-changing clean water to a total of 43,325 children and families across five Just A Drop projects, the most recent in Zambia and Tanzania” (Hospitality and Catering news, 2017). 























Conclusion
To conclude this report, it shows both Corinthia Hotels and Ibis Hotels have great market position within the hospitality industry and have a huge brand perception within its travellers. Both hotels are doing a lot in regard to sustainability and encouraging their customers to implement those whilst staying in their hotels. They emphasise hugely on the importance of their guests and are both doing great in the financial sector. There is always room for improvement and Corinthia and Ibis can both do even better in the future as technology as well as generations impact severely within this industry. Social media plays a huge part in this day and age and hotels can benefit from this massively as it is another form of platform to attract customers. Financially all businesses can suffer and also gain in a lot of aspects it all depends on revenue, having the right investments, being able to manage finance effectively and also looking at income statements profits and loss and distinguishing on how to make that better for the future. 














Recommendations 

A recommendation for Corinthia Hotel and Ibis Hotel would be regarding technology and their sustainability. In regards to technology everything is getting more and more technical and using internet, social media etc so these all play a huge part within all businesses especially hospitality industry. These can benefit by attracting new customers and socialising with ongoing and new members. It also helps place the hotels within the market. Furthermore, with sustainability a lot more could be done to prevent food wastage, water wastage. Although Corinthia and Ibis both have matters in place regarding those it can still be beneficial to try and emphasise and implement more within their hotels regarding that. 
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Revenue in 2022: $4.52 B
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