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How did you find this source?
I found this source through the UWTSD library database by searching for academic books on social media marketing and digital promotion. 

Why did you choose this source?
I chose this source because it is highly relevant, credible, and practical for understanding how businesses use social media to promote their products and services.

Is it relevant to the topic?
Yes. The book directly explains how businesses can use social media strategically to support marketing, advertising, and public relations. It includes case studies from small businesses, large companies, and non‑profits, which makes it very relevant to business promotion.

Is this a useful article/book?
Yes. It provides step‑by‑step guidance, templates, checklists, and real examples that clearly show how social media helps businesses reach audiences, build engagement, and influence consumer behaviour.

Is this an academic source?
Yes. It is an academic textbook published by Sage Publications, a respected academic publisher. It is used in university courses and written by an expert in marketing and social media strategy.

When was it published? Is it recent enough? Why?
It was published in 2024, which makes it very recent. Social media changes quickly, so using a current source is important.

Author Credibility
Keith Quesenberry is a recognised expert in social media marketing and digital strategy. He is a university lecturer, researcher, and marketing professional with extensive experience in advertising and public relations. His work is widely used in academic programmes and industry training, which makes him a credible and authoritative source.

Reliability
Yes, the source is reliable. It is published by Sage, a well‑known academic publisher that produces peer‑reviewed textbooks and research materials. The book includes citations, case studies, definitions, templates, and structured learning sections, which shows it is based on research and professional practice rather than opinion.
