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Critically investigate the following notion - ‘The events industry, including festivals, meetings, conferences, exhibitions, … is rapidly developing and makes a significant contribution to business- and leisure-related tourism. With increased regulation and the growth of government and corporate involvement in events, the environment has become much more complex. Event managers are now required to identify and service a wide range of stakeholders and to balance their needs and objectives’ (Getz and Page, 2020).


To describe the current events industry as rapidly developing would be an understatement, the modern-day individual is highly involved in international travel (both for business and/or pleasure), socialite culture, networking business events, and aesthetic instagrammable events for the influencer, which would all be impossible without the existence of this industry. As above mentioned, the growth of the events industry has resulted in many sectors working collaboratively, with both business stakeholders and pleasure seekers in the same environment, requiring a varied skillset of the 21st century event manager. It can be universally agreed that at the core level ‘the essence of a stakeholder is the organisation-stakeholder relationship’ (Miles, 2017).

The following essay is a critical investigation into what has resulted from the recent challenges posed on the event industry, in order to analyse the above notion each section will be split into three parts for evaluation; the challenge faced, the impact it had, and how the sector evolved and recovered from it. ‘A term or a concept should be approached as a “notion” when A it lacks consensus about what might define it, when several competing definitions are made regarding the concept, or when a diversity of senses are found in its uses” (Callaos, 2013). 

Over the past few years, the events industry has faced significant challenges, this essay will cover both the positive and negative impacts that have arisen through the past 5 years, making reference to the global covid-19 pandemic, the economic crisis and climate change. Through the occurrence of these issues many technological advances and economical and sustainability policies have emerged that have both helped and hindered the events industry, for example the technology now available that allows consumers to order via a QR code has greatly improved efficiency in the sector. In the face of global challenges adaptive strategies will be presented and conclusions made with a consideration on what this means for the future of the events industry holistically, and a discussion on the influence now needed for event bidding processes in the future. ‘Holism is defined broadly by the view that a phenomenon is an indivisible whole and that the sum of its parts is not sufficient to define it … the whole is more than the sum of its parts … holistic approaches are typical of oriental philosophies that tend to consider the entire system as superior to its parts’ (Fardet, 2015).

The first major incident to trigger significant change in the industry was the Covid-19 pandemic, it caused immediate revenue losses, unemployment, and the closing down of businesses which resulted in organisations utilising innovative solutions for the future. The events and hospitality industry were the hit the hardest ‘the UK events sector has seen a reported loss of 126,000 jobs, with over a third of businesses in the sector reporting losses of £1m to £5m’ (Eason-Bassett, 2020).
Following this, many new technologies emerged for the benefit of the industry, it was also a show of a resilience for many businesses and provided a crash course in risk management. Some of the technologies include, as mentioned, the use of QR codes for ordering food and beverages, the creation of virtual events including live streaming for conferences, facial check in services, and a stronger focus on digital marketing. Live stream and/or virtual events provide significant, unique benefits for the industry for both event organisers and attendees ’virtual conferences can create new and lucrative opportunities in terms of increased content delivery options, more robust networking, and extend sponsorship options…decreased health risks, travel time, and costs’ (Lau, 2020). The covid-19 pandemic also pressured organisations, and the UK government, into revising and improving their risk and crisis management provisions for the future ‘here the importance of preparedness and planning for disasters from viewpoints of scholars in the tourism field will be reviewed’ (Rouhi Khorasani, 2021). An important and beneficial long-term effect of covid-19 was the forced increase in crisis planning, ensuring additional, thorough and appropriate training for similar situations which could lessen the impact on the industry through a more efficient response ‘the government have a larger role in terms of preparing contingency plans and aid packages to sustain their economies’ (Vij, Upadhya & Abidi, 2021).

[bookmark: _Int_XL3k52h9]The pandemic was a catalyst for change in the events industry, with both positive and negative connotations, although at the time it produced unseemly negative impacts, it has resulted in massive future evolvement throughout the recovery process. A standstill in the industry was a cause for a revitalisation ‘tourism futures requires re-invention of the industry itself…transformative opportunity for reform in the tourism and hospitality industry’ (Mensah & Boakye, 2023). Recovery progressed slowly, the industry rebuilt itself utilising technological innovations with rapid digitalisation and an increase in demand for ‘event management services like ticketing, hosting, event evaluation, location scouting, and catering’ (Parry, 2023).       	               
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