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This Social Media strategy was originally based on us going to France and Switzerland, however due to the coronavirus the class made a hard but the right decision to change location for the health of the students, tutors and people that we could pass it on. 
This did have an impact on some of the attractions that was on offer in France and Switzerland which we did have to change, however we didn’t have to change them all as we did find skiing in Manchester and many more attractions that will be just as good as the original plan. 
The Social Media strategy is now based on North Wales, Liverpool and Manchester is for 18-30-year olds to do adventure activities and experience some of the History of these wonderful places.
My aims and objectives are making sure tourists see how amazing the trip is and having catchy and small caption. Having people interact with my posts and commenting. 
I will be tagging my fellow classmates, my tutors, the university (UWTSD) and the attractions we will be visiting to have more people see my posts. I will be including loads of pictures of the trip, day by day.
I have decided to choose Facebook, Instagram and WhatsApp as these are my most followed applications and are the most popular among the world according to ‘makeuseof’ which led me to choosing these three for my social media strategy. 
According to the Gov.uk has said that it is best to not to travel outside of the UK, with the list of countries they have supplied one of them is Italy which is on the boarder of France and Switzerland. This just shows it is in our best interest to experience the UK instead. 
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