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	Student Number
	2533733
	Student Name
	Dwayne Douglas Spence

	

	Website Chosen 
	· Cleaners of London: https://www.cleanersoflondon.co.uk


	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I usually take 0.5 seconds, depending on the speed of my computer. While it’s important to optimize my overall page load time, it can be useful to look at time response specifically. Server response is mostly measured as Time to First Byte (TTFB) – the time it takes for a server to start responding after receiving a request. (Vergouwen, 2026)
   


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, my website has multiple sub-pages with more information by just a click. A structured website responds more than placing things neat and tidy. It improves core performance areas including “SEO” Search engines don’t guess their way through a website. I rely on clean URLs and clear linking to find pages, figure out the background, and decide how they all fit together so that I can rank them in terms of relevance when a person types in a query. (Pearson, 2025) 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, all bookings are stated I can be competed under 60 seconds Which allow me to build my cleaning plan. A team of two cleaners name Hristina and Tanya. I was amazed my property was left spotless! I got my tenancy deposit back in full I decided landlord need to know which cleaning company I used so he can use them for his future properties. (paland, 2026)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Most Improvements can be made by inserting a short video clip or a bar code for usability app that can be downloaded onto my device that allows easy access and profile. The most rudimentary approach mirrors what I do, I takes a screenshot of the interface and uses a vision model to interpret what I sees. When I look at the page, identifies elements (buttons, text fields, navigation items), then I decides what to click, and repeats. (Gibbons, 2026)


.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	· Answer: The appearance I get from a computer screen is wider view than a mobile. The difference between mobile and desktop website experiences stems from more than just the size of the screen. I interact differently depending on their device. Mobile screens are smaller, often I used to on-the-go, and operated by touch. Desktop computers offer more screen real estate, a stable browsing environment, and the use of a mouse and keyboard. (Division, 2025)

	Question 2b - How does the website use imagery, video and colour? 


	Answer: By using insert or design from my tab screen, which will allow me to change colour. I also find visual content on websites more engaging than blocks of text; this increased engagement means I am likely to generate more leads. But adding just any images won’t do, this need to be relevant to my content and the audience for maximum effect. A great example of this is demonstrated in a Basecamp A/B test comparing two sign up pages, I found that adding a human image led to more than double the number of signups. (culham, 2026)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website does not have an online chat; I get a 60 second response on a quote on the service I request.  I believe webpage online chat are often virtual assistants with no breaks. That don’t need coffee, with no time off, chat tool can handle multiple inquiries at once. when I am interested in a product but isn’t sure which option suits me best. Instead of guessing or leaving the site, I can quickly ask a live chat agent, who can guide me effective based on my needs. (okunlola, 2025) 


	Question 2d – How effective are the social media links on the website?


	Answer: When my website is linked to social media, it signals credibility to search engines. Increased engagement on my social channels can positively impact search rankings. this is highly effective with social media on the website; I Believe that frequently interacts with its social media audience has a higher chance of appearing credible in search results and increased traffic and potential conversions. I take social signals into account when determining how trustworthy and authoritative a website is.  (marshall, 2025) 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: yes, the company webpage has a well-Presented drop box list of services that a customer requires. Connect features to benefits by showing why each element matters: "Includes a personalized strategy session so the I can walk away with a clear 90-day action plan." This approach helps clients visualize the tangible service of working with me.
I Use short, focused paragraphs and bulleted lists to improve readability. I List each service with benefit-focused descriptions that help customers understand the value they'll receive. (kane, 2025)



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: the customers reviews are available by a click on website; most reviews are a few years old and not up to date. One of the most common strategies I created a dedicated testimonial page. It can be used as a landing page that I include in social media posts, email marketing content, and other promotional materials to improve and help drive traffic. While it may not receive much organic traffic from search engines, it remains a useful and credible resource. (Mcnamar, 2025)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: this service has a high-quality company rating. I would recommend this to family and friends because the 7-day availability with a 5million insurance cover and an Identity checker, Top Benefits of Measuring Service Quality
measuring service quality isn’t just a checklist—it’s vital for my business’s success. Improved Efficiency: Identify areas for process improvement and reduce costs and Better Alignment with Customer Needs: Ensure your service offerings are always relevant. (M., 2025) 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes, the prices are made clear to customers from £20 per hour — ideal for weekly or fortnightly maintenance which I believe this reflect quality of service. Transparent pricing on my website can help to build trust by showing honesty, professionalism, and confidence what I have to offer is worth the price I’m asking. More customers are coming to expect easy access to pricing and related information that can help them make a reflect quality decision, but not everyone is in the market for the same thing. Some customers might be put off because they consider the company to be too expensive, whilst others might feel that my prices are too cheap for me to be able to provide the level of service they're looking for. (Harvey, 2025) 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.london

	
	2.profressional 

	
	3.cleaners

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, the company this top ten in google search list.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, I believe websites have relevance in modern UK business, technology has improved quickly and minority of company are generating successful customer views on webpage. Artificial intelligence is transforming the way I interact online. AI-powered search, chatbots, also personalised recommendations are making web experiences more intuitive and efficient. Google’s AI Mode with generative search is changing how we discover content, helping customer find what they need faster. The importance of web is reflected in how AI tools process customer needs, automate tasks that deliver tailored content. This tech does not boost efficiency but also creates more meaningful customers journeys. I witness a rapid digital evolution, with more of my daily interactions and decisions happening online. (Davies, 2025)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend a short clip/power slide of the health and safety procedures also with an online chat-tool, reason being that customer can ask question on the company services and production. The digital world is changing faster than ever, and by 2029, company’s online lives will look very different. The importance of web is growing as technology shapes how I work, socialise, a how I do business. I will explore the key trends shaping this transformation. (Davies, 2025)   
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