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· [bookmark: _Hlk18001467]What is communication?
Communication is the procedure of information that is transmitted between a sender or transmitter and a receiver who interprets the message and sends a response or feedback if it is necessary. 
[image: Image result for communication]The word communication comes from the Latin word “communicare” which means to share.
Thanks to this way of transmission, human beings can express and share with each other their feelings, thoughts, desires or commands.

Inside the communication there are two different ways of manifestation that allow the message to be more understandable, verbal communication and non-verbal communication.


[image: Image result for verbal and nonverbal communication]The verbal communication also involves different factors that will depend on the sender and receiver. Factors such as the language, which makes the message more consistent for the speakers. 


[image: Image result for connection of communication]This term also refers to the sense of connection between two different and wide distance points, like for example, the meanings of transport which’s functions are to establish a connection between different places or the technical meanings of communication also known as telecommunication. 
As the word “non-verbal” refers, this type of manifestation, only involve gestures and movements which will support, express and complement the message that is given.

COMMUNICATION FEATURES
[image: Related image]Human communication is recognised for having diverse levels of meanings and several ways of conclusions. 
The psychologist Paul Wazlawick characterised communication as the five axioms which stipulates that it is impossible to be without communication or communicating.






COMMUNICATION ELEMENTS
[image: Image result for communication elements]
Communication process can be identified by the following elements:
Transmitter. Is function being to transform and generate the message signal into an understandable form in order to receive a respond from the receiver.
Receiver. Its role is to process the received signal or message with the purpose of giving an appropriate respond.
Code (combination of sign systems). Is a system of symbols, letters, words or numbers which helps to transmit messages with brevity or secrecy. 
Message. This element is considered the key point of communication because is the information that is established between the transmitter and the receiver.
Communication channel (physical medium such as letter, telephone, television, Internet, etc.). As the name says “channel”, this element refers to the connection crated between both transmitter and receiver through which information or code are transmitted. This element is also known as communication media or transmission media.

Noise (disturbances in the reception of the original message). This are undesirable signals which get in between the communication channel and the receiver in order to create disturbances in the information being send.
Feedback (the response to the first message). This element regards to the response or answer that the receiver gives according to the message that this one has received.

TYPES OF COMMUNICATION
Communication can be classified in two different types which are: 
· Verbal communication stands for the spoken or written transmission which is considered an exclusive form of communication between human beings.

· Nonverbal communication refers to the manifestation of the message that needs to be transmitted using as a communication channel body language, proximity, non-linguistic signs and wordless sounds.









ASSERTIVE COMMUNICATION
Assertive communication is the aptitude of expressing positive and negative messages in a simple, opportune and explicit way. To establish this behaviour while communicating, it should be an identification of our rights in [image: Related image]order to maintain the respect between the transmitter and receiver. 
Thanks to this communication, we have the opportunity to develop more our responsibility skills, as it makes us to be conscious of our actions leaving aside judges or blames for other people. It also helps us to withstand and come upon with a satisfy solution where conflicts may exist.

AREAS OF STUDY OF COMMUNICATION
Communication is considered and studied in several sectors of knowledge like for example:
The theory of information, intrapersonal communication, interpersonal communication, marketing, advertising, public relations, the discourse analysis, telecommunication and, journalism.






SOCIAL MEDIA
[image: Image result for social media]Social media make reference to the means of the intercommunication in between people which then create, share and exchange information and ideas through virtual systems such us areas of the periodic press, radio, television, film and the Internet. 

· Why is it important in management?
Before starting to say why communication is important in management, I will like in to have an idea of the answer, state where the word “management” comes from. The root of this word comes from the Latin word “manus agere” which means “lead by hand”.
This shows that in order to have an effective management, employees need to be guided into a productive and strategic work path.
Getting into the point of the previous question, communication in management is important because this system, allows the leadership of an organisation or community to put in place their vision and strategies in order to create a productive capacity to face difficult situations and obtained the desired results.




· What is your report going to show?

4. Methods of communication
ACCORDING TO THE NUMBER OF PARTICIPANTS
[image: ]They are different types of communication depending on the number of people that participate in the communication interaction.

1) Individual
This communication stands for the interaction between only one sender and one receiver. This framework of interaction is emphasizing the privacy and the impossibility to the impact of an audience or a third person.

2) Collective
In this communication, there are more than two participants from which a message is transmitted. Here, we have the exception that although one-person appeal to the other inside the speech, the purpose is to cause an effect on the rest of the people meaning a third person.

3) Intrapersonal
This communication take place when a person interacts with himself. A perfect example for this type of communication could be when someone is about to make a decision and needs to reason the solutions. 

4) Interindividual
We are talking of interindividual communication when two people are expressing their emotions or feelings, either verbally or nonverbally.

5) Intragroup
Intragroup refers to the communication between two or more people from the same group or group communicate in which you are.

6) Intergroup
This type of communication occurs when an interaction is taken place between groups, in other words, when a conversation is stablished between the interprets and a group of spectators.





7) Mass communication
As the word “mass” refers, this communication is notice when a single broadcaster (television program, radio program, show, newscast…) and a massive group of people, in this case the receiver, are interacting. As the recipient is an indeterminate group of people, is considered to be heterogeneous and anonymous.

ACCORDING TO THE SENSORY CHANNEL
Communication can be also classified depending on the sensory channel.

1) Visual communication
As the name says, this type of communication or messages like for example ideas, are dispatch and received using the visual channel as an intermediate.

2) Auditory communication
Auditory communication is recognised because of the use of the ear.
This type of communication is the most used due to the fact that it connects people even though the distance is wide and to be complete, it makes easier to find the location from where the message or information comes from a characteristic that does not happen with olfactory communication.


3) Touch communication
In touch communication or tactile communication, the message is perceived via touch (through skin or through braille writing).

4) Olfactory communication
In this type of communication, the message is received through the olfactory route shapes. In order to make this explanation more understandable, I am going to give an example, the act of perceiving the information that a person gives by their smelling.
If we differentiate the auditory communication which’s message can go through long distance, in the case of the olfactory communication, there is a huge difference because is not easy to locate the origin or the source from where the information is coming from. But as an advantage, the message stays over the environment more time than in the case of the auditory communication’s message.

5) Taste communication
We can guess that this communication is characterised by the way in which the message is received, through taste. As this is a short explanation, let me extend myself with an example, when a “chef” is preparing a recipe for somebody, the common sense for this chef should taste every ingredient that will compound the final result. 

As in the olfactory communication, this type of communication has a little disadvantage which is the limitation to chemical properties of the element being taste, and data or information chains are not totally exact.

ACCORDING TO THE TECHNOLOGICAL CHANNEL
Communication can be also classified depending on the technological channels:

1) Telephone communication
It is the communication that is establish through the telephone set. Whether fixed or mobile, this communication establishes a connection between people who are separated by long distances.

2) Virtual or digital communication
Thanks to the Internet from which all of us take part of use, this communication which is virtual or digital as the name says, occurs and includes both Skype conversation and writing from the sender and the read of a receiver of an article published in a blog.

3) Television communication
Television communication involves all the data or information given by the television, such as news and shows.

4) Cinematic communication
In this case, the information given is similar to the television communication, but one of the differences between them is that in Cinematic communication, the via that is being use is given through a big screen and thanks to feature films or film productions. 

ACCORDING TO THE USE OR PURPOSE
Communication always have a purpose or an objective, and due to this it can be classified into different sections:

1) Advertising communication
The purpose of this communication is to persuade a customer to buy something, and this persuasion is design by a main interested party who is the issuer. This communication occurs every time a company sends a message to a group of receivers in order to give knowledge of its brand or product.

2) Journalistic communication
Journalistic is a very usual communication which’s main objective is to inform the receiver from the company’s point of view and the via that the transmitter uses are different means of communication such as the television.




3) Educational communication
We can notice that this type of communication is focus on educate or give a sense of knowledge, a clear example of it, is when a teacher is teaching and specific subject with the purpose of instil that subject to its group of students.

4) Political communication
The type of information that this communication gives is political, and the content usually has a vey strong ideological charge. Using a clear example in order to understand my explanation better, will be the presence of someone to a debate in which the transmitter is a politician whose purpose is to win his vote. In order to rise his percentage, this politician will use the advertising and propaganda not to buy anything but for change the mentality of the recipients to his favour.

OTHER TYPES OF COMMUNICATION
Apart from all the communication that we have being talking about in this article, there are some more that needs to be mention such as:

1) Sign communication
This type of communication is normally used between deaf people or people without hearing problems to communicate with deaf people in order to establish a connection or communication channel with their social environment.

2) Organizational communication
This type of communication refers to the interaction within companies and companies outside. Organizational communication is also recognised as corporate communication.

3) Vertical communication
Vertical communication is the name given to the interaction between two different levels or hierarchical positions within an organisation. This can be classified into two different types:
· Upward communication: conversation establish between employees to senior managers.
· Descending communication: interactions between senior managers to employees.

4) Horizontal communication
This type of communication is very similar to the vertical communication but the only fact that differentiate both, is that the level from horizontal communication, which is this one, don’t tend to be two different ones. In this case, the interaction can be perfectly be establish between departments with the same hierarchical rank or workers of the same office.

5) Sexual communication
As the name says, the content of this communication is sexual and can be transmitted either by verbal languages or non-verbal like for example will be photos.

6) Emotional communication
Emotional communication refers to information with an emotional or sentimental background. This as well can be verbal like for example, when expressing feelings or non-verbal like for example crying.
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