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INTRODUCTION:
According to business dictionary, marketing is defined as: “The management process through which goods and services move from concept to the customer.” This include the coordination of four elements called the 4 P`S of marketing, respectively
· product – identify, select and develop,
· price 
· place – using different distribution channel to reach to customer
· promotional strategy – continuous development and implementation
It is important to understand all those factors regarding marketing but is necessarily to understand that all those must be profitably (CIM,2001)
MIS is acronym for Management Information System and is an important part of marketing process.
MIS is defined as a system in which marketing data is formally gathered, stored, analysed and distributed to managers in accordance with their informational need on a regular basis (Kotler and Keller, 2006)
As its definition system said, major components of MIS are:
· People –because they used the information system and make it viable 
· Procedures which are put in place on how to record, store and analyse data
· Hardware – are different kind of equipment like network equipment, servers, workstations, printers, scanners or /and any similar apparatus
· The programmes used to handle the data or software, include programs such a spreadsheet, data base or other type of software 
· Data- is the data that the information system records. (Guru99, 2019)
For example, Marriott Hotels keep improving their services, which start more than 80 years ago and now are one of the most well-know hotels in the world with 30 brands,7000 properties in 131 countries and territories and 125+ million loyalty cards.
In 2016 Marriott International, acquired Starwood Hotels & Resorts and become the world`s largest travel company offering a high level of services for the guests, a perfect value and continuous developments where customer satisfaction is priority No. 1. Also, they create a great career opportunity for their associates, an amazing economic return for their owners and franchisees (Marriott International, 2018).
Decision makers need information to make effective decisions. Management Information System (MIS) makes this possible. MIS facilitate communication within and outside the organisation. Employees are able to easily access the required information for the day to day operation.





DISCUSSION / EVALUATION AND CRITICAL ANALYSIS
[bookmark: _GoBack]Marriott International information system is focused on innovative technology in order to boost the company`s sales (Rosen,2001).
It is important that Marriott International, as a multinational and multicultural brand to have a proper information system in place. By been able to manage, analyses and assess marketing information they are able to better manage the investment and diverse operation (Ismaeel, 2015).
Marriot International use various sources of research to manage their hotels and catering operation information across the world. For example, the company has implemented a customer relationship management package from Siebel System Inc. which can allowing customers to view and book rooms online. (Rosen, 2001)  
There are also programmes and systems which can translate a recipe in different languages, different measurements (metric or imperial) or even convert a recipe from domestic to a large scale.                                   For example, Marriott has many hotels in the United Kingdom where the most used measurements system is in Imperial units. By using a various software, Marriott are able to add their own glossary culinary terms, optimum cooking time for a specific food or even to inform the customers of the peak month for a vegetable. All those systems enable them to planning, organise, categorise, names, inventory, search for ingredients, saved recipes and picture of them in specific format to can be posted on the internet. (KNect365.com)
Regarding another important component of MIS as data gathering process, must include a structured organisation of people and information gathering procedures which can be gathered from both sources, outside and/or inside the organisation. Internal information gathering methods involve employee meetings, analysing point-of-sale data, guest comments cards, in-house guest surveys, all guest registration information, while external information gathering methods involve consumer surveys. Information should be organised so that management can use it as a base for marketing decision. (Reid and Bojanic, 2010). 
Richard Wagner, specialized expert of rising advancements for Marriott International, amid the HTNG Insight Summit, shared an investigate how Marriott is set up for the future by work in procedures of testing out those sorts of changes at corporate-level, at that point a couple of pilot properties before pushing them out crosswise over brands. He said that security is continuous worry for innovation in the lodging business, however is significant for hoteliers to concentrate on the tech issues that really sway them to maintain a strategic distance from unneeded work and expenses. 
According to Hamstra-1997, Marriott organisation spent $100 million on technology in 1997. People as an important part of MIS are the ones which operate data, operate hardware and implemented the market researchers, procedures and there are rules which everyone should respect. With over 400,000 employees (after the proposed acquisition of Starwood) Marriott become the biggest lodging organization on the planet, sewed together by their kin driven culture that David (Global CHRO FROM 2006) and his group have been initiating. Marriott was established on the rules that on the off chance that you deal with workers, they will thusly, deal with clients. On the off chance that workers liking themselves, they will be enlivened to serve others. This is the conviction that is used for business adequacy. (Forbes, How Marriott got to the highest point of the inn business by concentrating on representative's wellbeing and health, J. Morgan, 4 January 2016)
Marriott is focused on enlisting and preparing the best partners and giving reasonable treatment and chance to headway. 

The organization put resources into individuals (both selecting and preparing) by procured a trend setting innovation, for instance Alexus framework which uses laser-checking innovation for the electronic stockpiling of resumes, which can be gotten to through the Internet by HR work force. At the point when a position should be filled, Alexus naturally deals with the resumes in its information base to show those that speak to the most qualified candidates.
CONCLUSION:
Business are for profit. Where there is not profit, there is not quality product or service due to lack of investment and development.  Marriott International is not only a successful business but a brand. A brand which will never compromising quality or customer satisfaction.
Regardless MIS has a major role to play in achieving the objectives and more than that, has a massive key role in have been for 8 decades a market leader and promotor in the hospitality industry.
“We don’t want just to satisfy our customers – we want delight them” (S. Weisz, Senior Vice-President of sales and marketing Marriott International)
 MIS is a tool which provide decision makers with information. We can call an information a “key” which can make the difference between success and failure.
Marriott investment and development were not possible without decision based on information.	
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