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[bookmark: _Toc165124235]Introduction
Social and Digital platforms is an essential tool for business communications to reach a wider customers base. Some companies use digital technologies to connect with their target audience effectively. Social and digital are used to expand the customer base on social digital channel to reaching a largest audience and the key advantages ability is have the opportunity businesses to expand their customers base and top into the new market. Also, businesses can attract customers from different cultures and regions by creating engaging content on using social media advertising. There are many social media companies help businesses with Facebook ads, Instagram ads, twitter ads and LinkedIn ads, helping them getting seen me and become known in a wide customer base.
       
[bookmark: _Toc165124050][bookmark: _Toc165124236]                                                                                                                                                                                                                                                                         Main Body
In this section the impact of different social and digital media applications in business will be discussed in detail. 
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One of the key advantages when using social and digital platforms is the ability to get a global audience, Marketing channels allow businesses to connect with customers base and venture into new markets and businesses. They can attract connection with customers from different culture and religion by creating engaging content and use social and digital by advertising.
Social and digital platforms provide the businesses to display the product and services. These businesses platforms can create brand awareness engagement with customers and build a loyal customers base. 
Businesses can establish themselves as industry leaders and gain the trust of their audience, and social media helping businesses such as Facebook, Instagram, twitter, and LinkedIn, are a power tool reaching a wider customers base. Digital advertising who provides business with valuable data and insight to optimise future campaigns and improve targeting the businesses target is a specific demographics, interest, location of the business. The Business can also use other digital strategies such as search engine optimisation ( SEO ) and content marketing to get a wider customers base SEO involves optimizing a website to rank higher in search engine, The content marketing involve creating and sharing valuable content to attract and engage customers this can be done by vlog, posts , videos, podcasts, social media posts and provide valuable contest also businesses can establish as a leader in their industry which makes a bigger audience. (Anon., 2021)
The social and Digital media offer targeted advertising allowing precise audience segmentation for more effective marketing and offering consumer behaviour and preferences insights into strategies engagement.  
[bookmark: _Toc165124052][bookmark: _Toc165124238]Disadvantage of social and digital Media
The disadvantages on how social and digital can be used to reach a wider customers base is the saturation of the small business often leading to decreased organic reach businesses. By not gaining certain attention it can be challenging to stand strong and require investing in more advertising and marketing. Making sure their content is seen by their target audience. Therefore, they may struggle if a small business is to compete with large competitors who have more resources in advertising.
The social and digital platforms maintaining a consistent presence can make it difficult and fast paced due nature and algorithms trends constantly changing to remain relevant. Strategies must be put in place so that time can be consumed less, and resource don’t intensive. Especially businesses with limited expertise in digital marketing.
The ephemeral nature of contents on social media platforms that challenge and looking to establish a longer term of relationships with businesses and customers. such as Instagram post in sort term may generate a flurry of engagement with obscurity as newer content may take in place. Building a brand loyalty and fostering meaningful connections with customers that requires a sustained effort this.
Privacy concerns of social and digital marketing are growing increasingly of data breaches and privacy violations and consumers becoming increasingly cautious about sharing online their personal information. Businesses have been more carefully to avoid crossing the line between personalised marketing and intrusive data collection.
The potential for publicity negative on social media is disadvantage with the ability to voice their opinions publicly and businesses are susceptible to criticism and reputational damage and single misstep can quickly going into a full-blown PR crisis to company and drive away customers.
The reliance on social and digital platforms can leave businesses vulnerable to disruptions on their control and change to algorithms policy update that can significantly impact a business’s ability to reach an audience and drive sales, and diversifying marketing channels a building robust online presence beyond social media this can help mitigate these risks. The social and digital media can give misinformation and facilitate cyberbullying and give negative impact on mental health and private concerns arise due to data collection practices by platform. 
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In conclusion social and digital platforms offer businesses a lot opportunities to reach a wide customer base by leveraging of  power of social media and influence marketing, digital advertising and contest marketing so businesses can effectively connect with their target audience and expand their customers base and stay a update with the last trends and technologies in the social and digital space to stay ahead of competition and maximined their reach and increase customers loyalty and attract new customers
Many disadvantages of social and digital media platforms offer a litter reach and engagement opportunities for businesses of challenge to leverage them effectively to archive success in digital realm require a good strategy and nuanced approach. From the saturation of online space and challenges of keeping pace this evolve trends of lack the control over the platform algorithms and risks of privacy and security breaches, so businesses have to have comprehensive understanding of potential stand still moment and approach digital marketing strategies with caution and maximize chances of success in all change of online landscape marketing.
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