Is working for the ‘exposure’ a satisfactory situation for an up-and-coming creative artist?

Exposure. Satisfactory or not? Within the creative industries, working for exposure is not outlandish, particularly within the realm of production design at any stage of their careers. Typically, this question is posed in the early stages when designers are new to this world and are looking to get some industry recognition by building up their portfolios but could this lead to vulnerable people being taken advantage of? 
On the one hand it can open up countless doors of opportunity for up-and-coming artists. It will provide insight into the skills that are required within the field and expose you to what potential workdays could be like. Providing the chance for individuals to showcase what they are capable of to employers who may call you back for paid hours in the future, but this can never be guaranteed. It can ‘help to ensure that you have good networking skills that can lead to better opportunities down the road’ (Matt, 2023). Understandably there is no assurance that you will be contacted again however, if others see the work you have produced, they may want to reach out to you to utilise your ‘toolkit’ as well as you having a range of people that you can connect with for advice or help in the future. ‘We should value ourselves, but in a competitive job market we need to add as many tools to our belt as we can to stand out’ (French, 2021) which may fall under working for free in order to learn these new areas or even to improve and expand on what you already know. Working for exposure isn’t exclusive to the early stages of a career and many consider doing it later on to give back to communities which can still benefit them as people may recognise their work as charitable. However, this can lead to a downward spiral where companies see you have done work free of charge, and thus may ask you to work for them for free since you did it for others. 
In the current world, it is already difficult enough to earn a living, particularly within the arts which is due to face a ‘cut more than £70m’ (Andrews, 2022) thus the argument whether ‘working for exposure is satisfactory’ is deceptively complex. The current climate is punishing for a designer, having to weigh up the pros and cons, deciding whether it will propel you further or lead to you being taken advantage. 
An unbelievable amount of pressure is placed on newcomers but ‘a rose by any other name would smell as sweet’ (Morris, 1985, Act 2, Scene 2) that depicts no matter how much you try and sugar coat the situation, you are still being taken advantage of. You are forced into a very vulnerable state, where you are facing a lack of many things which includes but is not limited to payment, control, boundaries, and unfortunately in some cases, respect. Companies can try and sell it by saying that it will act as a gateway for your future, but the truth of the matter is, if you don’t have protection in the form of writing they can easily ‘take credit for your work’ (Greyshon, 2023). 
It is incredibly easy to get carried away with projects when working for free which can be dangerous as there is a severe lack of financial compensation which depends on the scale of what is being asked of you. Individuals can get caught up with trying to make extravagant pieces to put themselves on the map but most of the time you don’t see a return. On top of this there is the never ending issue of finding a balance whereby ‘giving away your time, energy and content for free could interfere with your ability to earn a living’ (Morin, 2017). This leads to an internal battle being faced, where if you spend time and effort on a job that does not lead to anything in the future, you could have spent that time applying or completing jobs that pay. 
For set designers there are two contrasting worlds that you can branch into, theatre and live events or film and tv and there is a lack of fluidity between the two. Some people can be quite uptight about which half they work in, and if the designer coming to them has only got experience within film, can turn them away saying that the worlds are miles apart and ask them to work for free to ‘gain the right skills and understanding’. 
Ultimately, I believe its inevitable within this field to work for free at some stage, whether that be branded as for ‘exposure’ or ‘experience’ and its about finding the right time and clause to do so. Identity within not only set design and production but overall, being a designer, is a confusing conflict that is faced constantly throughout careers.  
It is not our goal, so we've been told, to express ourselves. Our goals are our clients’ goals. Our style is the brand we’re designing for. And yet, we are expected to have a point of view. To stand out and make a name for ourselves. (Schneider, 2020)
With a lack of control of the project which often comes hand in hand with limited boundaries, people struggle with finding their voice within the team and can be disregarded by others as they are simply seen as the intern. 
It always simmers down to the ideology that, if you amaze the employer, they will call you back for work which is never guaranteed. When starting out its just a matter of being very careful of what is being asked of you and by who and whether they are willing to put it in writing for you to ensure that you will be credited etc. It’s a tough industry as can be said for many others and sometimes you have to look at you priorities and see whether the opportunities offered are viable for you as they simply may not be. Being aware of companies that are there to offer you support and guidance around topics like these such as bectu for those in the film and tv industry and SBTD which is aimed at those in theatre. In terms of building up a CV/ portfolio working for exposure in the early stages is definitely viable however do not get caught in a cycle where you are being taken advantage of and your brand is losing value.
For the presentation aspect, my group opted to do it in a video format rather than live which had its ups and downs. This ultimately worked best for us since Jaimee commutes from Swansea and we had the easter break in between where people were busy at various times. Overall there was little communication between the 4 of us as we decided what we were going to do and all got on with it quite well, delegated by myself. There were some tech issues regarding Jaimee’s video which nobody could seem to solve, and she didn’t communicate these problems well so in future it may be best to have one drop in session where we all met up to try and help one another if needed.

Video Presentation: Presentation.pptx
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