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Introduction
Business plan has an immense impact on the development and success of a business as it helps to provide a successful structure and application for the further development of the action and its proper resource. This report entails the better insight about the practical areas of understanding for the self-reflection based on the marketing and its ability to derive the better results as an individual and the way these can help to provide a better result in the practical areas of application in the business and academic life. 


[bookmark: _Toc503185141]Personal Skills and knowledge derived through the project
Carrying out a project requires certain skills and these are derived focusing on the necessary goals and objectives. For example, the project undertook for learning a practical insight helped to shape the insight about the way proper planning is carried out, working in team and also pointing out the best possible reflection from it in the practical life (Aras and Crowther, 2011). The basic difference in the theoretical and practical knowledge can be differentiated and applied in this manner. Several skills that have been derived in this process and these are refereed below:
The major areas of personal skills were driven from the areas of marketing that were being considered as a significant part from the group work. As I was considered as one of the key individual who are excited about marketing therefore this was assigned to me. Different strategic analysis and their respective evaluation as a business and what to consider in the competitive market can also be pointed out for the further assessment and application for the group work (Careers in retail, 2005). To be able to determine and derive the best possible framework the areas of completion and their identification has been considered as the key aspect that can be highlighted as one of the key framework for the organization. 
Another aspect is the process of understanding the best suit for the organization. This has been derived and developed highlighting the key areas and application from the areas of marketing where the key output has been mentioned. Different strategy development in this case has been identified and developed as the core reflection of the marketing environment and their proper highlight has been pointed out and placed for the organizational strategy development and goal achievement. Another skills that have been derived include the application of these strategies in the process of organizational performance and application as the key goals and strategies require proper resource attachment and these have been highlighted in an effective manner (Aulakh and Kotabe, 2002). 
While thriving for the research and understanding the analysis for the data to be applied in the presentation required focused understanding and thus a proper reflection on the respective area required a quality understanding and application. Therefore, the key consideration has been made on the basis of the practical requirement. 
These are the key skills and knowledge areas that can be taken under consideration for the further process and practices of project. To be able to point out the basic and practical form of operation more and more responses can be addressed. 
[bookmark: _Toc503185142]Reflection on the personal skills that have been developed in relation to the business plan development 
Teamwork: to conduct the business plan at first the major achievement has been derived from the process of working in team and this has been considered as important point of operation as the proper focus helped to shape the insight regarding working in team and also derive the best possible remark from the organizational development in an effective manner (Aras and Crowther, 2011). By enhancing the personal skills like cooperation, integration, organizing and also information processing helped to work in a team in a proper manner. 
[bookmark: _GoBack]Theoretical Data analysis and Research: while carrying out the project it was required to know about the theoretical practices of marketing as this part of the report was assigned to me and to know about the ins and outs of this project many aspects were required to learn in a more continent manner. To be able to derive the best possible remark these have been pointed as an important result for the individuals. 
Communication and Representation: not only the analysis of the data was enough but also processing it in a way that can be represented and also communicated in the respective manner has been addressed in the process. This has been a major consideration in the process of making a proper focus on the respective areas of understanding and carrying out the project in a quality manner. 
Ensuring knowledge and Excellence: one of the major areas of it include the application of the knowledge in a way that can help to distinguish between what to be included and what not. Therefore, these were sincerely being considered as one of the major areas of application for the individual (Singh, et al., 2003). 
Crafting the data and representing it in an understandable manner: Proper analysis and application on the marketing required a practical insight into the given areas of marketing. Taking these under consideration the project work has been placed in a quality manner which I have learnt throughout the process of analyzing and applying in a practical manner. The basic and practical consideration for the marketing has been derived and developed in a way where the project integration were required and these have been carried out in a successive manner (Dhotre, 2010). These are associated with the key consideration for the further set of skills that can be derived because of the application of this type of understanding and insight for the operations. 
Strategic Planning: throughout the process of developing and applying for the research and investigation for the possible strategies required an extensive and practical understanding for the insight that can be developed throughout it (Career as a retail merchandise buyer, 2005). This has been a major process of skills that can help to maximize the benefit for the further influence and output in the given set of operations. This skill has been derived focusing on the marketing skills required for the further process of operations and their proper relevance with the practical world of output and implication for the research and investigation. 
Decision Making: not only the strategies but also the key consideration for the group work and their acceptability for the operations. There are different framework that can be utilized as one of the key aspects for the operation and in that case making decision in respective areas can be considered and applied for the project in the business planning. 
Integration and application of theories: taking the proper focus on the operations these were needed to be integrated in a more competitive which lets to focus on the practices in a way that can help to carry out the presentation in a more convenient manner (Perrey and Spillecke, 2013). Each is being derived and applied based on the necessary platform and placement for the operations in competitive manner. 
Assessment of the competition and market: taking the marketing and their requirement these can be utilized and applied for the further response and in that case it is important to the organization that it know about it competition and also plan for that. To be able to assess these in a practical manner more and more focus has been driven and derived in order to have a practical understanding and insight about the operation. 
These are being identified as one of the key results and skills that I have developed throughout the group project as in every part and process of operation these were developed as my skills-set. To be able to apply these in the workplace more and more focus has been derived in the process of having a quality and competitive framework for the operation. 
[bookmark: _Toc503185143]Application of underlying concepts and principles outside the context where these were studies and included where applied. 
The basic idea here is to learn and know about the facts in a more competitive and practical manner. These are being derived and driven in order to point out the proper knowledge about the marketing and teamwork in a way that can help to gain a better understanding about the project and its outcome in the long run. Throughout the process there are different in terms of getting a quality understanding and insight for the operations (Careers in retail, 2005). The theories that are being applied for the further output and application that has future prospect for the operations. 
Marketing 4 P’s of strategies: taking the key aspects and implication of the marketing the key idea is to derive the best possible reflection of the organization and the way new business sis being proposed for the further response and implication for the organization (Career as a retail merchandise buyer, 2005). The proper output and implication can be pointed out as one of the major learning that were required to get the best insight for the operations. 
Competitive advantage and application: learning the best possible output and application can be derived and developed highlighting the better framework and implication for the products and services. Each are associated with the competitive platform that are being derived and developed based on the necessary proposition which are being studied in order to gain insight about the operations (McEwen, et al., 2001) . 
Competition and application: focusing on the process of competitive environment these can be utilized as one of the proper way of making the key line up of operation for the organization. These are being utilized taking the key responsibilities and application that were needed to be utilized for the further race of operations. 
These were the key concepts that were learn in the process of generating the new ideas and also applying in the process of making a better proposition for the operations. These are being pointed out as one of the proposition that can help to learn in a better way. 
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Information resources are being pointed out as one of the key areas that can be pointed as the basic level of understanding that justifies the practical output for the operation (Baubeta, et al., 2003). These are being taken as one of the key and core level of approaches that helped in the process of decision making and also proper evaluation of resources. 
The first areas where information resources are being addressed include the marketing basics and also advance application of it in the modern context where the core framework is being derived and developed for the further possible output and each is being derived for the proper highlight and application in order to demonstrate a key output for the organization (Dhotre, 2010). There are several areas where the core level of understanding won’t come into action and in that case having the insight about the marketing knowledge can be utilized for the further response. 
To be able to justify the understanding these can be utilized for the further response and evaluation for the better response time that are being forecasted in the sales figure and application for the further reflection on the organization and their ability to relate to the practical business areas of operations (Cavusgil, et al, 2009). Therefore these are the key areas where the core response is being derived and developed for the organizational business plan where the basic idea and approaches are being integrated and applied for the better and effective benefit for the organization as a result of finacail and practical set of practices for the organization. 




[bookmark: _Toc503185145]Conclusion
The basic idea and purpose of the report is the necessary framework and placement of the work based skill that are derived and developed in the practical set of output and evaluation. These have been addressed in the report and to have the better understanding and application more and more focus has been derived in the basic area where these helped to gain a better response and reflection for the organizational and personal benefit for the further time. 
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