


In Britain today our society is absorbed by the portrayal of criminal activity and the attraction to this could highly influence a negative effect on the lives of the public as the media are a heavy influencer on altering perceptions especially when it comes to the police and heightening the fear of criminal activity (Wiles, 2016). The media forms the publics thought process and opinions which include numerous different services that can distribute information quickly and efficiently to provide the public (Hirshberg, 2014). This creates a greater understanding of social value and changes within communities, including newspapers, radio, television, word of mouth and the internet especially social media (College of Policing, 2010). The first links between police forces and social media was originated within 2008 when certain police forces decided to experiment with the idea of using social platforms to solve crime, this eventually lead to the support of the use of social media by the Association of Chief Police Officers (Schneider, 2016). Police forces would generally use platforms such as YouTube, Twitter, Facebook, and Flickr to spread positive news and ask for the aid of the public to provide information about crimes, it also provided the communities with a great tool to report crimes and be kept in the loop with cases (Nikolovska, Johnson and Ekblom, 2020). This alone provided a positive impact and increased public awareness implicating over a thousand officially approved social media accounts for police forces today (Police Foundation, 2014). 
This paper will discuss policing within England and Wales and how it is important for the police to establish a good relationship between themselves and the media. Not only does a working relationship help to solve crimes but it is also proven that it can help bring offenders to justice and keep the communities safe (Strom, 2016).
 As technology has developed throughout the years the context in which the police and media engage with each other is also forever changing and expanding, the paper will also include how the advance in social media is able to shape how the police use the internet looking into the benefits of using social media platforms and what can go wrong decreasing the polices legitimacy within communities through cases of corruption and police arrests (Kapoor et al., 2017).
According to Sparks, (2001) there is a large amount of evidence dictating that the media creates a division between good and evil. Applying to a wide range of different criminal acts which without the medias influence wouldn’t of have been portrayed in such a way to create the publics negative response. Maguire, Morgan and Reiner, (2007) established that fictional crime negatively portrays crime and makes it more serious representing crime in a distorted perception by exaggerating threat and increasing public fears. Although most of the crime reported may be untrue it is still enough to engage the public in moral panic which is created through the media and labelling (Jenkins, 1992). This creates pressure on authorities to do something about a problem creating negative labelling of behaviours and change in the law, creating acts that were once legal to be illegal. Cohen, (2011) was able to illustrate this in a confrontation in 1964 where violent headlines were used in relation to scooter gangs, predictions were made, and the case was spiralled out of control by the media creating the public to fear all young people. Cohen believed that moral panic would occur when a condition episode, person or group of persons emerges to become defined as a threat. However, it is argued that moral panics are such a regular thing that they have a very little influence on the audience. Although it is argued that Cohens case of mods and rockers is outdated and no longer a useful concept (Goode and Yehuda, 1994). 
How the police are portrayed can often decrease legitimacy within the public and how they manage the law within society often bringing their accountability into question (Home Office, 2014). Social media plays an extensive role in the dynamics of legitimacy in the UK police forces as it provides the police with new ways in which to connect with the public and is a crucial platform to build up public trust and confidence through intelligence gathering (Van Dijck and Poell, 2013). An example of this would be the London Riots 2011 where an analysis of data showed that the computer systems could scan through twitter to pinpoint serious incidents and detect fake news and rumours this gave the police a head start on officials resulting in the enablement of officers being able to manage and prepare for large disruptive events and criminal activity (Telesco, 2017). Other benefits of these social platforms include dissemination of local information such as safeguarding links, engagement such as neighbourhood policing, community policing, transparency and interaction which would help boost public confidence (Colbran, 2018). Lastly the knowledge and best practice sharing within policing organisation such as Police Online Learning Knowledge Area (POLKA) and National Police Improvement Agency (NPIA) to share information quickly and effectively through police forces to reduce crime (Chapin et al., 2008). Twitter is said to be the easiest social media platform in the social medium that can most effectively broadcast and respond to information (Walsh, 2019). 
There are many benefits to social media within the police building public confidence, making people smile through social media selfies and crime solving but there is still a decrease in legitimacy through police misconduct (Skinns, 2012). Social media platforms are not just used by the public in a bad way, but police officers have also been known to use social media negatively impacting on the public’s perception and trust in the police an example was that of PC Deniz Jaffer and Jamie Lewis who used the social media platform WhatsApp to send pictures of the bodies of two deceased women in Fryent Park (Dearden, 2021). This act was described as “betrayal of catastrophic proportions” and was heavily publicized over the media these cases went to uncover multiple officers over the UK had been under investigation for misconduct causing the public to question police integrity (Cao, 2015). 
In conclusion the media plays an extremely big part in the public’s perception of the police, although there are good and bad points to the advance in social media and technology it has provided a new and valuable means of assisting the Police in crime prevention, investigations and engagement bringing a positive light on Policing and the community (Schneider, 2017).  
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