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Introduction


 Since ancient times pictures have been used to represent ideas. Starting from drawings on stones and trees, then to black and white pictures in newspapers to the modern prints in all well-known colours we recognise nowadays. That is the evolution of the infographics we know today. Its definition is quite simple – the visualisation of different concepts or data, with the use of all kinds of shapes, charts, fonts and colours, thus making it easier and quicker for an audience to assimilate and understand the information given. [1]
 
 According to Dr. Martin Gilbert, in a study conducted in the United States, a single individual used to be exposed to the information of more that 40 newspapers, and this number increased more than four times in the last decade and it will continue to increase with time. [2] The data visualisation plays a significant role in the design of information, as we take into consideration all the sources we have now and the wide application not only in magazines and newspapers, but mainly in social media.

Brief Analysis

 Infographics are effectively used to visualize data in business related topics as we are going to observe. Here we have a brief design on how COVID-19 impacted the business since its appearance in the early 2020. We can easily understand that there was a certain financial damage in companies caused by the virus without wasting time to read loads of pages. 
 On the first graph – Impact of COVID-19 on Business, we see a pie chart and our attention is drawn towards the fraction in light green which shows that 66% were significantly affected, and in blue - on the other hand, we can see the positive impact with 15% as an opportunity to start a new business. 
 On both graphs Market Disruption will Drive Innovation and Collaboration, Cloud and Digitisation Opportunities we can observe that the colour represents a positive effect, which is expressed by percentages.
 On graph three - Office Print Volumes are in Free Fall, we can again see the contrast between the light green which corresponds to the decline by 68% and the blue – 27%.
 Now the blue turns into the focus in graph four. It no longer represents a positive impact. It is now used to highlight the decreased demand in industry sectors.
 And at the very end of the infographic, we are facing the Channel Partners Expect More Support from Their Suppliers where it is clear that financial support has been offered and there are solutions found to help, and again we can see a positive effect expressed with a horizontal chart.
 And lastly in Most are Cautious about Recovery Time we see the combination of our primary colours showing the percentage in blue – 22 %, expecting the recovery time to be between three and six months, and the light green – 35%, expecting it to be over within six to twelve months, in black – for more than 12 months – 16%, and in grey – for one to three months, or less.

Evaluation

 The first thing that catches the eye in an infographic is the colour. It is very important to use similar shades when creating a design and use colours that easily capture the attention of the reader. As suggested by the blogger Ryan McCready, bland colours won’t make us a favour, because they don’t help the reader understand the information, and that is why bright colours are the best to utilize to highlight the information, but without using too many of them at the same time.[3]
In our infographic the main shades are blue and green. It attracts the eye without annoying it.

 In order to understand the concept, the second step we take is to read the text so we can familiarize with the details. The placement of the text in our example is horizontal, but it can also be vertical. In my opinion, horizontal is rather easy to read compared to the second possible type. Letters should be rather small in size and in bold. [5] It is essential to avoid clutter of letters. Less text means less confusion.
 
According to my personal observations the most used charts in infographics are histograms, pie charts and frequency polygons. [6] Charts are quite powerful, because they speak to the audience directly. Tables are useful too, in order to deliver structured and organised information. Compared to each other we can summarize more data with the help of a chart than with an actual table, which needs more space for cells. Plus, charts can show both detailed information and represent a whole. 

 I believe that the graphs and the data were carefully selected to match with each other and express perfectly the message. I agree that it serves its purpose as an infographic – simple, informative, easy to understand and remember.













Conclusion and Recommendations

I can easily agree that infographics are an amazing tool to visualize and highlight information and present it to the readers in a simple and understandable manner. [7] We can engage in a certain topic and present a new information. With a distinctive and appealing infographic, we can send a simple, yet focused message that is quick and uncomplicated to read and understand, and easy to share.

 In my opinion, though, I would not use this selection of colours, or at least I would leave the background completely white, because it is slightly merging with the shade of the numbers and charts, although the shade is darker.
And also, I would probably choose a vertical histogram instead of a horizontal one for the section “Chanel partners expect more from their suppliers”.
Other than that, I think that this design represents a great example of an easy, yet effective infographic.
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