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For this piece of writing I have been given the task to curate my very own exhibition, within a space of my choosing, as well as this I am going to be applying a theoretical perspective of curating and spaces as well as deconstructing this. 
The most important aspect of any exhibition are the items chosen to be displayed there, every piece of artwork has been carefully chosen, also where the art work is displayed has been taken into a lot of consideration as to what to display next to each other. This brings me onto what I have chosen to be displayed within my imagined exhibition space. 
The theme of my fashion exhibition is modern sustainable fashion. I want my exhibition to be fresh, upbeat, inspiring and positive. There have been so many negative articles in the media recently about how the majority of the worlds waste is from the fashion industry that I feel we all need to be inspired by the few designers and brands that are taking measures to help save our planet one stitch at a time. (Perry 2018, Available at: https://www.independent.co.uk/life-style/fashion/environment-costs-fast-fashion-pollution-waste-sustainability-a8139386.html)

The first item I have chosen to be displayed in my exhibition are the new Stella McCartney Vegan Stan Smith trainers. Made completely out of vegan leather which is an Adidas first, but they do stay true to the original design while sporting Stella stars instead of the classic three stripes. Stella’s face and signature are on the left shoes tongue while Stan Smith is still on the right shoes tongue. The Stella McCartney fashion line really believe strive to create a cruelty free fashion industry. A great sustainable marketing idea they used was if customers recycled their old Stan Smiths at their Bond Street store in London, they would receive ten percent discount off the new Stella Stan Smiths.
[image: /var/folders/p1/8dgmrbzx4yl08nxh3jtxwn7c0000gn/T/com.microsoft.Word/WebArchiveCopyPasteTempFiles/SMC_W18_Stellasworld_9_1026x684.jpg]

The second items displayed will be selected items from Stella McCartney’s Bio-Acetate eyewear collection, alongside the campaign video which has a serious focus on fossil fuels. The short video stars model Lindsey Wixson who is walking around a forest area with dinosaurs in it, showing that fossil fuels are made over millions of years from dead animals and plants. Stella’s eyewear collection makes these glasses all without using fossil fuels, instead of using harmful chemicals they have been made using wood pulp which is a natural biodegradable alternative which is environment efficient. 

[image: ]
The third piece chosen to be exhibited in my fashion exhibition is a special dress created by fashion designer Helen Storey and Trish Belford. 
Storey has brought together the world of fashion and science to create her one-off pieces. She cleverly came up with the idea of intelligent materials that know when their use is no longer needed and start to biodegrade into substances that can then grow into new forms. 
Storey started to play around with polyvinyl alcohol, which is a water-soluble synthetic polymer that she made better for the purpose of her project. “The Polyvinyl alcohol can be made into a substance similar to cling film and used like fabric; it then breaks down completely when it comes into contact with water” (Storey 2013, p. 129).
Belford created a range of dresses using this material that would disappear when they come into contact with water. These are the dresses I will be exhibiting, they will be exhibited on metal frames and slowly lowered into water, as the dresses begin to dissolve, they will leave a pattern of colour in the water tanks they have been lowered into. 
[image: ]According to Storey, “so far, the dresses made from the material are not for wear, they are meant to spark discussions about the environmental sustainability of our current fashion system”. (Storey 2013, p. 129).
The fourth item that is going to be displayed in my exhibition are a pair of Adidas shoes which are made out of recycled ocean plastic. Behind this idea was ‘Parley’ a movement designed to raise awareness of our ocean’s pollution. Designer Cyrill Gutsch is the founder of Parley, he believes that the organisation is “built around the insight that creativity catalyses change faster than awareness alone” (Gutsch, 2018. Available at: https://www.good.is/articles/parley-adidas-for-the-ocean-plastic?fbclid=IwAR2PGcHYkQS6uddE9GnKOsmnyFAo5-ZSOhTMj8VG1VjCC7fJlMIvxELrCZs  )
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Although these are all positive examples of fashion brands and designers starting to take steps towards a healthier fashion industry, a lot still needs to be changed, from the government and the bosses at these million-pound corporations all the way down to the factory workers in foreign countries. As a society we are buying 400% more clothing items today compared to only twenty years ago. (Pinnock 2014, Available at: https://www.forbes.com/sites/oliviapinnock/2018/11/20/sustainable-fashion-searches-surged-in-2018/#57c55c915fe7). There are a few reasons people are buying and consuming more clothing now, it ranges from social media and how people want to look good, and the social idea of you cannot wear an outfit more than once, especially if you have been photographed wearing said outfit. The reason that fast fashion is so accessible to humans is the price of clothing these days. Its never been this cheap and easy to make an impulse decision. When you think about this though, it makes no sense when you realise that clothing brands have seen higher costs in recent years due to energy prices (using up fossil fuels) and cost of materials, how are consumers paying so little for products?  A hundred years ago people spent over half of their money on clothing, whereas in today’s worlds, we only spend a fifth of our income. (Ditty, 2019, Available at https://www.fashionrevolution.org/fashion-revolution-written-evidence-to-the-sustainability-of-the-fashion-industry-inquiry-u-k-environmental-audit-committee/) 
What all of these designs have done is taken something original and that’s been used before, and given them new purpose and meaning, this is known as bricolage. McCartney’s trainers though have been directly referenced from the original Stan Smith trainers, by doing this it is known as pastiche. (Luckins 2010, p. 60)
The textiles industry has a massive effect on our planet and climate change. Climate change is when temperatures fluctuate over the globe, sea levels rise and extreme weather conditions. Our world is literally dying due to the way we are treating it and the amount of greenhouse gasses we are producing, but things aren’t changing fast enough. Although many people understand and believe in climate change there are a percentage of narrow-minded people that think it is all made up by the government, these people also think that the earth is flat. 
According to Dennis Avery he believes that, “Two thousand years of published human histories say that the warm periods were good for people. It was the harsh, unstable Dark Ages and Little Ice Age that brought bigger storms, untimely frost, widespread famine and plagues of disease.” (Avery 2007. Available at: https://www.wnd.com/?pageId=43489) 
Avery and his fellow ‘Scientists’ think that climate change is a natural process that occurs every 1500 years, they also believe that the rising temperature will be good for humans and animals as more people survive the warm than the cold and they think humans and animals with evolve to keep up with the earths rising and lowering temperature in certain climates. 
However, the majority of scientists who are trying to show that climate change is in fact real, are trying to emphasise that today’s climate change is in fact anthropogenic, for example when we are burning fossil fuels, we are increasing the earths average temperature. 
Climate change is one of the most talked about things in the world right now, yet nothing is changing or being resolved, instead it’s just being put on the metaphorical back burner while other less important issues are argued over in parliament. 
A Marxist approach to climate change is almost identical to how scientists see it, that it is a man-made problem that only we can resolve by changing the ways in which we do things, although Marxists believe this cannot be done under capitalism. According to John Bellamy who is a Marxist ecologist “behind most appeals for individual ecological morality … there lies the presumption that we live in a society where the morality of the individual is the key to the morality of society. If people as individuals could simply change their moral stance with respect to nature and alter their behaviour in areas such as propagation, consumption, and the conduct of business, all would be well.” (Foster, 2000). 
My interpretation of a Marxist approach to this situation is to right back to the basics, get rid of capitalism, only buy what you need and when you need it, this would stop fast fashion and then decrease the amount of clothes mass produced resulting in less fossil fuels used so climate change would be helped. 
I will now go on to discuss my chosen imagined exhibition space; Rotherslade Bay. The bay is located on the eastern side of Langland Bay and is only seen as its own beach when the sea is in. In 1892, during the construction of an extension the old Osborne Hotel, Rother’s Tor Cave was revealed for the first time. (Explore Gower 2015. Available at: https://www.explore-gower.co.uk/rotherslade). 
I have chosen Rotherslade Bay as my exhibition space as I think it is perfect for my theme of sustainable fashion, whilst showing the items directly in the place that they are helping by being eco-friendly. 
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[image: ]The items will be displayed on podiums and in strong glass boxes on top, they will be located on the steps of Rotherslade Bay as you can see on these photographs. Below is a map I have created of where my exhibition items will be displayed on the beach.  
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