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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads relatively quickly, and the primary information can be seen in several seconds, which is quite decent but not the best. Ideally, websites ought to load within 2-3 seconds to perform optimally. Any delay after this doubles the bounce rates, and the likelihood of users dropping off is 32 per cent higher (Envisage Digital, 2021). The user experience and retention would increase with faster loading.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site has several sub-pages that consist of classes, booking and contact, which are categorised under the top navigation menu (The Cooking Academy, 2025). Navigation is not too bad but slightly congested, and this can delay user decision-making.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers will be able to directly make bookings with the help of the online booking system, which is connected to the class pages on the website. This enhances ease and availability. Reducing the number of steps would enhance conversions and usability.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To enhance usability, it is possible to make the booking process less complicated with fewer steps required and to enhance the page speed. A clear call-to-action on each page would be more helpful to users. Moreover, it is essential to optimise to satisfy mobile traffic because more than 62.54% of web traffic is mobile-based (Statista, 2024).

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The desktop layout is very well organised, and its sections have clear images with the site being well-decorated in a clean design. However, in mobile devices, some of the aspects are squashed, thus making it hard to read and not easy to use. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website generates a professional appearance by using high-quality food pictures with the use of warm colours to produce a beautiful and attractive appearance. Nonetheless, video use is minimal and decreases engagement. 

	Question 2c – Has the website made use of an online chat tool? How effective is this in enquiring about the product or service? 
 

	Answer:
The live chat tool is not clearly stated on the website, which restricts real-time customer service. This decreases interactivity and prompt response to queries. This is noteworthy since companies which utilise live chat can observe approximately 20% greater conversion rates and customer satisfaction (Zoho, 2025). It lacks, which undermines customer experience and possible bookings.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The website contains links to social media, which are not highly visible and seamlessly integrated, making it less engaging. This is a weakness since social media is important in researching and communicating with customers, and more than 63.9% of the world's population accesses social sites on a regular basis (Chaffey, 2024). More robust integration may enhance traffic, communication with customers and trust.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The offer is understandable as the services are displayed using specific pages with clear explanations of the classes, their duration and target audience. Nevertheless, in it, there is no rapid zoom or comparative aspects. This makes efficiency less productive, with 94 percent of users finding the ease of navigation and clear information key factors in the usability (McKeon, 2018).

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are not clearly visible or regularly updated on the website, reducing trust for new users. This is a weakness, as 97% of consumers read reviews before choosing a local business, and 85% say positive reviews influence their decision (Cc94, 2026). Lack of visible, recent feedback may reduce credibility and booking confidence.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company's service or recommend it to a friend or family member? 


	Answer: 
It uses professional imagery and well-organised class descriptions to promote the service as a high-quality one, implying experience and high quality. But few reviews visible diminish trust. This should be so since approximately 80 percent of consumers trust brands that they have utilised in cases where they prove to be reliable and exquisite (Creative, 2025). Credibility and likelihood of recommendation can be enhanced by stronger evidence, such as testimonials.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
On certain pages, prices are shown, although not firmly organised in an easy-to-compare way. This undermines the decision-making because transparent pricing is essential for trust. Approximately 80 percent of consumers tend to involve themselves with a business that demonstrates transparency in their prices initially (Price guide, 2025). The absence of complete transparency can decrease reservations and trust in the company.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes in London

	
	2. Professional cookery courses UK

	
	3. Culinary school in London

	Question 4b - When you type these words into Google, does the company's website appear in the top ten websites? 


	Answer: 
As these keywords are sought, the site is not always included in the top 10 results, indicating a poor SEO presence. This is a huge problem, as approximately 75 percent of users will not get past the first page of the Google search (Hughes, 2025). This means that poor ranking has a big impact on reducing the traffic, brand awareness and bookings.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The websites are vital in the UK business of today as they actually determine the measurability, confidence and purchases. Approximately 78 per cent of small businesses in the UK have a website, and almost 84 per cent assert that a site is a significant contributor to success (Nash, 2025). Moreover, consumers display a high level of reliance on the digital environment, as the majority of them (more than 90) search online before making a purchase (AlifTech Solutions, 2026). An online reservation system is a 24/7 service and a way of booking, which enhances access and interaction. Nevertheless, it hinges on effectiveness based on performance, mobile optimisation and SEO. Lack of a good website makes companies lose competitiveness and credibility with customers in a very digitalised market.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The upgrade that is the most crucial one would be the SEO optimisation to improve the Google ranking and visibility. However, now, the site cannot be found at the top of the list, which restricts traffic and bookings. This is crucial as 68% of the online experiences start with a search engine (Lamar, 2022). The visibility, traffic and the overall customer conversion would be enhanced by improving the keywords, meta description and speed of the pages.
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