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Unilever’s Natural Brain-Boosting Beverage

NaturaSip

Why Now? ~ Rising Demand

Consumers are shifting from sugary energy drinks to natural, functional beverages that support focus, calm, and performance. Gen Z and

young professionals actively seek clean-label, science-backed products that align with wellness and sustainability values.

New Brand Development~{

*Premium functional beverage brand focusing on cognitive clarity and
calm energy.

Plant-based nootropics: ginseng, ashwagandha and matcha; no artificial
stimulants.

«Refillable-friendly, fully recyclable bottle with QR code ingredient
traceability.

+Aligned with Unilever’s Sustainable Living and wellness strategy.

Segmentation

*Geographic: Urban UK cities and university hubs.
*Demographic: 18-35, students and early-career professionals.
*Psychographic: Wellness-driven, eco-conscious, productivity
focused.

*Behavioural: Regular buyers of healthy drinks and gym / study
snacks.

Marketing Mix
Product: Plant-based, low-sugar functional drink with natural nootropics.
Price: Mid-premium (£2.49), bundles and subscriptions for loyal users.

Place: NaturaSip.com, Amazon, health retailers, premium supermarkets,
gyms, campuses.

Promotion: TikTok and Instagram influencers, QR-linked content, eco-
campaigns and Sip Smart Live Green challenges.

Target Audience @"

*Gen Z and young Millennials (18-35)
*Students and early-career professionals
*Health-conscious, eco-aware lifestyle seekers
*Heavy social media and mobile app users

Investor Value & ROI

*High-growth functional beverage segment
*Premium margins via value-added benefits
*Scalable digital-first go-to-market model
*Strengthens Unilever’s sustainable brand portfolio

Conclusion

NaturaSip positions Unilever at the front of the functional beverage
wave, blending science-backed mental performance with clean,
sustainable design. It targets a fast-growing premium niche and
strengthens Unilever's reputation for purposeful, future-ready
brands.
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Join us in redefining refreshment for the mind and planet.




