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Sustainable hospitality and tourism management are defined as the practice that covers the entire experience of tourism and hospitality, which includes economic, social as well as environmental issues. The major aim of sustainability in tourism and hospitality is to enhance the benefits and reduce the negative impact of industry on the last stop place (Streimikiene et al. 2021). In this research, we analyze economic, environmental, and social challenges in the context of three sustainability standards using London as a destination. The report will also assess how prevalent these problems are in London in addition to the foregoing. The study will include some recommendations for the chosen destination's future growth.
[bookmark: Overview_of_Destination][bookmark: _Toc121088767]Overview of Destination
The present report has selected London as a destination place and will discuss the principles of sustainability, which are the economic, environmental, and social issues of London. The selected destination place is London, which is one of the most mesmerizing cities in the world. London city is the capital of the United Kingdom, and the city has a vibrant culture that attracts tourists and makes it the most beautiful destination place. From the data, it has been analyzed that London is one of the most visited cities (Stylidis and Cherifi, 2018).
The city is famous for speaking more than three hundred languages and making it more mesmerizing for tourists. London is famous for its tourism and hospitality industry as there are many places to visit in the city, such as the Tower Bridge, Big Ben, London Eye, Tower of London and many more.
 One of the most popular tourist places in London, which is situated at the heart of the city, is Soho, the green suburbs of Hampstead, as well as the royal park like Richmond Park. This city is one of the most culturally diversified cities for exploring. Along with this, London provides a good sense of fashion to tourists, and this helps influence them, tourists. There are many fashion brands that began in this city and set this as an iconic destination for tourists (Trąbka, 2019).
Moreover, the city is also famous for having a grand experience of shopping, and there are multiple areas famous for shopping, such as Oxford Street, Bond Street, King's Road, Regent Street and Carnaby. The food of London is also as diverse as the culture of the city 
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and provides multiple items on the food menu (Maxim, 2020). The city of London has provided statistics for the tourism and hospitality industry, which helps in describing the number of employees visiting the city as 4.6 million in 2020, which was very high in 2019, i.e., 21 million, but COVID-19 has impacted the ratio of tourists in the city.
London city is attaining sustainable practices by reducing the impact of environmental, economic as well as social factors on the city. The city is going green by targeting the city for becoming net zero, reducing pollution to zero by the end of the year 2030 and reducing wastage also by the end of 2050. London city is famous for being eco-friendly because of having more than thirty-five thousand acres of the area of public green areas, which include almost 3000 parks. The city is facing one of the biggest sustainable issues is the burning of fossil fuel. The hotel, restaurants and shopping malls are eco-friendly, and this helps in enhancing sustainability in the city (Environmental sustainability, 2022). 
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The phrase sustainability in the tourism and hospitality business is based on three major principles, which are economic, environmental, and social factors. The term sustainability in the tourism industry is the process of using renewable and recyclable products to reduce the impact of environmental, social, and economic factors on the destination place. Sustainability in the tourism industry focuses on taking care of the destination place by sustaining the natural resources as well as the environment.
The three major principles of sustainability in the tourism industry are environmental, economic, and social, which work together to maintain sustainability practices in the travel and hospitality business (Purvis, et al,2019). 
The environmental principles of sustainability are related to protecting the natural resources and environment of the destination place. The environmental factors help in reducing the impact of environmental issues on the tourism industry as well as on the destination place. This includes the way of protecting natural resources, maintaining cleanliness in the destination place, cleaning surrounding areas, and cleaning the air, water, and resources. All these factors help in acquiring environmental sustainability in the tourism industry to 
enhance future growth and advancement. To protect the tourism industry from environmental issues, there are multiple actions taken by the government of the United Kingdom (Kristensen and Mosgaard, 2020).
Along with this, the economic factor, which is the second principle of sustainability, is defined as the economic issues which are impacting the sustainability of the tourism industry. The economic factors result in increasing the cost of the industry, and this will also impact the sustainability of the tourism and hospitality industry as well. Some of the economic factors which can help in enhancing sustainability in the tourism industry are reducing the wastage of materials, conservation of energy as well as reducing the use of carbon footprint in the organization.
These factors will help in reducing the cost and improving sustainability in the selected destination place. The last one is the social principle which includes social factors affecting the tourism industry (Pereira, Priya, and van Zwanenberg,2020). The social factors which impact the sustainability of the tourism industry include treating the visitors equally, equal interaction among the countries, and no cultural diversification for the tourists. These factors will help the industry maintain social factors, which results in acquiring sustainability.
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 The principles of sustainability in London have been analyzed and extended in the development management plan. There are multiple strategies used by the government of the United Kingdom as well as by the tourism and hospitality industry for taking appropriate action to protect the environmental factors. London is aiming to be a zero-waste city by reducing waste material. The city wants to have zero non-biodegradable waste will be sent to landfill after the year 2026, and they should start recycling their waste by 65% at the end of 2030 (Mayor of London, 2022).
London city is targeting to be a green city by reducing pollution and wastage and becoming net zero carbon by the end of the year 2030. Along with this, London has multiple parks and green areas for visitors as a destination place which shows that the industry is concerned about environmental sustainability.
Along with this, the city is also concerned about the economic factors which have been impacting the industry (Grilli, et al, 2021). At hand are several measures taken by the 

tourism and hospitality industry to enhance economic sustainability in the destination city. Some of the strategies and approaches used by the industry for reducing the impact of economic factors on the destination place is using appliances that help in conserving energy, providing water-saving plumbing facility, filtration of air and providing multiple green areas. All these factors are helping the city in doing sustainable practices to reduce the economic impact on the industry.
Moreover, social factors are also very important reasons for maintaining sustainability at the destination place. London is famous for its diversifying culture, as there are 300 languages spoken by the people of London. The city is taking multiple actions to maintain the impact of social factors on sustainability. The city helps in providing host-guest interaction with their visitors in which people from different cultures, backgrounds, religions, and countries can communicate with each other (Amerta, et al, 2018). Along with this, London city also focuses on cultural and heritage places to attract sustainability in the city. Visitors also like local and cultural heritage, and they like to enjoy the local culture. These are the strategies and approaches used by the city to enhance sustainability in the tourism and hospitality industry of the city.
[bookmark: Analyse_Butler's_life_cycle_and_Doxey's_][bookmark: _Toc121088770]Analyze Butler's life cycle and Doxey's rides model for determining the stage of the destination place.

Butler's life phase model is used for studying the evaluation of the destination place. The city of London is one of the most mesmerizing cities in the world, and Butler's life cycle model will help in determining the stage of the destination in the current scenario. This model is described with the help of six major stages, and which are explorations, involvement, development, consolidation, stagnation, and the last one is declination. 
This model is used for determining the tourist resorts and checking the ways of variations and changing demand of the tourism industry. The selected destination place, which is London, is in the fourth stage of this model, which is consolidation, where the total number of tourists is higher than that of permanent residents (Butler, 2019). In this stage, the economy of the location has been dominated by the help of tourism. 
This shows that the destination place is very attractive and the most visited place across the world. Along with this, there is also another model which helps in determining the interest of local people toward the destination place. There are four major stages of this model, 

[bookmark: Recommendation_for_future_development_in]which is euphoria, apathy, annoyance, and the last one is antagonism.
This model is a very important framework for determining the level of development in the 
destination of the tourism industry. The euphoria stage helps in understanding that the visitors are welcome, and the planning is quite little at this stage. The next stage is Apathy which states that the tourists are taken for granted, and the contact becomes very formal. The next one is the Annoyance stage, which is the saturation stage, in which the local people have doubts (Fan, et al, 2019). 
The planners also get controlled and increase the infrastructure rather than limit the actors for the growth of the industry. The last stage is Antagonism, and this defines an open expression of irritation. In this stage, the planning is also remedial. The promotion also gets increased in this stage and enhances the reputation and brand image of the destination place in the tourism and hospitality industry.
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· It is very important to take some strategic plans and approaches for enhancing sustainability in the tourism and hospitality industry. The government of the United Kingdom and the tourism industry of the United Kingdom can be improved by avoiding planes or taking non-stop flights. Taking off and landing a plane causes carbon emission. So, focus should be on taking non-stop flights to reduce the carbon footprints in the industry (Nitivattananon and Srinonil, 2019).
· Going green is also one of the options, like turning off the air conditioning and staying in those hotels which have recycling programs. Travel by carrying recyclable and reusable water bottles, travel mugs and clothing bags.
· The industry should also educate visitors about sustainable tourism. Supporting local restaurants also helps in enhancing sustainability in the destination place. Reducing the wastage of material while exploring the destination place helps in making tourism more sustainable.
· Respect for the local culture and heritage is also one of the major steps for improving sustainability in the tourism and industry sector. Taking care of heritage places and using reusable materials for improving future development with respect to sustainability factors (Hall, 2019). Moreover, saying no to illegal trade also enhances sustainable tourism in the selected destination place.
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From the above report, it has been understood that sustainability in the tourism and hospitality industry helps in identifying the present as well as the future impact of environmental, economic as well as social issues on the destination place, London. It has been concluded that it is very important for the tourism and sustainability industry to use sustainable practices to enhance their growth and future advancement. 
In order to guarantee the long-term sustainability of tourism growth, a proper balance between the three dimensions must be maintained. The report gave an outline of the destination area that was chosen. Environmental, economic, and socio-cultural aspects of tourism development are all addressed by sustainability principles. With the aid of Butler's life cycle model and Doxey's irridex model, the report has also examined the stages of the selected destination place in the current situation.
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