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INTRODUCTION BRAND EXTENSION (APPLE
Apple Ic. i a global consumer INTO SMART FITNESS MIRROR)

technology producer, which is regarded
as innovative, high-quality design, and
ecosystem of similar devices and
Services. Apple Watch and Fitness + are
among the products the brand has
Successfully used to enter the health and
ftness market (Apple, 2025). Developing ARG C] health, enhancing
on this, Apple can introduce a Smart

Fitness Mirror, which is an exercise
machine at home that will deliver
training and real-time performance
feedback with the help of Al

applies Al and
omised workouts, real-
time advice and performance monitoring
(Fabbrizio et al, 2023). It ell with Apple
Watch and iPhone, enabli it

BRAND EXTENSION BRAND EXTENSION

AND AND CURRENT
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Energy-efficient
technology
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solutions
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investors and consumers.




