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The multinational corporation of choice is Procter and Gamble, one of the largest consumer goods companies globally and based in the United States. Procter and Gamble manufactures cleaning and laundry products and personal care and cosmetics products. As a result, it deals with a wide range of consumer products. Primarily, Procter and Gamble is known to value its consumers by putting them first, which enables the company to focus its production on satisfying consumers (Hussain et al., 2020). it has over 65 brands that focus on about 10 product categories ranging from fabric care, home care, and others. Specifically, some of the products that Procter and Gamble sell include Gillette, Always, Pampers, Downy, Crest and Oral-B, Olay, and Vicks, among others. Its name is obtained from its founders, brothers-in-law William Procter and James Gamble, who were initially a candlemaker and a soap maker, respectively. Internationally, Procter and Gamble operates in over 80 countries, with its brands selling in over 160 countries. This improves the overall competitiveness of Procter and Gamble while making its financial management difficult. The current net worth of Procter and Gamble is $ 392 billion, and its total revenue in 2021 was $ 77.13 billion. Its total assets as of 2021 were $ 120 billion, and its net income the same year was $21,102 million (Procter and Gamble, n.d). Generally, Procter and Gamble is a large retailer with significant financial figures that require effective financial management to avoid losses or lack transparency and trustworthiness. As a result, international financial management has been playing an active role in managing the financial success of Procter and Gamble and will continue being involved as the company keeps growing. 
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International financial management deals with the management of money in a global business environment. In this case, it facilitates the management of funds for corporations operating internationally or in more than one country. Notably, international financial management is applicable to multinational companies such as Procter and Gamble. It is used to manage finance for companies dealing with foreign currency and promotes shareholder wealth in an international company (Shapiro & Hanouna, 2018). Every large company has shareholders who, in one stage of the organization’s growth, provide support or continue to support the company's growth. Procter and Gamble operates in more than 80 countries, which means that it has many investors in the United States and other countries. International financial management is an important concept to be applied in every multinational company, and it facilitates effective management of funds despite the broad scope of shareholders and financial markets (Shapiro & Hanouna, 2018). Given that Procter and Gamble operates in various financial markets, it is exposed to multiple challenges and opportunities that need to be addressed by international financial management. While operating in different countries, international financial management has helped Procter and Gamble analyze the relative worth of every country it has invested in, helping the country avoid unnecessary losses. This has also helped the company identify the potential target audience in every country it has invested in, making marketing easy. Due to shifting economies in different countries, international financial management has helped Procter and Gamble to compare inflation rates and know when to change the prices of its products or increase the salaries of its employees (Shapiro & Hanouna, 2018). International financial management has also helped the company to invest based on global debt in the countries it invests in. Generally, being on the top of the chart of the most successful multinational retailer companies, Procter and Gamble are utilizing international financial management to remain competitive and productive. 
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One of the significant importance of international financial management for Procter and Gamble is the dividend distribution. In this case, effective global financial management facilitates a fair distribution of dividends among the shareholders. At Procter and Gamble, the dividend distribution policy seeks to give the shareholders sustainable returns and retain sufficient capital for business exploration (Procter and Gamble, n.d.). Mainly, the dividend distribution to the shareholders is based on these two policies such that each shareholder rets sustainable return while the company retains enough capital to facilitate its growth. The policy seeks to utilize three significant provisions: periodicity, accounting year, and disclosure. Through international financial management, Procter and Gamble resolved to utilize periodicity, where decision-making concerning dividend distribution is only done at the company’s annual general meeting. This will use the recommendations of the Board of Directors. Moreover, it utilizes an “accounting year,” which implies that the dividend distribution is done while accounting for the dividend distribution tax and annual interim dividend. This is done based on the regulatory requirements of the company (Procter and Gamble, n.d.). Moreover, international financial management has enabled Procter and Gamble to identify a safe disclosure policy, where the policy is only disclosed through the company website. The dividend distribution policy that Procter and Gamble uses is established through effective international financial management, which the company has achieved. 
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 	The efficient market hypothesis theory claims that all information is reflected through share prices. It hypothesizes that trade on stocks happens at their average market value, at which it is fair on exchanges. As a result, investors mount the most significant benefits when they invest in a passive and low-cost portfolio. Moreover, the efficient market hypothesis theory claims that the market is primarily efficient, which means that the ability of a company to make profits or losses depends on its tactics and strategies (Rossi & Gunardi, 2018). The theory can be divided into three versions, strong, semi-strong, and weak. However, it provides various assumptions for a perfect market such that information costs nothing, no transaction costs exist, every investor has homogeneous expectations, markets are efficient, and every investor is rational. Based on Procter and Gamble believes that its markets are efficient given that it is operating in 80 countries globally and becoming very competitive. Primarily, given the way Procter and Gamble started from a humble beginning, the investors showed their rationality and their steady growth as proven that markets are efficient and that only the tactics matter (Rossi & Gunardi, 2018). Many other companies are dealing with similar products and have not been as successful as Procter and Gamble. Given that the company is utilizing the same international markets to become the best retailer in its category, it implies that markets are efficient, and the company is using the efficiency of the global markets to exploit its potential. 
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Procter and Gamble have been utilizing various methods of appraising its projects globally, with most of its projects centered on the development of the company and improvement of its performance. Some of the techniques that the company is using to appraise its projects include economic analysis, financial analysis, market analysis, and technical feasibility, among others (BusinessEssay, 2022). In this case, the company considers its financial ability to manage the project to make it successful. In some cases, projects tend to be too expensive with little returns to the company. In such cases, it is difficult to manage the projects, and the company may opt to drop them. On the other hand, economic times dictate the kind of projects that may succeed or fail (BusinessEssay, 2022). This is because a country's economy affects the company's financial capability to manage a given project. Moreover, the market and the technicality of the project, and the availability of technical support in the company plays a vital role in appraising a project. 
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Internationalization is a broad topic and encompasses a variety of challenges to every company that attempts to explore international markets. Some of the significant challenges include political, cultural, economic, and social difficulties within foreign countries. Since Procter and Gamble started in the United States, it is well adapted to the country, and the investors have a better understanding and adaptation of its economic, political, social, and cultural factors (Gu, 2022). However, the company has established branches in various countries, including India, whose political, social, cultural, and economic factors are quite different. In this case, although the company is using international financial management to monitor various aspects of the markets in every country, some countries have complex cultural systems that are difficult to crack. Moreover, some countries have actively shifted economic trends, making project appraisal and market analysis difficult. 
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In conclusion, Procter and Gamble is one of the largest multinational retailers of cleaning and laundry products. Its approach to internationalization is reasonably practical and has pushed the company to become very successful in various international markets. International financial management has helped Procter and Gambler compute the exchange rates for more than 80 countries where it has based its operations. Originally, the headquarters of the company was based in the United States, but the company has branches in different countries all over the globe. As a result, it is dealing with various currencies that may be difficult to compute. However, through international financial management, Procter and Gamble has been able to compute all the exchange rates to come up with precise figures for transparency and trustworthiness by shareholders. However, it experiences various challenges due to differing global political, social, economic, and cultural factors. Despite these challenges, the company is still growing through effective market hypothesis and successful methods of appraising its projects.
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