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The area of entrepreneurship is diverse; encompasses numerous factors including personality traits, motives and characteristics encouraging people to begin and expand businesses (Hisrich, Peters and Shepherd, 2017). According to (Filion, 2021); a definition of an entrepreneur includes the following six key elements: (1) innovation; (2) opportunity recognition; (3) risk mitigation; (4) action; (5) resource utilization; and (6) value addition. The conclusion shows that there are different levels of creativity and entrepreneurial innovation. The article makes use of instances of successful entrepreneurs, academic models, and theories to examine a number of entrepreneurial traits and motives. This essay attempts to give insight on what motivates entrepreneurial behavior and success by investigating four distinct personality traits/motivations. 
[bookmark: _Toc165589547]Entrepreneurship and required characteristics for Entrepreneurs: 

The process of designing, developing, and operating a new business entity with the objectives of adding value, making money, and boosting innovation is called entrepreneurship. It is a process of perceiving the market chances, taking reasonable risks, and accumulating resources in order to materialize the creative ideas (Davidsson, Delmar and Wiklund, 2017). Entrepreneurs are important in business world because they are the people who have the vision, creativity and drive to convert ideas into successful businesses. It involves different tasks, e.g. identifying opportunities, creating a firm, raising money, and marketing, managing operations, and making strategic decisions (Mishra and Zachary, 2015).
An entrepreneur is a person who is a creative thinker, a visionary, an excellent leader, a problem solver, and a goal-oriented individual. He/she can develop, manage, and complete any tasks in a start-up business venture in order to generate a profit (Kumar, 2023).
It is possible to evaluate entrepreneurship as a process that is involved in two major issues: responding to social problems and bringing about social change to a great extent, without being motivated by immediate financial gains for the entrepreneur.  Some scholars see entrepreneurship only as an ability to find and use opportunities. Even though, Entrepreneurs are mainly identified with innovative skills or creative ideas, they challenge conventional wisdom by introducing something thoroughly novel and supplanting everything obsolete and old-fashioned (Kumar, 2023).
According to " the European Key Competence Framework; entrepreneurship is the expression of a wide understanding of all the processes involved in translation of ideas into action. These include, the ability to design projects and programs that come up with solutions and the ability to look for opportunities, noticing and responding to them with creativity, innovation and risk-taking (Edwards-Schachter et al, 2015). In addition to this, adaptive thinking and flexible decision-making are required for the entrepreneurs to properly correlate the causes and effects represented by environmental feedback (Haynie, Shepherd and Patzelt, 2016). The below mentioned characteristics is a list of traits that some well-known entrepreneurs possess.
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It is generally accepted that "the finding and living one's passion" is the mark of a successful life. Activities that are based on people’s passion and can help them transform their skills and interests into useful projects for the community can be considered as the ones that have a high social impact. A wide variety of areas in the academic world such as educational psychology, sports psychology, and organisational behaviour have been able to showcase how passion is connected to an individual’s motives, convictions, and their actions (Newman et al 2021). In the case of company owners, the ability to address the marketplace with passion and a vision for what they want to achieve are thought of as the most significant driving forces. As per Saras Sarasvathy's Effectuation Theory, entrepreneurs begin by setting their objectives in line with what they have got at hand, in terms of resources and skills (Prashantham et al, 2019). Sarasvathy bring forward a method in which entrepreneurial process is considered and, the resources available in the market are examined in order to find the apt action and perpetually keep the objectives and actions dovetailed with the resources to accomplish the goals. Conversely, effectuation assumes an outcome is already implied in the beginning and then builds a plan to achieve it within the budget of the resources available. The causal logic that effectuation theory holds to be relevant fails for entrepreneurial processes since these on their own are ridden with risks and uncertainties (Valliere, 2015). Elon Musk, an entrepreneur, is a great illustration of someone who can come up with the ideas and implement them. He is the brain behind SpaceX and Tesla that has developed into a leading brand in the space industry as well as the car manufacturing industry. The root of Musk's projects can be found in his keen interests for a greener environment and space expeditions. He is on the verge of creating a history by his goal of people landing on Mars and processing it to an energy-sufficient planet which also changed the masses’ approach to his business (Suradkar, 2023).
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In business, the decision makers are very often in situations where they have to make choices about which there is no 100% certainty about the outcome, thus risk-taking and resilience are two very valuable traits. For entrepreneurs resilience is a key trait that helps them to remain productive in a difficult situation and face even the worst crises and setbacks using their new knowledge and skills (Duchek, 2018). The resilience construct is assumed as the fact of matter in context of entrepreneurship for two reasons. In the first place, some scholars make a generic use of the term as they interchange it with readiness, toughness, perseverance, or self-efficacy to explain why certain entrepreneurs and ventures always beat the competitors. The next factor influencing the sustainability of entrepreneurship is the types of entrepreneurships, which have become prominent such as social entrepreneurship as well as cognitive and behavioural entrepreneurial attributes that support the business to innovate and adapt changing conditions and to work for the long term sustainability (Korber and McNaughton, 2018).

Although the object of fear of risk is featured in the definitions of "entrepreneur", they also relate the act of taking risks. Individuals have this feature of being creative and venturesome and you find it in many literature. Shadbolt and Olubode-Awosola (2016); among others dealt with the subjects of evidence that go against the common view of the entrepreneur as a high risk or even moderate taker and assume that not all entrepreneurs have to be risk takers. The academics lumped entrepreneurs together as charismatic or pragmatic. A study found that that one's tendency to take risks is time dependent. The entrepreneurs that they studied were exposed to different environment conditions, and therefore, the perception and attitude to risk varied from one to another.
The entrepreneurs like Sara Blakely, who conceptualized Spanx, serve as a perfect example of these qualities. Blakely was rejected by many investors, but she still took a risk and spent all her savings to bring out the new product she had invented. Among the many obstacles and setbacks Sara encountered in her journey to building Spanx into a profitable company were X. On the other hand, she never let these problems get her down and she always overcame the barriers. Her capacity to bounce back in the face of adversity was the leading force in the foundation of a billion-dollar shapewear company (Nallalingham, 2023). 
[bookmark: _Toc165589550]Trait: 3- Recognising opportunities 

The entrepreneurial skills like being able to recognize and capture the market opportunities are very important. This feature complements Opportunity Recognition Theory whereby entrepreneurs who excel are known to be experts in identifying and exploiting the potentials that majority of the people are unaware. It means to scrutinize the outside world, spotting the unsatisfied needs or problems and to invent or design business ideas and solutions for them (Guo et al. 2017). As emphasised by (Lim and Xavier 2015); entrepreneurs must go through the processes of identifying, judging, and exploiting a probable business opportunity that they consider as a business prospect before they can start building an organization. On this standpoint, “entrepreneurship” is defined as a process of “by whom,” “how,” and “what” factors that influence people who find out, assess, and take advantage of future services and products. As a consequence, one should pay attention to the appearance of new things on the market, such as products of special organizing nature, so that they can be sold for profit afterwards. The founder of Amazon, Jeff Bezos, has been shown as an outstanding embodiment of the hard work. From the very beginning, he had in mind the potential for e-commerce, and he transformed a small online bookseller into the behemoth global retailer it is today (Entrepreneur, 2022).
Launching a new business is the closest that one can get to see what an entrepreneurship is. It is the vision, leadership ability, the ability to identify an opportunity and the determination of Jeff Bezos that Amazon turned from a little company to a great Fortune 500 corporation, and he managed to exceed all the expectations in his interactions with the customers (Kumar, 2023).
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Innovation and the ability to adjust to rapid changes are two key aspects of entrepreneurship in the modern business environment. It is a widely recognized fact that creativity, innovation and entrepreneurship are the main factors that foster an entrepreneurial culture and drive economic and social development. Diverse concepts such as corporate, social, sustainable and intra-entrepreneurship can be included in entrepreneurship. Depending on their chosen entrepreneurship path, people can be free or operate as a part of a corporate entity, starting new businesses or nurturing innovation and revival within already-existing ones, or producing social, cultural, and/or economic value (Edwards-Schachter et al, 2015).

Haynie, Shepherd and Patzelt, (2016) ; emphasise the necessity of cognitive adaptability that include self-evaluation and adjustment, and cognitive training that involves going through some what simple questions about the business and the markets. As such, leaders need to "reinvent the entire structure and future health of the organization by re-examining the strategic actions, organization structure, communication systems, corporate culture, asset deployment, and investment strategies."
During his lifetime, the Steve Jobs, Apple Inc. co-founder was an excellent demonstration of the mentioned qualities. Jobs, whose reputation was built on the unbending pursuit of innovation and the ability to adjust his course by reacting to the market changes, was a visionary leader. A great number of the areas, for example, personal computing, music, and telecommunications were drastically changed by his aspiration to make a new company and go beyond the boundaries of technology (Entrepreneur, 2023). Regarding innovation, Jobs was such a genius that he incorporated features that were beyond customers’ expectations in addition to meeting the needs they had (Shifoko, 2023). In the late 1990s, when Apple was on the verge of going down due to a lack of sales and a stiff competition from Microsoft he led the company's recovery strategy, which definitely set the stage for its future growth and success never seen before. The strategy consisted of decreasing the number of Apple's products, making strategic alliances, and placing high emphasis on innovation and design (Shifoko, 2023).
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Although every entrepreneur has his/her own distinct features and appetite, there are certain common facts and contrasts between them. As one instance of similarity, Elon Musk as well as Sara Blakely both manifest resilience in the face of difficulties.
Steve Jobs and Jeff Bezos although work in different styles and areas, they both have the passion for innovation (Entrepreneur, 2022). Steve Jobs and Elon Musk are recognized as inspirational leaders and for how persuasive they can be when they set goals that are very ambitious for the future.
Similarly, Tesla's dreams of colonizing Mars and the human transition to renewable energy have led to the inspiration of his followers and staff, but, in the case of Jobs, the job of designing high-quality goods that beautify people's lives inspired Apple to innovate (Suradkar, 2023). To meet the demand of consumers and the changes in industry trends, Spanx has added to its product line not only shapewear but also men’s pants and activewear (Nallalingham, 2023).
Even though the different business owners are diverse, they all have these traits in common: creativity, trying new opportunities, having a vision, being good leaders, and being able to adapt quickly, which have been key to their success.

[bookmark: _Toc165589553]Conclusion: 

Thus, in the end, numerous characteristics as well as incentives which are important in entrepreneurship, and they all lead to diverse outcomes. The paper has brought the attention to the role of passion, the ability to take risk, opportunity recognition, adaptability, and inventions in entrepreneur’s activities based on the theoretical foundations and some real life examples drawn from successful entrepreneurs. In our rapidly developing and competitive business environment, the ability to acquire and strengthen these traits can be an effective approach for the aspirant entrepreneurs to have a successful business.
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